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HDFC Life is ‘Next Leader’
on the Indian Corporate
Governance Scorecard for 2024

Pune (Voice news ser-
vice):- HDFC Life, one of
India’s leading life insurers, is
delighted to announce its rec-
ognition as ‘Next Leader’ in
the Indian Corporate Gover-
nance assessment conduct-
ed by Institutional Investor
Advisory Services (liAS) as of
31st December 2024. This is
a testament to the Company’s
unwavering commitment to
transparency, accountability,
and exemplary governance
practices.

As HDFC Life enters the 25th
year of its journey, this recog-
nition comes as an acknowl-
edgement of the Company’s
superior standards of Corpo-
rate Governance. This is the
fourth consecutive year that
HDFC Life has been featured
as part of this prestigious list
which is an outcome of the an-
nual assessment of the BSE
100 companies based on the
Indian Corporate Governance

Scorecard framework.

This scorecard framework de-
veloped jointly by IFC, BSE,
and liAS is based on the G20/
OECD Principles of Corporate
Governance and has been in
use since 2015.

Speaking on this, Narendra
Gangan — General Counsel,
Chief Compliance Officer &
Company Secretary — HDFC
Life, said “We are delighted to
be a part of this esteemed list.
For us at HDFC Life, ensur-
ing adherence to the highest
standards of Corporate Gov-
ernance is a way of life. We
endeavour to stay true to our
commitment towards all as-
pects of Environment, Social
and Governance (ESG). We
humbly accept this recogni-
tion as we continue our jour-
ney of securing lives of Indian
citizens and work towards
achieving the industry’s col-
lective goal of ‘Insurance for
All by 2047.”

Toyota Kirloskar Motor
Sells 27,324 units in the
month of April 2025

Pune (Voice news ser-
vice):- Toyota Kirloskar Mo-
tor (TKM) recorded a growth
of 33% in April 2025 over the
same period last year, selling
27,324 units. In April 2025, do-
mestic sales stood at 24,833
units, while exports contribut-
ed 2,491 units. In April 2024,
TKM had sold 20,494 units.
The growth momentum was
sustained despite a mainte-
nance shutdown from April
21-25, 2025, undertaken for
the upkeep of machinery and
equipment to maintain opera-
tional efficiency, productivity,
and safety.

The company closed the last
fiscal year with its highest-ev-
er sales in India, reaffirming
growing customer trust and
the market's preference for
quality, reliability, and robust
after-sales support.

Speaking on the sales mo-
mentum, Varinder Wadhwa,
Vice President, Sales-Ser-
vice-Used Car Business, said,
“The sustained growth is a
testament to our unwavering
commitment to offering the
Indian market the right prod-
ucts and technologies at the
right time. Our multi-pathway
approach, which provides
diverse technology options,
has enabled us to respond
positively to shifting custom-
er needs and has ensured
strong demand across our
line-up. We are also encour-
aged by the positive response
to the recently introduced
Urban Cruiser Hyryder, now
equipped with enhanced safe-
ty, comfort, and convenience
features — further strength-
ening its appeal among cus-
tomers.

Experience the Future of TV with Samsung’s Premium Al-Integrated QLED TV
Series and Crystal Clear 4K UHD TV Now Live on Amazon and Flipkart

Pune (Voice news ser-
vice):- Samsung, India’s
largest consumer electronics
brand, announced the launch
of its new range of Al-pow-
ered QLED TV and Crystal
Clear 4K UHD TV, available
on Amazon, Flipkart, and
Samsung.com starting May
1, 2025. Designed to deliver
the ultimate home entertain-
ment experience, the new
lineup includes the QLED
series - QEF1, equipped with
cutting-edge Al technology,
and the Clear 4K UHD series
— UES81, UE84, UES86, engi-
neered to provide exceptional
clarity, color, and detail for an
immersive viewing experi-
ence.

At the center of the launch is
the QLED TV, featuring Real
and Safe Quantum Dot Tech-
nology to deliver stunning
color accuracy and durabili-
ty. Featuring True Quantum
Dots for unparalleled color
precision, these TVs are also
free from Cadmium, a harm-
ful substance known to be a
cancer-causing agent, ensur-
ing both safety and superior
performance.

Powered by Samsung’s lat-
est Q4 Al Processor, the TV
analyzes and optimizes con-
tent in real-time with sharper
visuals, clearer sound, and
a more personalized viewing
experience. Leveraging Sam-
sung Vision Al, it intelligently
enhances picture quality by
recognizing scenes, objects,
and faces for lifelike details,
while also ensuring precise
color volume with Pantone
Validated Colors for true-to-
life hues. To ensure peace of
mind, the TV is secured with
Samsung Knox Security, pro-
tecting users’ data and con-
nected devices. Additionally,
the new lineup offers access
to Endless Free Content, de-
livering a world of entertain-
ment with no additional Cost.
Samsung’s new UHD models
deliver crystal-clear 4K res-
olution, powered by the ad-
vanced Crystal 4K Processor,

ensuring sharp and vibrant
visuals. With 4K Upscaling,
the models also enhance low-
er-resolution content to near
4K quality. Featuring PurCo-
lour, they offer lifelike colors
for a truly immersive viewing
experience. The integrated
OTS Lite technology delivers
dynamic sound with virtual
top channel audio, creating
an enriched audio experi-
ence. With access to endless
free content, these models
make premium entertainment
accessible to a broader audi-
ence.

Viplesh Dang, Senior Direc-
tor, Visual Display Business,
Samsung India, said, “At
Samsung, we continuously
push the boundaries of inno-
vation to deliver products that
redefine home entertainment.
With launch of our Al-en-
hanced QLED and Crystal
Clear 4K UHD TVs, we are
elevating the viewing expe-
rience for consumers, offer-
ing advanced entertainment.
These models, powered by
Samsung Vision Al, deliver
intelligent scene recognition
for enhanced picture quality,
making every frame more im-
mersive.

This launch reflects our dedi-
cation to delivering intelligent
viewing experiences to more
homes, meeting the evolving
needs of our consumers with
innovation, convenience, and
reliability”

Customers can look forward
to benefits like discounts of
up to 35%. The new Sam-
sung Online TV lineup is
available with 12 month No
Cost EMI starting at just INR
3,333/month for QLED mod-
els and INR 2,500/month for
UHD models. Customers can
also avail an instant bank
cashback of up to INR 3,000.
With innovative features and
exclusive launch offers, this
new range is set to transform
living spaces into cinematic
hubs.

Key Features of QLED TV
Real and Safe QLED: Sam-

sung’s Real and Safe QLED
TVs are built with 100% Col-
or Volume-certified Quantum
Dot technology, delivering
vibrant, lifelike visuals. Certi-
fied for safety by trusted glob-
al institutions, these TVs are
also free from Cadmium, a
harmful substance known to
be a cancer-causing agent,
ensuring a healthier and wor-
ry-free viewing experience for
all.

Q4 Al Processor The Sam-
sung Q4 Al Processor en-
hances the TV viewing
experience by intelligently
optimizing both visuals and
sound in real time. It upscales
content to detailed 4K resolu-
tion, ensuring an immersive
experience tailored to the
surroundings and the content
being viewed.

Pantone Validation Pantone
Validation guarantees superi-
or color accuracy by meeting
Pantone’s stringent testing
standards. This validation
ensures the authentic repro-
duction of Pantone colors and
skin tones, providing an im-
mersive viewing experience
that mirrors the creator’s orig-
inal vision.

Samsung Vision Al Sam-
sung Vision Al brings intelli-
gent enhancements to TVs
with real-time Al upscaling,
smart features like Genera-
tive Wallpaper, and SmartTh-
ings. It adapts visuals, sound,
and interactions based on the
environment and user needs.
Advanced Al capabilities offer
a truly personalized and im-
mersive viewing experience.
Samsung Knox Security
Samsung Knox is Samsung'’s
commitment to security, pro-
viding defense-grade protec-
tion across devices. It offers
a comprehensive suite of se-
curity features, customizable
to meet diverse business
needs. With Knox, business-
es can confidently safeguard
their data and operations.
SmartThings The SmartTh-
ings app on Samsung TVs al-
lows you to control and auto-

mate your TV and other smart
devices, enhancing your
home experience. By using
SmartThings, you can control
appliances, lights, and se-
curity cameras directly from
the TV. To set it up, simply
navigate to the SmartThings
option in the TV’s menu and
follow the prompts to connect
your devices.

Key Features of Crystal Clear
4K UHD TVs

Crystal Processor 4K The
Crystal Processor 4K pro-
vides enhanced picture qual-
ity with precise colour map-
ping. This powerful processor
ensures that every shade of
colour is displayed as intend-
ed, offering a lifelike 4K reso-
lution for all content.
PurColor With PurColor, con-
sumers can enjoy an above
and beyond experience while
watching their favorite con-
tent by enjoying real life color
expression on the screen. It
enables the TV to express a
vast range of colors for opti-
mal picture performance and
an immersive viewing expe-
rience. With One Billion True
Colors, this distinctive tech-
nology brings reality to the
TV screen, with existing col-
ors being showcased in their
original state.

Multi Voice Assistant Con-
sumers can pick their favorite
voice assistant that is built-in
into the new Crystal Vision
4K UHD TV for an advanced
control in their connected
home. They can choose be-
tween Bixby or Amazon Alexa
and cherish an optimal home
entertainment experience
from the coziness and com-
fort of their living couch.

OTS Lite OTS Lite (Object
Tracking Sound Lite) uses
Samsung’s Al algorithms to
track on-screen movements
and precisely match sound
locations using multi-channel
speakers. 3D surround sound
with our virtual top channel
audio allows you to be im-
mersed in the audio experi-
ence.

PIBM Hosts National
MSME Summit and
Leadership Conclave

Pune: The Pune Institute of
Business Management (PIBM),
Pirangut, hosted Uddipan 2025,
one of the country’s most pre-
mier and showcase summits
dedicated to Micro, Small and
Medium Enterprises (MSMEs).
Jointly organised by PIBM and
AICTE, this landmark summit
saw the launch of Uddipan,
a mobile application built in-
house by Ramanbyte Pvt. Ltd,
with knowledge partner PIBM
Group of Institutes to showcase
job opportunities in the MSME
sector across the country.

This portal, which is set to
change the face of the job mar-
ket in the MSME sector, has
been launched by Ramanbyte
Pvt Ltd in tandem with AICTE.
Uddipan App, which has been
designed to empower the
MSME sector, brought togeth-
er a distinguished gathering
of industrialists, global CEOs,
policymakers, investors and
government officials, creating a
dynamic platform for collabora-
tion, innovation and growth.
Uddipan, the MSME conclave,
was honored by the presence
of several esteemed dignitaries
including special Guest Hon. Dr
Sukanta Majumdar, Union Min-
ister of State for Education and
Development of North-Eastern
Region, Chief Guest, Hon. Shri.
Uday Samant, Cabinet Minis-
ter for Industries and Marathi
language, Government of
Maharashtra, Guest of Honor
Hon. Prof. Dr. T. G. Sitharam,
Chairman, AICTE , Hon. Shri.
Igbal Singh Lalpura, Chair-
man, National Commission for
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Minorities, Hon. Shri. Jasmeet
Singh Dhandra, IRS, Additional
Commissioner, CGST Audit 1,
Commissionerate, Pune and
Hon. Shri Nitin Patil, IAS, com-
missioner Skill Development,
Employment and Entrepreneur-
ship and CEO of Maharashtra
State Skill Development Soci-
ety, Govt of Maharashtra, Hon.
Shri. Shankar Mandekar, MLA,
Bhor Assembly Constituency,
Hon. Shri. B. Venugopal Reddy,
AdditionalChief Secretary High-
er and Technical Education,
Govt. of Maharashtra, Hon.
Shri. Prof Dr. Parag Kalkar,
Pro-Vice Chancellor, Savitribai
Phule Pune University.

Shri. Ramanpreet Singh, Chair-
man of the PIBM Group of In-
stitutes felicitated all the Guests
and delivered the welcome ad-
dress.

Over two days, the summit saw
the presence of 2000 plus del-
egates and 160 plus stalls of
MSME exhibitors with a range
of activities for young innova-
tors and entrepreneurs. Knowl-
edge-sharing sessions saw
huge participation, an MSME
exhibition promoting innovation
and business expansion found
keen listeners, interactions with
industry leaders brought about
different thought processes,
policymakers and incubators
aimed at facilitating access to
capital, IPO support and in-
vestor connections. A special
Talent Matchmaking Deck was
also set up to drive real-time
employment opportunities,
linking aspiring youth with the
MSME sector.

Coca-Cola Foodmarks 2.0 Debuts
at the NRAI Food Delivery Summit 2025

Pune (Voice news ser-
vice):- Coca-Cola India an-
nounced its partnership with
the National Restaurant Asso-
ciation of India (NRAI) at the
4th Edition of the NRAI Food
Delivery Summit 2025, held
at Le Meridien, New Delhi.
This collaboration marks the
official launch of Coca-Cola
Foodmarks 2.0, an initiative
that celebrates India’'s most
iconic culinary destinations.
Each foodmark spotlights
places where the perfect
meal, the perfect moment,
and an ice-cold Coca-Cola
come together to create un-
forgettable food landmarks.

Inspired by culture and pow-
ered by the Real Magic of
Coca-Cola, Foodmarks 2.0
is built on the successful col-
laborations with legendary
establishments like Paradise
in Hyderabad and Embassy
in Delhi’'s Connaught Place.
Creating moments of connec-
tion, culture, and refreshment,
Coca-Cola and NRAI are
scaling the program to new

heights by collaborating with
India’s most loved restaurants
to drive culinary discovery
and enrich India’s food cul-
ture. This initiative not only
strengthens industry part-
nerships but also opens new
avenues for restaurants to be-
come part of India’s evolving
cultural narrative.

Abhishek Gupta, Chief Cus-
tomer Officer, Coca-Cola In-
dia said “This partnership with
NRAI reflects our commitment
to building platforms that drive
growth for India’s restaurant
industry. Foodmarks 2.0 turns

iconic dining experiences into
cultural destinations, fueled
by the Real Magic of connec-
tion and discovery.

At the core of every Food-
mark is the simple pleasure
of a hot meal, shared with an
ice-cold Coca-Cola. Togeth-
er, we are creating new op-
portunities for restaurants to
become landmarks in India’s
culinary landscape.”

Sagar Daryani, President
NRAI & CEO & Co-Founder,
Wow! Momo Foods Pvt. Ltd.
said, “ Restaurants have al-
ways taken pride in their rec-

ipes, their stories, and their
journeys.

But in today’s world, excel-
lence alone isn’t enough, dis-
covery matters just as much.
Coca-Cola Foodmarks ad-
dresses this opportunity by
celebrating what makes each
restaurant special and bring-
ing it to the forefront. Given
its global success, we believe
India’s diversity of cuisines
makes Foodmarks an even
stronger fit, delivering authen-
tic content and real visibility
for the industry.”

With Foodmarks 2.0, Co-
ca-Cola India and NRAI are
ushering in a new chapter in
India’s food culture. By uniting
the country’s diverse flavors
with an ice-cold Coca-Cola,
the initiative is set to create
lasting food landmarks that
resonate with people. As the
program expands, it will con-
tinue to strengthen the con-
nection between people, food,
and shared moments of Real
Magic — one Foodmark at a
time.

Toyota Kirloskar Motor Introduces Exclusive Edition of
Innova HyCross with Elegant Design and 19 Premium Features

Pune (Voice news ser-
vice):- Staying true to its
customer-first philosophy,
Toyota Kirloskar Motor (TKM)
today announced the launch
of the Exclusive Edition of the
Innova HyCross available in
the ZX(O) grade.

Trusted by over a lakh cus-
tomers across the country, the
Innova HyCross continues to
impress with its exceptional
spirit of glamor and efficiency.
Crafted to make every journey
as distinctive as the individual
behind the wheel, the Innova
HyCross Exclusive Edition of
ZX(O) will be available from
May 2025 through July 2025,
in two colors—Super White
and Pearl White, in limited
quantity.

Speaking on the introduction,
Mr. Varinder Wadhwa, Vice
President, Sales-Service-
Used Car Business, Toyota
Kirloskar Motor, said “The In-
nova HyCross has consistent-
ly garnered strong customer
appreciation for its propor-

tions & poise of an SUV with
the spaciousness of an MPV,
and we are truly humbled for
their continued trust placed in
the brand. Today, we are de-
lighted to launch the Innova
HyCross Exclusive Edition in
ZX(0O), thoughtfully crafted to
meet the evolving aspirations
of our discerning customers.
This special variant embod-
ies Toyota’s commitment to
exclusivity and elevated cus-
tomer experience.

With this introduction, we aim
to offer enhanced value and
added convenience features,
while continuing to build on
the strengths of the versatile

Innova HyCross — perfect for
families wanting a car that
can deliver a seamless, fa-
tigue-free drive.”

Since its debut in November
2022, the Innova HyCross
has emerged as a preferred
choice among customers,
epitomizing  Toyota’s  re-
nowned Quality, Durability,
and Reliability (QDR). Pow-
ered by the 5th Generation
Self-Charging Strong Hybrid
Electric System, built on the
advanced Toyota New Global
Architecture (TNGA), the In-
nova HyCross is much cele-
brated for delivering outstand-
ing performance, unmatched

fuel efficiency, and superior
driving dynamics. Equipped
with a 2.0-litre 4-cylinder gas-
oline engine and an e-drive
sequential shift, it delivers
an impressive power output
of 137 kW (186 PS) while
offering best-in-segment fuel
efficiency.

The hybrid electric system is
capable of operating the ve-
hicle upto 60% of the time in
electric (EV) mode, providing
a seamless combination of
power, efficiency, and envi-
ronmental consciousness,
giving customers a wise
choice for a greener tomor-
row. With its class-leading
features such as Powered
Ottoman Second Row Seats,
Front Ventilated Seats, Dual
Zone Air Conditioning, Pan-
oramic Sunroof, Toyota Safe-
ty Sense™, and connected
infotainment experience, the
Innova HyCross has set new
benchmarks in the premium
MPV segment, delighting our
customers across India.

Samsung India Launches ‘Solve For
Tomorrow 2025’ Competition

Pune (Voice news ser-
vice):- Samsung, India’s
largest consumer electronics
brand, unveiled the fourth it-
eration of its Samsung ‘Solve
for Tomorrow’ initiative — a na-
tionwide contest designed to
inspire students to create in-
novative solutions to address
some of society’s most press-
ing challenges by leveraging
technology.

Samsung ‘Solve for Tomorrow
2025’ will provide INR 1 crore
to the top four winning teams
to support the incubation
of their projects, along with
hands-on prototyping, inves-
tor connects, and expert men-
torship from Samsung leaders
and IIT Delhi faculty.

This recognition highlights
the significance of nurturing
solutions that not only excel in
the competition but also tran-
scend it, ultimately evolving
into scalable and sustainable
ventures that will play a piv-
otal role in shaping communi-
ties across India.

The programme, spanning six
months, invites students aged
14-22 to submit their tech
ideas as either individuals or
groups.

This year, participants are en-
couraged to create solutions
across four key themes: Al for
a Safer, Smarter, and Inclu-
sive Bharat; Future of Health,
Hygiene, and Well-being in
India; Social change through
Sports and Tech for Educa-
tion and Better Futures; and
Environmental Sustainability
via Technology.

“With Solve for Tomorrow, we
are inspiring young innovators
across every corner of India to
dream big, tackle real-world
challenges, and shape a
smarter, more inclusive future
through technology.

This year, Solve for Tomor-
row is going to be even big-
ger and more inclusive. We
are reaching more cities, en-
gaging students from more
schools and colleges, and
creating avenues for them to
innovate, while applying the
principles of design thinking.
Solve for Tomorrow stands as
a testament to our unwaver-
ing commitment to the Gov-

ernment of India’s pioneering
#Digitallndia initiative that em-
powers our youth to become
architects of the future,” said
JB Park, President & CEO,
Samsung Southwest Asia.

“IIT Delhi is excited about

fostering innovation, entre-
preneurship, and real-world
problem  solving among

youth. Our collaboration with
Samsung Solve for Tomorrow
offers mentorship, research
infrastructure, and technical
guidance to help the young
turn their ideas into products
that impact society. We are
delighted to be part of this
initiative that enables social-
ly conscious innovation and
contributes to Viksit Bharat,”
said Prof Rangan Banerjee,
Director, IIT Delhi.

“India’s young innovators are
at the heart of achieving the
Sustainable Development
Goals by 2030 and realizing
the vision of a Viksit Bharat
by 2047. With more young
minds to tap solutions than
any country ever before, India
is uniquely positioned to lead
with ideas that address local
challenges and inspire global
change.

Initiatives  like Samsung’s
Solve for Tomorrow provide
a vital platform for young
people to turn their ideas into
solutions for the global good,
using technology to drive
inclusive and sustainable
progress. The UN in India is
proud to support such collab-
orations, especially with the
private sector, that uplift youth
leadership, innovation, and
action, ensuring that we leave
no one behind,” said Shombi
Sharp, United Nations Resi-
dent Coordinator in India.
“Young people hold the key to
solving today’s most urgent
global challenges.

Initiatives like Solve for To-
morrow 2025 empower them
to turn their ideas into reality
using technology. We are ex-
cited to see solutions that help
scale youth-led ideas to drive
real change across commu-
nities,” said Abhishek Singh,
Additional Secretary, Ministry
of Electronics & Information
Technology (MeitY).

The fourth iteration of Sam-
sung India’s flagship Cor-
porate Social Responsibility
(CSR) initiative aims to involve
thousands of participants, of-
fering more than 82,000 hours
of extensive training in Design
Thinking, Hands-on Prototyp-
ing, Go-to-Market Strategies,
and Business Planning. In the
final phase, teams selected
as finalists will benefit from
specialized training and men-
torship provided by Samsung,
IIT Delhi, and industry profes-
sionals.

‘Solve for Tomorrow 2025’
was inaugurated at IIT Delhi
in the presence of all partners
on Tuesday. Present at the
event were Dr Sapna Poti,
Senior Director, Office of Prin-
cipal Scientific Adviser to the
Government of India, Shardul
Rao, Scientist C, Department
of Science & Technology,
Government of India and P.
S. Madanagopal, CEO, MeitY
Startup Hub.

From ideas to impact: Pro-
gramme stages The applica-
tion window for the initiative
will be open from April 29 to
June 30, 2025. During this
period, Samsung will host im-
mersive design-thinking work-
shops in schools and colleges
across the nation, empower-
ing participants with essential
problem solving and ideation
skills.

After the initial application
phase, the top 100 teams
will be chosen, with 25 teams
selected from each of the
themes. At this stage, par-
ticipants will undergo online
training led by thematic ex-
perts, followed by a video
pitch round where 40 teams
will be shortlisted — 10 teams
from each theme.

The top 10 semi-finalist teams
from each theme will then
progress to an intensive men-
torship program guided by
Samsung’s industry veterans
and subject matter experts.
These teams will also partic-
ipate in curated learning visits
to Samsung’s state-of-the-art
facilities, including the Sam-
sung R&D Institute India in
Bengaluru, Noida, and Delhi,
as well as Samsung Design

Delhi, offering them first-hand
exposure to world-class inno-
vation ecosystems.

This phase will culminate in
an experiential, hands-on
Prototyping Programme at
Delhi’s state-of-the-art labs,
in collaboration with ‘Solve
for Tomorrow’ alumni. There
will also be a Residential
Bootcamp focused on refining
ideas and preparing for the
final pitch. The top 20 teams
will be finalized after this
phase, with five teams from
each theme advancing to the
grand finale. These top five
teams from each theme will
receive exclusive one-on-one
mentoring sessions with Sam-
sung experts. They will partic-
ipate in a Prototyping Day,
Pitch Presentation, Investor
Meet, and Awards Ceremo-
ny, all held over the last three
days of the competition.
What is in it for the partic-
ipants The top 100 teams
will receive certificates of
achievement. The top 40
teams will receive INR 8 lakh
and the latest Samsung lap-
tops for every member. The
top 20 will receive with INR 20
lakh and the latest Samsung
ZFlip smartphones for each
member.

In addition, special awards
include the Goodwill Award,
Young Innovator Award, and
Social Media Champion, with
a total prize amount of INR
4.5 lakh.

The four winning teams will
collectively receive a grant of
INR 1 crore for incubation at
IIT Delhi, providing substan-
tial resources to accelerate
their innovative projects. This
funding aims to nurture their
ideas into reality.

First launched in the US in
2010, ‘Solve for Tomorrow’
is currently operational in 68
countries globally and has
seen over 3 million young
people participate worldwide.
The Global CSR vision of
Samsung Electronics — ‘To-
gether for Tomorrow! En-
abling People’ —is determined
to provide education to young
people around the world and
empower them to become the
leaders of tomorrow.
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PSI Arjun is a Marathi movie starring
Ankush Chaudhari in a prominent role

Pune (Voice news
service):- PSI Arjun
is directed by Bhushan
Patel and produced
by Vikram Shankar
and Dhruv Das under
the banners of Vistro-
max Entertainment
and Dreamweaver
Entertainment.  With
distribution by Cinépo-
lis India, the film is all

set for a wide theatri-
cal release on May 9,
2025.

Ankush  Chaudhari,
known for his versa-
tile performances and
strong screen pres-

ence, appears in a
rugged and intense
avatar, portraying a
police sub-inspec-

tor who doesn’t back

down from a fight. The
screenplay is penned
by writer Sandip Dan-
dawate, whose sto-
ryteling adds emo-
tional weight to the
film’s  action-packed
framework. PSI Arjun
is shaping up to be a
must-watch for fans
of Marathi action cin-
ema.

Heartfulness in association with Ministry of Culture all
set to host the biggest meditation congregation for the
125th birth anniversary celebrations of Babuji Maharaj

Pune (Voice news ser-
vice):- The 125th birth anni-
versary celebrations of Pujya
Babuji Maharaj — the second
in the lineage of Masters of
Shri Ram Chandra Mission —
is to be celebrated with great
fervour at the world’s larg-
est meditation hall at Kanha
Shanti Vanam in the outskirts
of Hyderabad from 29th April
to 1st May.

The event brought in associ-
ation with the Ministry of Cul-
ture of India by Heartfulness
Institute will be graced by Shri
Jishnu Dev Verma — Hon’ble
Governor of Telangana and
Shri Jupally Krishna Rao —
Hon’ble Minister for Tourism
and Culture of Telangana in
the Divine Presence of Rev.
Daaji — Guide of Heartfulness
and President of Shri Ram
Chandra Mission. Over 25000

participants from across the
world are slated to join the
event from the Heartfulness
Headquarters and many more
will be joining virtually as well
in the group meditation led

by Rev. Daaji. The medita-
tion session will also be aired
globally.

The three-day event will be
filled not only with a collective
spiritual awakening, but will
also promote universal broth-
erhood, introspection and
celebration of the teachings
and Pujya Babuji Maharaj.
Inauguration of Babuji Vanam
Healing Garden for Rainforest
will be among the chief high-
lights of the three-day Bhan-
dara while the event will also
be marked by a special exhi-
bition on the life of Babuji Ma-
haraj through a space display
of rare artifacts, photographs

and memorabilia of Babuiji.
Rev. Daaji — Guide of Heart-
fulness and President of Shri
Ram Chandra Mission said,
“Our hearts and spirits are
brimming with a collective
transformative  experience.
The teachings of beloved Ba-
buji Maharaj have impacted
millions of people around the
world. The enthusiasts joining
for the Bhandara testifies the
intent of millions who want
to consciously evolve on the
spiritual path. According to
Babuji Maharaj, the spiritual
and the material aspects of
our lives are like two wings
of a bird, in a way that one
cannot do without the other.
Treading the path of Heart-
fulness brings the awakening
and the equanimity on our
journey towards the Ultimate
Destination.”

A special report on the Ekatm
Abhiyan mission led by Heart-
fulness for the period from
April 1st to August 31st, 2025
will be forecast. The Ekatm
Abhiyan is projected to reach
over 12 crore participants
across 65,000+ villages, ex-
panding its transformative
impact to every corner of the
nation.

The valedictory 125th Birth
Anniversary Celebrations of
beloved Babuji in 2025 will
conclude with the second
edition of the Kanha Music
Festival shall feature legend-
ary singers Pandit Sharang
Dev and Sniti Mishra which
will inspire lakhs of audience
on the exemplary qualities of
revered Babuiji. Students from
Heartfulness International
School will also participate in
the colourful concert.

BYD India announces pricing for
the 2025 Model Year BYD SEAL

Pune: BYD India, a sub-
sidiary of BYD, the Global
No.1 New Energy Vehicle
(NEV) manufacturer, has an-
nounced the pricing for the
2025 Model Year (MY) BYD
SEAL - one of India’s most
awarded and celebrated lux-
ury electric sedans. Prices
for the 2025 BYD SEAL start
at %41,00,000(ex-show-
room, India)

Following its stellar debut

in March 2024 in India, the
2025 BYD SEAL continues
to raise the bar with a host of
enhancements focused on
driving dynamics, cabin ex-
perience, smart connectivity
and technology.

With this announcement,
BYD India further reiterates
its commitment to the Indian
EV market through inno-
vation-driven products that
resonate with evolving cus-

tomer expectations.
The BYD SEAL features
a Lithium Iron Phosphate

(LFP) low voltage bat-
tery (LVB) offering signif-
icant benefits, including

a six-times lighter weight
compared to conventional
low-voltage batteries, five-
times better self-discharge
consumption, and an im-
pressive 15-year lifespan.
Inside the cabin, BYD SEAL

now comes standard with a
power sunshade for added
comfort and convenience. A
new silver-plated dimming
canopy enhances the cab-
in's ambience, creating a
more refined and premium
feel. The air-conditioning
system has also been up-
graded with a larger com-
pressor capacity and an
all-new module for air puri-
fication.

Skoda Auto India launches new campaign ‘Skoda Superstars’
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Pune (Voice news ser-
vice):- As Skoda Auto
celebrates 130 years of au-
tomotive legacy globally and
marks 25 years in India, the
brand has launched a power-
ful new campaign titled ‘Sko-
da Superstars’. At the heart of
this initiative is a celebration
of passion, persistence, and
people, those who dare to
dream and work relentlessly
to achieve it.

The campaign is anchored by
Skoda Auto India’s first-ever
‘Brand Superstar’, Ranveer
Singh, along with iconic cars
of the brand through the
ages.

The film draws parallels be-
tween the resilience of Sko-

da’s iconic founders, Laurin
and Klement and modern-day
heroes from all walks of life,
leaving viewers with a com-
pelling call to action: cele-
brate your journey.

Petr Janeba, Brand Director,
Skoda Auto India shares,
“The ‘Skoda Superstars’
campaign is not just a trib-
ute, it's a movement. It's our
way of honouring the spirit
of determination and drive
that has defined Skoda Auto
since 1895 and continues to
thrive in the people around us
today. As we celebrate 130
years globally and 25 years in
India, we want to go beyond
just showcasing our cars. We
want to celebrate the human

stories that mirror our own
journey, from vision and grit
to achievement. Through
this campaign, we'’re invit-
ing every individual to share
their personal triumphs and
become a part of the Skoda
legacy. Because in the end,
it's not just about where you
come from, but how far your
passion and work ethic can
take you.”

A once-in-a-lifetime experi-
ence in Prague As part of the
campaign, Skoda Auto India
invites fans to participate in
a unique contest by sharing
their stories of dreams turned
into achievements. By up-
loading a personal photo that
reflects their journey, users

.

can generate a special dou-
ble-exposure image featuring
themselves and a Skoda car,
symbolizing how their per-

sonal milestones intersect
with the brand’s enduring
legacy.

Entries shared on social
media using the campaign
hashtag and tagging @Sko-
dalndia and @FansOfSkoda
will be shortlisted, of which 25
winners will be eligible to win
an unforgettable Skoda Auto
experience to Prague.

IIT Bombay and Indus Towers Ltd. Join Forces to
Pioneer Sustainable Energy Technologies

Pune (Voice news
service):- Indian Insti-
tute of Technology, Bom-
bay (lIT-B) and Indus
Towers Limited, one of the
world’s largest telecom
infrastructure ~ company,
today inked an agreement
for two transformative re-
search initiatives in sus-
tainable energy. The re-
search will primarily focus
on advancing solar power
generation and energy
storage, aiming to create
visionary and viable solu-
tions. This initiative is part
of Indus Towers’ flagship
Corporate Social Respon-
sibility program, Pragati.

At a time when climate im-
peratives and energy de-
mands are reshaping glob-
al priorities and the world
is racing towards cleaner,
smarter, and greener en-
ergy systems, innovation
is no longer an option—it
is a necessity. Highlighting
the importance of creat-
ing solutions for a better
tomorrow, Prachur Sah,
MD & CEO, Indus Tow-
ers said “This partnership

is a powerful example of
industry and academia
coming together to ad-
dress real-world challeng-
es through research and
innovation.

Research on Perovskite
Solar Cell technology and
utilising agricultural waste
for energy storage is an
exciting concept and could
become crucial in advanc-
ing sustainable energy
solutions. We are confi-
dent that the research has
the potential to revolution-
ise our approach to clean
energy.”

The pioneering effort to
develop Perovskite So-
lar Cell technology aims
at surpassing the Ilim-
itations of conventional
silicon photovoltaic (PV)
cells. This next-generation
technology is designed to
achieve higher efficien-
cy without increasing the
existing cell cost. It has
extensive applications in
both terrestrial and space-
based solar systems, de-
veloped entirely through
indigenous efforts.

The second initiative un-
der this collaboration
addresses another crit-
ical sustainability chal-
lenge—agricultural waste
and energy storage. The
project aims to develop a
scalable method to con-
vert rice straw, an abun-
dant agricultural residue,
into doped hard carbon
materials. These materi-
als will serve as anodes
or additives in sodium-ion
batteries, offering a sus-
tainable and cost-effective
alternative to lithium-ion
technology. This research
not only mitigates the en-
vironmental hazards of
stubble burning but also
strengthens the country’s
clean energy ecosystem
by utilizing indigenous,
eco-friendly resources.

Commenting on the broad-
er vision of the partner-
ship, Prof. Ravindra Gudi,
Dean, Alumni and Corpo-
rate Relations said, “At IIT
Bombay, we believe that
scientific excellence must
be anchored in purpose.
Collaborations like this not

only push the frontiers of
research but also demon-
strate how academia and
corporates can work hand
in hand to solve some of
the most pressing chal-
lenges of our time. We are
grateful to Indus Towers
Ltd. for supporting innova-
tion that has the potential
to accelerate India’s jour-
ney towards energy sus-
tainability.”

This partnership under-
scores |IT  Bombay’s
role as a national hub for
high-impact, mission-driv-
en research. Through a
meaningful collaboration
with Indus Towers, the
Institute continues to con-
vert scientific ideas into
scalable, real-world solu-
tions. It also highlights how
CSR funding, when chan-
nelled toward innovation
and knowledge creation,
can help build not-only the
technological backbone of
a more sustainable and
Atmanirbhar India, but
also positions India as a
pioneer in energy technol-
ogies as a global leader.

Rahul Tripathi to Lead PBG Kolhapur Tuskers
in MPL 3; Training Begms m Pune

Pune: Punit Balan Group-
backed PBG Kolhapur Tusk-
ers have kicked off a focused
10-day pre-season camp in
Pune ahead of the Maharash-
tra Premier League (MPL)
Season 3.

Held at Shinde High School
Ground, the camp aims to
build early momentum, blend
new talent, including the
league’s highest auction buy
this season, Rajneesh Gur-
bani, with core players, and
lay the foundation for a strong
title run, led by Captain and
Icon Player Rahul Tripathi at
the helm for MPL Season 3.
Having led the team to play-
offs in both previous sea-
sons, head coach Akshay
Darekar and assistant coach
Amit Kushte have kicked off
this year’s preparations with
a focus on improving fielding
standards, under the guid-
ance of experienced fielding
coach Amit Patil, who has
been the assistant coach for
the Maharashtra Ranji team,
and a former Ranji player from
Maharashtra. With their deep
knowledge of the local circuit
and opponent strengths, the
coaching staff plans a stag-
gered approach during the
10-day camp, giving players
time to settle, refine roles, and
build towards peak perfor-
mance for the season’s start.
With the 29 members this
season, the Tuskers have re-

tained 11 players ahead of the
Season 3 auction and signed

18, including eight MPL
first-timers for this year. The
team retained experienced
players like 2023 and 2024
Orange Cap holder, Ankeet
Bawne, vice-captain  Shri-
kant Mundhe, and India U-19
World Cup batter, Sachin
Dhas, to form the core, and
they have been part of the
team since its inception.

They have already started
training alongside the new
players who have been picked
up this year. Captain Tripathi,
playing for the Chennai team
in India’s premier T20 league,
and Season 3 top auction buy,
Rajneesh, who is currently
with the Delhi team, will join
the camp later.

Commenting on the team’s
preparations, team owner
Punit Balan said, “We’ve stra-
tegically built a squad that
brings together exciting new
talent and seasoned players

who are deeply familiar with
our system.

Under the guidance of Coach
Akshay Darekar and our
dedicated coaching staff,
the team is undergoing a fo-
cused, high-intensity pre-sea-
son camp designed to align
every player with our tactical
blueprint and cultural vision.
This phase is not only about
strengthening team cohesion
and reinforcing the winning
mindset that defined us last
season—it’s also about deep-
ening the culture we’re build-
ing, one that fuels both con-
sistent on-field performance
and meaningful fan engage-
ment.”

The ongoing camp has also
brought together a mix of re-
turning players like Dhanraj
Shinde, Siddharth Mhatre,
and Shreyas Chavan, along
with new auction picks of
the season in Vishant More
and Sunil Yadav, who are
seasoned campaigners in

domestic cricket for Maha-
rashtra.

Fresh faces Sumit Dhengle
and Ayush Ubhe, both U-19
talents, are getting their first
taste of MPL-level this season
as well as the team has eight
U-23 players who are getting
themselves up to speed with
the team’s strategies and in-
tensity at the ongoing camp.
Speaking on the team’s
make-up, Captain  Tripa-
thi said: “We've got a really
well-balanced squad this sea-
son—with strength and solid
backup across all depart-
ments. There’s a healthy mix
of experience and exciting
young talent, which gives us
flexibility and depth.

But we've also learned from
past seasons that talent alone
doesn’t guarantee results.
We've come close before,
and that feeling of just missing
out still drives us.

That's why this time it's about
going that extra mile—work-
ing harder, staying tighter
as a unit, and turning those
near-misses into something
special.”

PBG Kolhapur Tuskers had
finished second in the inau-
gural season of the league,
with four wins out of five, and
subsequently reached the fi-
nal. Last year, the team, with
five wins from ten matches
finished third and advanced to
the penultimate round.

Back to wins for ASR Strikers
at the Poona Club Racquet League 2025

ncobby No.1 Tastiest Chicken

Pune (Vouce news ser-
vice):- ASR Strikers scored
a second win on trot in their
league encounters at The
Poona Club Racquet League
2025 which is being orga-
nized by Poona Club Ltd and
played at Squash, Badmin-
ton, Tennis, Table Tennis, and

yelivwve,

Vencobb Na.,*' “ ¢ Chicken

Plckleball courts

In the league matches ASR
Strikers beat HK Powerhouse
274-249, while Pinnacle Unit-
ed thrashed Oberoi & Neel’
Kings 272-262

Results: League Round:ASR
Strikers bt HK Powerhouse
274-249, Badminton: ASR

Strikers lost to Powerhouse
58-73; Tennis: ASR Strikers
bt Powerhouse 62-50; Table
Tennis: ASR Strikers lost to
Powerhouse 61-62; Squash:
ASR Strikers bt Powerhouse
35-34;

Pickleball: ASR Strikers bt
Powerhouse 58-30;

Plnnacle United bt Oberoi &

Neel’ Kings 272-262, Badmin-
ton: Pinnacle bt Kings 70-60;
Tennis: Pinnacle lost to Kings
41-63;

Table Tennis: Pinnacle lost to
Kings 52-67; Squash: Pinna-
cle bt Kings 53-25; Pickleball:
Pinnacle bt Kings 56-47.

Weikfield Delights, Stash Pro Parmar All Stars win
at the Poona Club Racquet League 2025

Pune, May 4, 2025: Weik-

field Delights, Stash Pro
Parmar All Stars won their
league encounters at The
Poona Club Racquet League
2025 which is being orga-
nized by Poona Club Ltd and
played at Squash, Badmin-
ton, Tennis, Table Tennis,
and Pickleball courts.

In a close contest Weikfield
Delights scored a narrow 9

point win over Manav Aveng-
ers 262-253, while Stash
Pro Parmar All Stars record-
ed a 298-194 point win over
Manpreet & GG’s Jaguars.
Results: League Round:
Weikfield Delights bt Manav
Avengers 262-253, Badmin-
ton: Weikfield Delights bt
Manav Avengers 74-58;
Tennis:  Weikfield Delights
bt Manav Avengers 63-27;

Tabl Tennis: Weikfield De-
lights lost to Manav Aveng-

ers 43-69; Squash: Weik-
field Delights lost to Manav
Avengers 34-41; Pickleball:
Weikfield Delights lost to
Manav Avengers 48-58;

Stash Pro Parmar All Stars
bt Manpreet & GG’s Jaguars
298-194 Badminton: Stash
Pro Parmar All Stars bt Man-
preet & GG’s Jaguars 74-43;

Tennis: Stash Pro Parmar
All Stars bt Manpreet &
GG’s Jaguars 57-37;

Table Tennis: Stash Pro
Parmar All Stars bt Man-
preet & GG’s Jaguars 68-52;
Squash: Stash Pro Parmar
All Stars bt Manpreet &
GG’s Jaguars 41-25; Pick-
leball: Stash Pro Parmar All
Stars bt Manpreet & GG’s
Jaguars 58-37.

SSCB and Haryana Clinch Team Gold in Men and Women’s
Category at 7th Youth National Boxing Championships 2025

Pune: Services Sports Control
Board (SSCB) and Haryana
dominate the ring in 7th Youth
Men & Women National Boxing
Championships 2025. SSCB
won the team gold in men’s
category while Haryana took
the crown in the women'’s cat-
egory.

The week-long event held at
Shaheed Vijay Singh Pathik
Sports Complex, Greater Noi-
da was also a qualifier for the
prestigious Under-19 Asian
Boxing Championship 2025.
Twenty outstanding male and
female boxers who won gold
medals qualified for the up-
coming event.

In the men’s team category, the
Services Sports Control Board
(SSCB) delivered a dominant
performance to claim the team

gold. Their boxers consistently
outclassed opponents across
different weight categories,
ensuring SSCB finished com-
fortably at the top with six gold,
one silver and two bronze. REC
Limited fought hard to secure
the second position by secur-
ing one gold, three silver and
one bronze, while Haryana’s
spirited campaign earned them
the team bronze with 2 individ-
ual gold and bronze each.

In the women’s team event,
Haryana emerged as the over-
all champions, securing the
team gold with a haul of eight
medals, which included three
gold and five silver. Delhi fin-
ished close behind, winning the
team silver with four gold med-
als, one silver, and two bronze.
Rajasthan rounded off the top

three, taking the team bronze
with two gold medals and three
bronze finishes.

Individual brilliance defined
the championships, particular-
ly in the men’s division, where
SSCB’s boxers made a clean
sweep in key weight catego-
ries. Aakash Budwar claimed
gold in the 47-50kg class,
while Shivam topped the 50-
55kg category. Mausam Su-
hag triumphed in the 60-65kg
division, and Rahul Kundu
secured the top podium spot
in the 70-75kg bracket. In the
heavier categories,

Hemant Sangwan dominat-
ed the 85-90kg competition,
and Krish captured gold in the
90+kg event, cementing SS-
CB’s supremacy.

Haryana’s women  boxers

showed remarkable skill and
resilience throughout the tour-
nament. Yakshika won gold in
the 48-51kg division, while Vini
secured top honors in the 57-
60kg category. Nisha added
to Haryana’s tally with a gold
medal in the 60-65kg weight
class. Alongside these victo-
ries, Shikha, Arju, Sarika, and
Saniya picked up silver medals
in their respective categories,
underscoring the team’s depth
and consistency.

The championship not only
spotlighted emerging talent but
also set the stage for India’s
strong representation at the
U-19 Asian Championships lat-
er this year. With fresh energy
and visible potential, the future
of Indian boxing looks brighter
than ever.
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River Enters Maharashtra with First Pune Store

Pune: Electric scooter manu-
facturer, River, has launched
its first Maharashtra store
in Pune. This marks the
brand’s first venture beyond
its  Southern  stronghold.
Spanning 1300sq. ft., River
Store Kharadi was launched
in association with Ralas
Wheels Private Limited. The
River Store provides custom-
ers a first-hand view into all
River offerings including the
Indie, accessories and mer-
chandise. In addition, River
has opened a fully fledged
service center with an area
of 4000 sq. ft. within a 4 km
radius of the store.

Speaking about the store
launch, Aravind Mani,
Co-founder and Chief Exec-
utive Officer, River, shared,
“Pune has long been a hub
for automotive excellence.
When we launched Indie,
we received a lot of pre-or-
ders from the city and we are
thrilled to now bring the SUV
of scooters to Pune.

Our goal is to establish River
Indie as a distinctive vehicle
in the region, offering both
style and convenience to-
gether. Pune is our first stop
in Maharashtra and we’ll be
expanding our presence in
the state with stores across
Nashik, Nagpur, Mumbai and
more, in the coming months.”
Following Pune, River plans
to expand its presence in Ma-
harashtra and Gujarat with 10
stores, in the next 6 months.
The company will continue its

expansion across South In-
dia with new stores in Vijay-
awada, Thrissur, Pondicher-
ry and Palakkad, amongst
others. River is currently in
a rapid expansion phase and
aims to establish its footprint
across the Western, Eastern
and Northern markets in In-
dia, this year. As of today,
the company operates in 20
stores across Bengaluru,
Hyderabad, Chennai, Hubli,
Visakhapatnam, Kochi, Co-
imbatore, Mysuru, Tirupati,

and more.

The River Store, Kharadi has
a vibrant atmosphere and is
designed to showcase the
brand’s aesthetics that incor-
porate pebbles, and other or-
ganic shapes that evoke the
essence of rivers. At the core
of the store’s aesthetics is a
carefully designed habitat
that depicts how Indie blends
into daily life. The narrative
aligns with River’s ethos, tak-
ing people from where they
are to where they want to be.
The Indie is priced at INR
1,44,499 (ex-showroom,
Pune). Customers can vis-
it the store for test rides,
browse merchandise, or
book an Indie. They can also
book test rides or make pur-
chases online at www.rideriv-
er.com.

The River Store Kharadi is
located at Shop No. 2, Good-
will Landmark Apts, Survey
No. 11, Hissa No. 10, Kha-
radi, Pune, Maharashtra -
411014.

Sagar Agrawal Appointed President

Pune : In a grand installation
ceremony, Sagar Agrawal
was appointed as the new
President of Pune’s Broth-
erhood Foundation, Pune’s
leading organization dedicat-
ed to the Social, Religious,
and Cultural upliftment of the
Agrawal community.

The event was graced by
Sterlite  Power Company
Vice Chairman, Mr. Praveen
Agrawal, who served as the
Chief Guest. He expressed
deep appreciation for the
foundation’s efforts, stating,
“It is inspiring to see you all
working like a united family.
By upholding the ideals of Ma-
haraja Agrasen, you are set-
ting a true example of service
to society. | urge you to con-
tinue your dedicated efforts.”
The ceremony was presided
over by Mr. Somnath Kedia,
while outgoing President Mr.
Pawan Chamadia formally
handed over the responsibili-

tles to Mr SagarAgrawaI The
newly elected executive com-

mittee includes: Secretary:
Colonel Naresh Goyal, Trea-
surer: Mr. Rajesh Mittal, Joint
Secretary : Mr. Yogesh Jain,
Chairman : Mr. Ishwarchand
Goyal, Executive Directors:
Mr. Pawan Bansal, Mr. Sanjay
Kumar Agrawal, Vice Presi-
dent: Mr. Sanjay B. Agrawal,
Immediate Past President:
Mr. Pawan Kumar Chamadia.
Additional executive members
announced include Mr. San-
jay Bansal, Mr. Rahul Agraw-

A
al, Mr. Rakesh Agrawal Mr.
Arun Singhal, CA Sandeep

Agrawal, Mr. Narendra Goy-
al, Mr. Prashant Agrawal, Mr.
Mukesh Kanodia, Mr. Jitesh
Agrawal, Mr. Arvind Agrawal,
Mr. Jitendra Bansal, Mr. Ajay
Jindal, Mr. Anup Garg, and
Mr. Shailesh Agrawal.

Special guests in attendance
included Mrs. Geeta Jay-
prakash Goel, Mr. Atul Goel,
and Mr. Amit Goel. Mrs. Gee-
ta Goel was specially honored
during the ceremony for her
contributions. The event also

of Pune’s Brotherhood Foundatlon

featured the official launch of
the Pune’s Brotherhood Dia-
ry, unveiled by the dignitaries
present.

In his address, Mr. Sagar
Agrawal thanked the former
leadership and members for
their trust. “This is a signifi-
cant responsibility bestowed
upon me. | pledge to serve the
community with dedication
and strive to fulfill the vision
set forth by our founder, Shri
Jayprakash Goel,” he said.
Chairman Mr. Ishwarchand
Goyal added, “The Pune’s
Brotherhood Foundation is
like a strong family. Brother-
hood is our identity, and | am
confident the new committee
will carry forward our values
with distinction.”

The program was seamless-
ly hosted by Mr. Jyotikumar
Agrawal and Mrs. Ritu Agraw-
al, and witnessed participation
from office-bearers of various
other social organizations.

Mining and Construction Equipment
Sector Gears up for Manufacturing
Boost in India

i Session on
_ Unlocking Opportunities in Mining and Construction
. Equipment Sector and Roadshow of MCED Summit

A
AT

Pune : Confederation of Indi-
an Industry (Cll), Pune today
hosted a session on opportu-
nities in the mining and con-
struction equipment sector at
Hyatt Regency. The program
was a precursor to the annu-
al summit being organised by
Mining & Construction Equip-
ment Division (MCED) of ClI
at New Delhi on 19 May 2025.
Mr Vivek Bhatia, Managing
Director & CEO, TKIL indus-
tries (formerly Thyssenkrupp
Industries  India),Mr  Manojit
Haldar, Managing Director and
President, Sandvik Mining and
Rock Technology India Pvt Ltd
, John Kuruvilla,Regional Direc-
tor,Cll Eastern Region, Asokta-
ru Chattopadhyay,President &
Country Head at Sandvik SRP,
Harpreet Wahan, Business
Head — India & ASEAN Region,
Enovation Controls and Zoha
Khurshid,Deputy Director ClII
participated in the deliberations.
India’s manufacturing sector
currently contributes 16% to the
national GDP. In alignment with
the Government of India’s vision
to increase this contribution to
25%, the Mining and Construc-
tion Equipment (MCE) sector is

Pune
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poised to play a pivotal role in
supporting this strategic growth
trajectory.

Recognising the importance of
this sector, the Mining and Con-
struction Equipment Division
of the Confederation of Indian
Industry (CIl) has envisioned
a comprehensive roadmap
aimed at unlocking its full po-
tential. This includes creating a
positive policy and regulatory
environment, boosting exports,
reducing import dependency by
strengthening domestic manu-
facturing capacity, integrating
advanced technologies, and
embedding sustainability into
core industrial operations.
Confederation of Indian Industry
has a dedicated Mining & Con-
struction Equipment Division
(MCED) operating at the nation-
al level. MCED is represented
by leading organisations en-
gaged in mining operations, ex-
ploration, consultancy, R&D ac-
tivities, and allied services. Over
the years this Division has has
played a pivotal role in driving
mechanization, modernization,
and serving as a value-adding
link between manufacturers,
suppliers, and the Government.

A Handful of Almonds for
Addressmg India’s Protein Gap

Pune: India continues to face
a major challenge when it
comes to meeting daily pro-
tein needs. While carbohy-
drates make up a large part of
everyday meals, many people
across age groups still fall
short of their required protein
intake. To raise awareness
and offer practical solutions to
this issue, the Almond Board
of California hosted a panel
discussion in Pune on “Ad-
dressing India’s Protein Gap:
Better Nutrition for a Healthier
Tomorrow.”

The event, held at Ramee
Grand Hotel and Spa, Pune
brought together well-known
personalities including ac-
tress Soha Ali Khan, fitness
expert Yasmin Karachiwala,
and Ritika Samaddar, Re-
gional Head - Dietetics, Max
Healthcare, New Delhi. The
panel focused on the impor-
tance of protein in addressing
India’s nutritional gap.

It highlighted the role of small
dietary changes — like a hand-
ful of almonds, in improving
protein intake for people
across all age groups.

Protein is essential for growth,
health, and strength. Children
need it for overall develop-
ment, teenagers for energy,
and adults for muscle repair
and holistic well-being. Yet,
Indian diets often miss the

mark. For example, a bowI
of dal has about 18 grams
of protein, which may not be
enough for those with active
lifestyles or higher nutritional
requirements in the family.
The panellists emphasized
that it doesn’t demand one
to overhaul their entire diet to
include more protein. Small
dietary changes like adding
almonds to meals or snacks
make a big difference. Al-
monds are a natural, plant-
based source of protein,
offering about 6g of protein
in a 30g serving. They also
provide essential nutrients
such as magnesium, vitamin
E, and zinc for immunity and
wellness.

Soha Ali Khan said, “When |
plan meals at home, protein
tops the list — especially for
my daughter who’s growing
and active. Almonds have

been an easy and reliable

source of nutrition for us. |
enjoy snacking on themin be-
tween shoots. They keep me
going without making me feel
heavy. For my daughter, | add
almonds in fun ways like mix-
ing them into her breakfast or
tossing some into her salad.
Its a small but meaningful
step towards making sure
we’re getting enough protein
every day.”

Yasmin Karachiwala said, “As
a fitness professional, | often
talk to people on the impor-
tance of protein for energy,
recovery, and strength. Al-
monds are my go-to because
they offer good-quality plant-
based protein, which is es-
pecially great after exercise/
post-workout. They help keep
you full, which makes them
a smart snack choice. | car-
ry them with me all the time

whether I'm training clients or
heading to a shoot. It's a sim-
ple way to give your body the
right nutrition.”

Ritika Samaddar said, “Many
people in India unknowingly
fall short of their daily protein
needs. One way to fill this gap
is by adding protein-rich foods
like almonds to the diet. | rec-
ommend them often because
they’re easy to include, espe-
cially for families.

Almonds offer protein along
with other nutrient require-
ments, and they're far better
than most packaged snacks.
A handful a day goes a long
way in improving nutrition.”
Organizations such as ICMR
and FSSAl have also ac-
knowledged the nutrition-
al value of almonds. In the
Eat Right During COVID-19
guidelines, almonds are rec-
ommended as a good source
of plant protein, along with
key nutrients such as vita-
min E and magnesium. ICMR
further encourages including
nuts regularly as part of a bal-
anced daily diet.

Getting enough protein isn’t
complicated or expensive.
Everyday choices such as
snacking on almonds may
prove to be a meaningful way
for families to take impactful
steps toward better health for
all.

Hon’ble President of India
confers Padma Vibhushan
on Mr. Osamu Suzuki

Pune (Voice news ser-
vice):- Hon'ble President of
India, Smt. Droupadi Murmu
conferred the Padma Vibhu-
shan on Mr. Osamu Suzuki,
Former Chairman, Suzuki
Motor Corporation and For-
mer Director & Honorary
Chairman, Maruti Suzuki In-
dia Limited, posthumously.
The formal conferment cere-
mony took place at the Rash-
trapati Bhawan in New Delhi
on 28th April 2025.

Mr. Osamu Suzuki was con-
ferred the prestigious Padma
Vibhushan in recognition of
his outstanding contribution
in the field of trade and in-
dustry. Mr. Toshihiro Suzuki,
Representative Director and
President, Suzuki Motor Cor-
poration, accepted the award
on behalf of his father.

On receiving this award, Mr.
Toshihiro Suzuki, Represen-
tative Director and President
of Suzuki Motor Corporation
said, “My sincere gratitude to
the Honourable President of
India and the Government of
India for awarding the pres-
tigious Padma Vibhushan to
my father, Mr. Osamu Suzu-
ki, former Chairman, Suzuki
Motor Corporation. | have just
received this high-level award
on his behalf, and | am deeply
honoured. | believe he is, from
heaven, looking back fondly
on the 45 years he spent with

India, his second home.”

He added, “This award goes
not only to my father, but also
to all the people who have
worked at Suzuki, Maruti
Suzuki and all our business
partners, who have supported
us in this journey. My father
must be feeling very proud
today. | am also feeling ex-
tremely proud to receive this
award. All the employees at
Suzuki and Maruti Suzuki
and our business partners
must be feeling proud of this
recognition. This award also
expresses thanks to the “love
of Indian people towards Su-
zuki’. This award belongs to
all of you.” He further added,
“We, at Team Suzuki, will car-
ry forward the commitment of
Osamu Suzuki with the same
passion to bring inclusive and
sustainable mobility solutions
that will be loved by the peo-
ple of India.”

Starting with 1 lakh unit annu-
al capacity in 1983, under the
leadership of Mr. Osamu Su-
zuki, Maruti Suzuki achieved
significant milestone , includ-
ing reaching a cumulative
automobile production of 30
million units and an annual
production of 2 million units in
2024. Furthermore, automo-
bile exports from India, which
commenced in the 1980s,
surpassed 3 million units cu-
mulatively.

Blue Ocean Corporation Charts a New Course for India’s Supply Chain Future;
Launches Strategic Sk|II Development Initiatives for Students in Pune

Pune: Blue Ocean Corpora-
tion, a global leader in supply
chain management training
headquartered in Dubai and
ranked No. 1 in its domain, is
set to transform India’s supply
chain landscape with a bold
and expansive vision. The
company unveiled its strate-
gic

India roadmap at the MCCIA
Edu Fest 2025, where Dr.
Sathya Menon, Group CEO
of Blue Ocean Corporation,
highlighted the urgent need to
modernize supply chain edu-
cation and create a pipeline
of globally certified, indus-
try-ready talent.

As part of its long-term ini-
tiative, Blue Ocean is em-
bedding specialized Supply
Chain Management programs
across Indian colleges, sup-
ported by key partnerships
with central and state gov-
ernment bodies. The move
is aimed at equipping stu-
dents with practical, indus-
try-aligned  skills, creating
a new generation of Chief
Supply Chain Officers and fu-
ture-ready professionals.
With over 30% of Maharash-
tra’'s industrial investments
rooted in Pune, the city has
emerged as a strategic base
for Blue Ocean’s expansion
in India. The corporation has
already signed MoUs with top
educational institutions such
as Pimpri Chinchwad Univer-
sity in Pune and Ruparel
College in Mumbai. These
alliances are focused on of-
fering certification pathways,

on-ground training modules,

and structured internships
that bridge the gap between
academic theory and indus-
trial application. “Pune is at
the intersection of academia
and industry. Its unique eco-
system makes it the ideal
platform to nurture tomorrow’s
supply chain leaders,” said Dr.
Sathya Menon, Group CEO,
Blue Ocean Corporation, who
was a keynote speaker at
MCCIA (Mahratta Chamber
of Commerce Industries and
Agriculture) Edu Fest 2025
held in Pune whose theme
was Where Industry Meets
Academia — Magic Happens.
Blue Ocean has launched a
globally unique, structured
Supply Chain Skill Develop-
ment Program that aligns with
India’s National Education
Policy (NEP) 2020. This flag-
ship program has garnered
the support of the Maharash-
tra Skill Development Min-
istry and is in talks with the
Industries Ministry and MIDC

for collaborative internship
opportunities and hands-on
training.

Blue Ocean’s mission goes
beyond traditional classroom
education. Its CSR division is
actively conducting free work-
shops, nonprofit conferences,
and national awareness cam-
paigns to elevate the impor-
tance of supply chain man-
agement in India’s growth
trajectory. The initiative aims
to mobilize government, ac-
ademic, and industry leaders
to reimagine supply chain as
a strategic pillar of national
development.

Despite the growing global
demand for certified profes-
sionals, credentials such as
CSCP and CISCP remain
underrepresented in India.
Blue Ocean is addressing this
talent gap by providing clear,
accessible pathways for stu-
dents from diverse academic
backgrounds to pursue mean-
ingful careers in supply chain
management. With over 27

years of global expertise and
500,000 professionals trained
across 75 countries, Blue
Ocean is now channeling
its international knowledge
and best practices into India.
The organization trains over
80,000 students annually and
has worked with global giants
like Boeing, Emirates, Aram-
co, and Henkel.

Recognizing the impact of the
COVID-19 pandemic on glob-
al supply chains, especially
among MSMEs, Blue Ocean
is working toward building re-
silient, agile systems that can
adapt quickly to disruptions.
The company is developing
scalable models to help busi-
nesses future-proof their op-
erations and stay competitive.
“China is 20-25 years ahead
in supply chain integration.
We are here to help India not
just catch up but lead,” added
Dr. Menon.

Studies show that robust
supply chain strategies can
reduce operational costs by
5%, resulting in profit boosts
of over 30%. These efficien-
cies can potentially reinvest
in innovation, job creation,
and industrial growth. Blue
Ocean&#39;s initiative aligns
perfectly with national aspi-
rations as India continues its
journey toward Atmanirbhar
Bharat and Make in India.
“From agriculture to aero-
space, every sector depends
on a strong supply chain. We
are here to ensure India leads
the world in this space,” con-
cluded Dr. Menon.

Paytm Celebrates Akshaya

Pune: Paytm (One97 Com-
munications Limited), India’s
leading payments and fi-
nancial services distribution
company and a pioneer of
mobile payments, QR codes,
and Soundbox, has launched
‘Golden Rush’ — a special
campaign to promote digital
gold savings during Akshaya
Tritiya, a festival known for
auspicious gold purchases.

Through this initiative, individ-
uals investing ¥500 or more
in gold on Paytm can earn
reward points, with 5% of the
transaction value credited as
points on every purchase.
These points contribute to
a dynamic leaderboard,
where top participants stand
a chance to win from a total
prize pool of 100 grams of
gold.

Tritiya With ‘Golden Rush’

Whether it's for a wedding
gift, festive tradition, or long-
term wealth planning, Paytm
Gold provides a simple and
secure way to invest in 24K,
99.99% pure gold, sourced
from MMTC-PAMP, India’s
only refinery accredited by the
London Bullion Market Asso-
ciation (LBMA). The gold is
stored in fully insured, world-
class vaults, ensuring com-

plete safety and transparency.
Paytm Gold also enables
disciplined saving through
its Daily Gold SIP from Rs 9
onwards, allowing small, reg-
ular investments to accumu-
late over time. With real-time
pricing, secure storage, and
flexible investment options, it
serves a variety of needs —
whether it's setting aside gold
for future milestones.

Manipal Hospitals Baner Launches Advanced
Multispeciality Surgical Robotic System

A New Era in Surgical Excellence Dawns in Pune’s Western Belt

Pune: The SSI Mantra Sur-
gical Robotic System, a
state-of-the-art system for
multispecialty surgeries, has
been introduced by Manipal
Hospital in Baner, represent-
ing a significant advancement
in patient care. This develop-
ment helps the hospital to ex-
pand its offerings by providing
extremely accurate and mini-
mally invasive surgical treat-
ments in Cardiac, Thoracic,
Oncology, Urology, Gynaecol-
ogy, and General Surgery.
This is a milestone for Mani-
pal Hospital Baner as it be-
gins its path into robotic-as-
sisted surgery, highlighting
its commitment to embracing
cutting-edge technology and
introducing a high priority on
patient-centered healthcare.
Speaking at the launch, Dr.
Amit Parasnis, Head of The
Department & Consultant
- Surgical Oncology & Sur-
gery, Manipal Hospital, Baner,
Pune, Said, “Robotic-assisted
surgery offers several ad-
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vantages, the most important
being exceptional accuracy
and precision. Surgeries are

performed through small-
er incisions, with enhanced
surgeon mobility and highly
controlled movements, lead-
ing to better outcomes. The
robot’s advanced 3D capabil-
ities, superior to conventional
laparoscopy, allow surgeons
to zoom in closely for metic-
ulous tissue handling. This
results in less pain, faster re-
covery, shorter hospital stays,
and overall cost savings for
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patients. Soon, most lapa-
roscopic surgeries will likely
transition to robotic-assisted
procedures.Along with en-
hanced resolution, the robotic
system provides the surgeon
with  improved ergonomic
comfort, which leads to bet-
ter dissection and, eventually,
better patient outcomes after
surgery.

Speaking at the launch, Dr.
Anand Dharsakar, Consul-
tant - Urology, Manipal Hos-
pital Baner, Pune, said, “The
precision it provides in deep

pelvic surgeries or intricate
kidney surgeries enables us
to achieve better results with
less post-operative discom-
fort.

Particularly in complex sur-
geries, it allows for exception-
al precision, smaller incisions,
quicker recuperation, and
better outcomes. Robotics
has come up in a big way in
kidney transplantation.

Mr. Anand Mote, Cluster
Director, Manipal Hospital,
Pune, Said, “Our goal at Ma-
nipal Hospitals is to provide
our patients with the most
cutting-edge healthcare inno-
vation available globally. This
commitment is reaffirmed with
the launch of the SSI Mantra
robotic system. The platform
is designed to help surgeons
with  enhancedcontrol and
with less complications. It
features ergonomic controls,
3D 4K imaging, and universal
safety systems, supporting a
new transformation in the sur-
gical era.

Bisleri signs MOU with Pimpri Chinchwad
Municipal Corporation for Bottles for Change

Pune (Voice news ser-
vice):- Bisleri International
Pvt. Ltd. has announced a
strategic partnership by sign-
ing a Memorandum of Under-
standing (MoU) with Pimpri
Chinchwad Municipal Corpo-
ration (PCMC) as part of their
‘Zero Waste Management’
projects through CSR.

This initiative includes the
management of plastic and
other waste at the ward office
level in a decentralized man-
ner.

The MoU was exchanged
between Mr. Shekhar Singh
(LA.S.), Pimpri Chinchwad
Municipal Commissioner,
Mr. Nilkanth Poman, Chief
IT officer & Head CSR , Mr.
Sachin Pawar, Deputy Pimpri
Chinchwad Municipal Com-

missioner  (Health Depart-
ment), and Mr. K. Ganesh,
Director - Sustainability &
Corporate Affairs at Bisleri In-
ternational. This association
marks a crucial step towards
sustainable plastic waste
management.

K. Ganesh, Director of Sus-
tainability & Corporate Af-
fairs at Bisleri International,
expressed the company’s
commitment to sustainability:
“Our collaboration with PCMC
underscores the potential of
community engagement in
driving sustainable change.
By raising awareness about
source segregation and insti-
tuting collection mechanisms,
a substantial amount of plastic
waste can be diverted from
the city landfills and create a

pathway for a circular econo-
my. As part of our Bottles for
Change campaign, this is a
critical step forward in our mis-
sion to advance environmen-
tal sustainability and positive
impact on communities.”

Mr. Nilkanth Poman, CSR
Head, Pimpri Chinchwad Mu-
nicipal Corporation (PCMC)
said, “At PCMC, we believe
that true progress comes from
inclusive and sustainable de-
velopment.

Through this MoU with Bis-
leri International for the Zero
Waste Slum Project, we aim
to empower communities with
the knowledge and tools to
manage waste responsibly.
Our focus is on creating clean-
er neighborhoods, enhancing
health outcomes, and build-

ing environmental awareness
from the ground up. We are
proud to collaborate on this ini-
tiative that reflects our shared
vision of a greener, healthier
future for all citizens.”

Sachin Pawar, Deputy Mu-
nicipal Commissioner (Health
Department) said, “We are
pleased to implement the
Bottles for Change initiative
in collaboration with Bisleri
International as part of our
Zero Waste Management Pro-
gram. This partnership will not
only strengthen our efforts in
plastic waste segregation and
recycling but also empower
citizens through education
and community engagement.
Together, we aim to create a
cleaner and more sustainable
Pimpri-Chinchwad.”
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Eighty-Two Percent of Workers in India are Considering
Changing Employers in 2025, Aon Study Reveals

Pune (Voice news ser-
vice):-- Aon plc (NYSE:
AON), a leading global pro-
fessional services firm, has
released results from its 2025
Employee Sentiment Study.
The global study of more than
9,000 employees across 23
geographies, including the
U.S., UK, China, India and
Australia, found that a majori-
ty of workers in India are con-
sidering changing employers.
Aon’s results reveal that 7
percent of employees feel un-
dervalued in India, compared
to 13 percent globally. Fur-
ther, 82 percent of surveyed
employees in India are either
in the process of moving em-
ployers or might seek new
employment in the next 12
months, compared to 60 per-
cent across the globe.

The top five valued bene-
fits for the Indian workforce
are:Work-life balance pro-
grams, Medical coverage,
Career development

Paid time off, Retirement sav-

ings

Nitin Sethi, head of Talent
Solutions for India, at Aon,
said, “Until recently, very
few companies considered
how benefits, wellness and
healthcare programs could
shape their employer brand
and employee value prop-
osition. Post-Covid, we are
seeing changes as employ-
ees increasingly value these
programs, and companies are
more actively branding and
communicating their availabil-
ity to current and future em-
ployees. A multigenerational
workforce is accelerating this
change, while advanced tech-
nology is making it easier to
implement these programs. In
the next decade, companies
that excel in benefits, health
and wellness will have a sig-
nificant opportunity to position
themselves as best-in-class
employers.”

Growing demand for medi-
cal coverage Medical cover-
age was one of the highest

valued benefits across all
generations among those
surveyed in India, with Gen
X and Gen Y rating it higher
than Gen Z. Gen Z rated work-
life balance as the top-val-
ued benefit. Additionally, 76
percent of those surveyed
said they would be willing to
sacrifice existing benefits for
a better choice of benefits.
This highlights the necessi-
ty for businesses in India to
align their total rewards and
benefits strategies with the
changing expectations of their
workforce.

“Employees are increasingly
aware of the advantages of
medical and life benefits,” said
Ashley Dsilva, head of Health
and Wealth Solutions and di-
rector and principal officer for
India at Aon. “The importance
of retirement and financial
planning among the young
workforce is surprising. This
shift may be due to a better
understanding of the impact
of inflation on daily living, es-

pecially since entry-level wag-
es have stagnated in many
sectors. At the same time,
younger employees have in-
creased debts with a substan-
tial portion taking on personal
loans before age 30. Employ-
ers have a clear opportunity
to highlight the value of their
benefits and emphasise finan-
cial wellbeing in their offerings
and enhance employee en-
gagement through innovative
communication methods.”
The study also found that 10
percent of surveyed employ-
ees in the country had no
confidence that their employ-
er is investing in their skills
development and training to
prepare them for the future
of work. At the same time,
employees surveyed showed
a higher commitment to im-
proving their Al skill set, with
43 percent feeling motivated
to develop new skills to stay
relevant when asked about
Al compared to 35 percent
globally.

The Undisputed, Ultimate Hyundai CRETA becomes the Highest Selling
Model in India in April 2025 for the Second Consecutive Month

Pune (Voice news service):-

Hyundai Motor India Limited (HMIL),
India’s leading premium smart mobili-

ty solutions provider is pleased to an-

nounce that Hyundai CRETA has once
again emerged as the highest-selling
model in the Indian Automobile industry
for the second consecutive month. Hyun-
dai CRETA recorded 17,016 unit sales in
April 2025, with a year-on-year growth
of 10.2% (compared to April 2024). Set-
ting new benchmarks for the SUV seg-
ment in the country, the Hyundai CRETA
also maintained its leadership as India’s

best-selling SUV from January — April
2025, with a cumulative sale of 69,914

units.

The milestones underscore the unwav-
ering trust and confidence that the cus-
tomers have bestowed on brand CRETA.
This superlative performance of CRETA
has helped SUV contribution to HMIL's
domestic sales to all time high of 70.9%

in April 2025.

This underscores the growing consumer
preference for Hyundai’s SUV lineup, led
by CRETA and well supported by other
models like Venue, Exter, Alcazar and

many more.

Commenting on the milestone, Mr. Tarun
Garg, Whole-Time Director and Chief
Operating Officer, Hyundai Motor India
Limited, said: “Hyundai CRETA's con-
tinued dominance in the Indian market

is a reflection of the trust and love that
Indian customers have placed in the
brand. Being the best-selling car across
all segments for two months in a row
and the top-selling SUV in the industry
for the first four months of 2025 cumu-
latively is a proud achievement for all of
us at HMIL. Hyundai CRETA represents
our unrelenting pursuit of excellence, of-
fering customers a perfect blend of style,
safety, innovation and performance. The
addition of the electric powertrain has
further strengthened the brand CRETA
and it is now not just a leader in the SUV
segment, but also a key enabler in India’s
electric mobility journey”.

Since it's launch, CRETA has redefined
the SUV landscape with its bold design,

* -

Hyundai CRETA becomes the highest selling model in India
in April 2025, for the second consecutive month.
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advanced technology and superior driv-
ing dynamics. Moreover, with a strong
focus on safety, comfort and connectivity,
CRETA remains the preferred choice for
the new-age aspirational customers, who
seek performance without compromise.
With over a decade of presence and
more than 1.2 million happy customers,
the Hyundai CRETA has established
itself as a desired SUV in India. The
CRETA brand continues to grow stronger
every day and the success story reflects
HMIL’s vision of shaping the future of mo-
bility in our country. Committed to its cus-
tomer-centric approach, HMIL remains
dedicated to delivering world-class mo-
bility solutions that enhance convenience
and elevate driving experiences.

OnePlus announces exciting product offers for May

Pune (Voice news ser-
vice):- OnePlus, the global
technology brand, is announc-
ing the most awaited ‘One-
Plus Summer Sale’ with excit-
ing offers on its wide range of
devices for the month of May.
Starting 1st May 2025, the In-
dian consumers will be able to
grab some enticing offers on
products like OnePlus 13R,
OnePlus Nord 4, OnePlus
Pad 2, and more.

The sale will be available
across various platforms,
including OnePlus.in, the
OnePlus Store App, OnePlus
Experience Stores, Amazon.
in, Flipkart, Myntra, and main-
line stores such as Reliance
Digital, Croma, Vijay Sales,
Bajaj Electronics, and others.
These offers will begin today
onwards.

OnePlus Flagship Series,
OnePlus 13 Series The One-
Plus 13 series, comprising
the OnePlus 13 and OnePlus
13R. OnePlus 13 boasts cut-
ting-edge Al capabilities, pow-
ered by the Qualcomm Snap-
dragon 8 Elite processor. Its
impressive 6,000 mAh Silicon
NanoStack battery - a first for
OnePlus - ensures uninter-
rupted performance. Capture
life’s moments with the 50MP
triple-camera system, featur-
ing advanced technologies
like Dual Exposure Algorithm,
Clear Burst, and Action Mode.
With OxygenOS 15, experi-
ence seamless and intuitive
functionality.

The OnePlus 13R offers flag-
ship-level performance and
advanced Al technology, de-
livering a seamless experi-
ence that perfectly balances
productivity and entertain-
ment — all without compro-
mising on power.

Customers can avail an in-
stant bank discount of INR
5,000 on OnePlus 13 and INR
3,000 on OnePlus 13R on se-
lect bank cards, Customers
can also avail of a temporary
price drop of INR 3,000 on
OnePlus 13 and INR 2,000
on OnePlus 13R (16GB +
512GB) respectively.
OnePlus 13R buyers can also
avail themselves of a bundle
offer on OnePlus Buds 3
Customers can also avail for
up to 12 months and 6 months

no-cost EMI with select banks
credit cards on purchase of
OnePlus 13 and OnePlus 13R
respectively

Customers can own the One-
Plus 13 and OnePlus 13R by
paying only 65% of its price
with 24 months of No-cost
EMI. This guarantees 35%
Assured Buyback via Easy
Upgrades Program applica-
ble for customers purchasing
from OnePlus.in and offline
stores with ICICI Bank Credit
Cards and EMI

Furthermore, customers can
avail themselves of the new
OnePlus 13 with an exchange
bonus of up to INR 7,000 and
OnePlus 13R with an ex-
change bonus of INR 4000
from 11th May to 31st May at
mainline stores.

Customers can also avail upto
24 months no-cost EMI with
Bajaj Finserv, HDBFS and
ICICI Finance on purchase of
OnePlus 13.

OnePlus 12 Series The One-
Plus 12 Series redefines flag-
ship excellence. The OnePlus
12 boasts a powerful Snap-
dragon 8 Gen 3 chip, Trinity
Engine, stunning 2K 120Hz
ProXDR display, rapid 100W
SUPERVOOC charging,
convenient 50W AIRVOOC
wireless charging, and ex-
ceptional 4th Gen Hasselblad
camera for mobile. OnePlus
12R, part of the same series,
inherits these top features
while maintaining its focus on
delivering unparalleled perfor-
mance, making it a compel-
ling choice for those seeking
a powerhouse device.
Customers can offer an in-
stant bank discount of INR
6,000 on select bank cards,
along with a temporary price
drop of up to INR 13,000 on
purchase of the OnePlus 12
They can also avail up to 6
months of no-cost EMI on
OnePlus 12 on select banks’
credit cards

OnePlus Nord Smartphone
OnePlus Nord 4

OnePlus Nord 4 is the only

metal unibody smartphone
in the 5G era that also fea-
tures flagship-level hard-
ware like the Snapdragon

7+ Gen 3 processor and up
to 256 GB of storage. It also
packs a 50-megapixel Sony

main camera sensor and a
5500mAh battery, the largest
battery ever used in a One-
Plus Nord device. This battery
is also equipped with 100W
SUPERVOOC technology
which means it can go from
1-100% in just 28 minutes.
Customers can enjoy a tem-
porary price discount of up
to INR 500 on OnePlus Nord
4 with an instant bank dis-
count of up to INR 4,500 on
select bank cards

Customers can also avail up
to 6 months of no-cost EMI on
select bank cards

OnePlus Nord CE4 and CE4
Lite

The OnePlus Nord CE4 is
a fusion of style and power.
It's powered by an octa-core
Qualcomm Snapdragon 7
Gen 3 chipset, 8GB of RAM,
and a long-lasting 5500mAh
battery with blazing-fast 100W
SUPERVOOC charging - a
Nord series first.

OnePlus Nord CE4 Lite deliv-
ers all-day entertainment and
a smooth user experience.
Introducing a revitalized aes-
thetic for 2024, the OnePlus
Nord CE4 Lite 5G presents a
distinctive design. Maintaining
Nord’s hallmark sleek, robust,
and bold design, the smart-
phone is available in two co-
lourways — Super Silver and
Mega Blue.

Customers can enjoy a tem-
porary price discount of INR
1,000 on OnePlus Nord CE4
along with up to 6 months of
no-cost EMI on select bank
cards

Customers can also avail up
to 6 months of no-cost EMI on
select banks, on purchase of
OnePlus Nord CE4 Lite until
11th May 2025

Additionally, on the OnePlus
Nord CE4 and OnePlus Nord
CE4 Lite, consumers can
avail instant bank discounts
up to INR 2,000 each on se-
lect bank cards

loT and Wearables OnePlus
Buds Pro 3 The recently up-
graded OnePlus Buds Pro
3 features Steady Connect,
enhancing Bluetooth audio
strength and reliability. When
paired with the OnePlus 13
series, it unlocks advanced
Al capabilities for seamless
communication. The earbuds

support bilingual interactions,
allowing users to hear their
preferred language. These
buds are available in three
stylish colours: Lunar Radi-
ance, Midnight Opus, and
Sapphire Blue.

Customers can enjoy an
exclusive discount of INR
1000 on this OnePlus TWS
along with an Instant Bank
discount of INR 1000 on se-
lect bank cards

Customers can also avail an
additional special price cou-
pon of INR 500 available on
select channels

OnePlus Red Cable Club
members can also enjoy ad-
ditional discounts of upto INR
1000 on oneplus.in and One-
Plus Store App

OnePlus Buds 3

OnePlus Buds 3 offer an
exceptional, impactful, and
well-balanced sound through
a dual-driver acoustic sys-
tem. The OnePlus Buds 3
offers balanced sound with a
10.4mm woofer, 6mm tweet-
er, 49dB noise cancellation,
and 7 hours of playback from
a 10-minute charge.
Customers purchasing the
OnePlus Buds 3 can avail of
an instant bank discount of
up to INR 500 on select bank
cards. Furthermore, custom-
ers can further enjoy a tem-
porary discount price of INR
900.

To further elevate audio ex-
perience, customers can also
avail exciting discounts on
OnePlus’ Nord Buds 3 Pro,
OnePlus Nord Buds 2r, One-
Plus Bullets Wireless Z2 ANC,
and OnePlus Nord Buds 3.
OnePlus Pad 2 & OnePlus
Pad Go

OnePlus Pad 2

One Plus Pad 2 is a sec-
ond-generation flagship pow-
erhouse tablet, featuring a
Snapdragon 8 Gen 3 platform
with an exclusive 12.1-inch
large 3K display and six ste-
reo speakers. The device also
integrates Al driven features
like Al speaker, recording
summary and Al writer. For
professionals on the go, One-
Plus Pad 2 is the perfect de-
vice as it offers an impressive
standby time of up to 43 days
and allows users to stay worry
free about battery life.

RenewBuy Forays Into Auto Loan Segment

Pune: Leading InsuTech Re-
newBuy forays into auto loan
business with the launch of
RB Wheelz, the dedicated
auto financing vertical of the
insurance aggregator.
RenewBuy has disbursed
INR 100 crore in auto loans
during the fourth quarter of
FY25, marking its successful
entry into vehicle financing.
The InsurTech leader now
aims for 15X growth, target-
ing INR 1,500 crore in auto
loan disbursements and
10,000 new customers in Fi-
nancial Year 2026.

This expansion comes at a
pivotal moment for India’s
auto finance market. With
mandatory  scrapping  of
diesel cars over 10 years
old and petrol cars over 15
years old, coupled with ris-
ing consumer preference for

vehicle ownership, the auto
loan market is growing at a
compound annual growth
rate (CAGR) of 15-16%.
Through RB Wheelz, Re-
newBuy seeks to capitalize
on this growth by simplifying
and streamlining the vehicle
ownership process, from fi-
nancing to insurance, offer-
ing customers a faster, more
efficient, and digitally driven
experience.

The company’s solution spe-
cifically targets underserved
Tier Il and lll markets, where
vehicle financing penetra-
tion exceeds 75%, yet digital
solutions remain scarce.
“We are seeing a clear shift
in aspirations for vehicle
ownership, especially be-
yond the metros, along with
a rising preference for auto
loans. In Tier Il and Il cities

alone, over 75% of consum-
ers are opting for vehicle
financing; this is a high-po-
tential segment which we
want to cater to, by making
auto loans more accessible,
seamless, and digitally driv-
en,” says Indraneel Chatter-
jee, Co-Founder of Renew-
Buy.

RenewBuy’s digital platform
has been upgraded with
dedicated loan features,
supported by partnerships
with 18 leading banks and
NBFCs such as SBI, Axis
Bank, . Customers can now
access new vehicle financ-
ing, balance transfers, top-
up loans, and insurance
solutions seamlessly under
one roof. This integrated
approach ensures a smooth
transition from loan approv-
al to insurance purchase,

enhancing customer experi-
ence while maintaining com-
petitive rates and terms.

“Having served consumers
in the insurance space for
nearly a decade, we are now
expanding our footprint in
the financial services eco-
system. We are leveraging
our tech platform and 1.5
lakh-strong advisor network
to bring loan services to con-
sumers in both metros and
smaller cities,” he added.

Motorola launches edge 60 pro in India
with true flagship grade Al experience

@ motorola edge 60 PRO

P, F D EEREE

EXCEREEREE=

Segment’s Only 50MP+50MP+50X
Most Advanced Al Camera”

Predict Your Next Move with
Segment’s Most Personalised Al

World’s Most Immersive 1.5K
True Colour Quad-Curved Display*

Starting at ¥29,999
SRR on Fipkart ¢ (| motorola edge 60 PRO Q)

motorola.in and at leading retail stores

“S0MP Main, UW and Front Cameras | %96.47% /8 ratio with colours validated by Pantone

Motorola, a global leader in
mobile technology and inno-
vation and India’s leading~
Al smartphone brand today
added yet another disruptive
smartphone to their edge 60
lineup with the launch of the
motorola edge 60 pro. The
device comes with the seg-
ment's only 50MP + 50MP+
50X (Telephoto) advanced Al
camera, the segment’s most
personalized and contextu-
al on-device Al experience
with dedicated Al key and the
world’s most immersive 1.5K
True Colour Quad- Curved
display. Additionally, the mo-
torola edge 60 pro also fea-
tures world’s highest battery
rating after receiving DX-
OMARK’s Gold Label certifi-
cation - boasting a 6000mAh
battery, with 90W TurboPower
Charging and 15W wireless
charging. Further the device
is powered by the incredibly
powerful and Al enabled Me-
diatek Dimensity 8350 Ex-
treme Processor.

Al Overview: Introducing the
segment’s most personalised
and contextual Al, the mo-
torola edge 60 pro is powered
by moto Al. It works its magic
behind the scenes to deliver
a smarter, more intuitive way
to interact and engage for
the users with: Next move,
which recognizes what’s on
a user’s screen, such as a
recipe or group chat, and
offers helpful next steps in
real time. Next move is ideal
for those who are new to Al
experiences and want to ex-
plore. The same goes for: o
Playlist Studio, which curates
the perfect playlist based on
one’s screen, so the right vibe
is always achieved.

o Image Studio, which uses
generative Al creation and ed-
iting capabilities to turn ideas
into images, avatars, stickers,
and wallpapers.

Smart Connect with Al, which
was announced earlier in the
year, transforms a simple
voice or text command like,
“show me this on my TV,” into
streaming an app to a larger
display, mirroring the phone to
a PC or tablet, or activating a
hub view for multitasking
Designed to enhance every-
day tasks, moto ai makes
everything from capturing
the perfect photo to organiz-
ing notifications smarter and
more personal. Under three
core pillars—Create, Cap-
ture, and Assist—moto ai
empowers users in meaning-
ful ways. In Create, features
like Al Image Studio and Al
Playlist Studio unlock a new
level of creativity and person-
al expression. Capture brings
powerful Al to the camera
system for intelligent image
enhancements. Assist fea-
tures such as Pay Attention-
which listens, transcribes,
and summarizes audio in the
background—Remember

- .
This, Recall, and Journal help
users remember, organize,

and revisit important informa-
tion and with Catch Me Up,
they get a concise summary
of missed updates.

With the launch of the motoro-
la edge 60 pro, Motorola re-
defines the smartphone expe-
rience by integrating powerful
Al, both through moto ai and
collaborations with Perplexity,
Microsoft, and Google. Users
can choose their preferred Al
assistant for smarter, more
flexible support. Motorola
also becomes the first to bring
Perplexity Al to smartphones,
offering three months of Per-
plexity Pro for free.

Microsoft Copilot is now em-
bedded via moto ai for re-
al-time assistance, while Goo-
gle Gemini adds smart trip
planning, live conversations,
and three months of Gemi-
ni Advanced with 2TB cloud
storage. Powered by Hybrid
Al architecture, the Edge 60
Pro uses Meta’s Llama and
Google’s Imagen 3 and Gem-
ini 2 models to deliver faster,
safer, and more personalized
experiences—both on-device
and on the cloud

Camera Overview: The
motorola edge 60 pro takes
smartphone photography to
the next level with powerful
Al features. From Signature
Style that automatically fine-
tunes every shot, to Action
Shot that captures fast-mov-
ing moments with clarity, and
Al-driven image and video
stabilization for shake-free
results — every capture is ef-
fortlessly stunning. Photo and
video enhancement features
optimize lighting, details, and
colors, while 50X Super Zoom
brings distant subjects clos-
er with incredible precision.
True-to-life visuals are further
elevated with Pantone®-val-
idated colors and skin tones,
ensuring unmatched authen-
ticity in every frame. Powered
by a 50MP main camera with
Sony’s advanced LYTIA™
700C sensor and optical
image stabilization, the mo-
torola edge 60 pro blends
flagship camera hardware
with next-gen Al innovation
— giving users profession-
al-level results at every click.
The 50MP ultra-wide camera
offers a 120° field of view
and Macro Vision, enhanc-
ing low-light performance by
combining pixels for greater
brightness and clarity. For
extreme close-ups, Macro Vi-
sion brings users up to 3.5cm
away from their subject. Ad-
ditionally, the dedicated 3x
telephoto camera captures
distant subjects with preci-
sion, offering optical zoom or
up to 50x with Al Super Zoom.
With a 73mm equivalent fo-
cal length, it's also perfect for
filling the frame with stunning
portrait shots. Moreover, an
advanced multispectral 3-in-

DXOMARK
2025

World's Best
Battery Ranking

Military Grade
Certified

1 light sensor measures the

conditions around the user,
enhancing the quality of the
photos and videos. Coming
to the front, the 50MP Hi-Res
selfie camera lets users enjoy
4x better low-light sensitivity
with Quad Pixel technology,
which combines every four
pixels into one for brilliant re-
sults for better more clear pic-
tures, anywhere anytime.
Display:Coming to the dis-
play, the motorola edge 60
pro flaunts the world’s most
immersive 1.5K True Colour
Quad-Curved display — the
brightest and most vibrant
ever on a Motorola phone.
The borderless 6.7 pOLED
screen (96.47% Screen to
body ratio) hits peak bright-
ness of 4500 nits, delivering
sharper detail and 13% better
resolution than standard Full
HD displays with its Super
HD (1220p) clarity. Quad-
curved edges and ultra-thin
bezels offer an uninterrupt-
ed, fluid viewing experience,
enhanced by an ultra-smooth
120Hz refresh rate and a rap-
id 300Hz touch rate for stun-
ning responsiveness.Colors
pop with wide DCI-P3 cover-
age and Pantone Validated
calibration, ensuring accurate
real-world color representa-
tion, including true-to-life skin
tones. Thanks to Smart Water
Touch, the display remains
functional even in rain, while
DC Dimming and SGS Eye
Protection help minimize eye
strain. Completing the experi-
ence, Dolby Atmos®-powered
stereo speakers deliver deep
bass, crystal clarity, and im-
mersive spatial sound for the
ultimate audio-visual perfor-
mance

Design & Durability:The mo-
torola edge 60 pro features
a flawlessly quad-curved de-
sign, where the curved front
glass blends seamlessly into
the back for a sleek, ergonom-
ic grip that feels incredible in
hand. Designed in collabora-
tion with the Pantone Color
Institute™, it comes in three
specially curated shades —
PANTONE Shadow, Dazzling
Blue, and Sparkling Grape —
putting users at the forefront
of global color trends. A pre-
mium leather-inspired texture
offers a soft, tactile feel while
resisting everyday wear, while
the nylon-inspired finish in
Dazzling Blue color combines
sophistication with added du-
rability. Built for real-world ad-
ventures, the motorola edge
60 pro is IP68/IP69 rated for
protection against dust, dirt,
sand, and high-pressure wa-
ter, and can survive submer-
sion in up to 1.5 meters of
fresh water for 30 minutes.
It meets military-grade dura-
bility standards (MIL-801H),
withstanding extreme tem-
peratures from -20°C to 60°C,
up to 95% humidity, and acci-
dental drops from heights of

up to 1.5 meters. Strength-
ened with Corning® Gorilla®
Glass 7i, it's engineered to be
twice as tough while maintain-
ing an elegant, sophisticated
look

The motorola edge 60 pro de-
livers flagship-level, Al-boost-
ed performance with the
MediaTek Dimensity 8350 Ex-
treme chipset - which includes
optimizations that deliver a
noticeably smooth experience
with AnTuTu scores up to
1,490,490.* Built on ultra-ef-
ficient 4nm technology, with
CPU speeds up to 3.35GHz,
it powers seamless multitask-
ing backed by up to 12GB of
blazing-fast LPDDR5X RAM.
Paired with up to 256GB
UFS 4.0 storage, users get
ultra-fast read/write speeds
and ample space for every-
thing.To keep things cool
during intense use, it features
8 advanced thermal compo-
nents, including a massive
4,473mm? vapor chamber
for faster heat dissipation —
ensuring peak performance
without overheating.

The motorola edge 60 pro
offers the world’s highest bat-
tery rating after receiving DX-
OMARK'’s Gold Label, so you
can fully maximize your day.
It packs a powerful 6000mAh
battery that delivers all-day
power with ease. When it's
time to recharge, the 90W
TurboPower™ charger includ-
ed in the box gives users ap-
proximately 45 hours of power
in just a few minutes, so users
can spend less time waiting
and more time doing. And for
those who prefer cable-free
experience, the edge 60 pro
also supports 15W wireless
charging.

Speaking on the launch, Mr.
T.M. Narasimhan, Managing
Director, Motorola India said
“At Motorola, we are com-
mitted to pushing the bound-
aries of innovation while
staying deeply connected
to the evolving needs of our
consumers. With the launch
of the motorola edge 60 pro,
we are proud to introduce a
device that brings together
a revolutionary, contextually
aware and personalised Al
experience through moto Al,
an unparalleled imaging ex-
perience and flagship grade
display, battery, performance
and durability. This launch
marks another significant step
in our journey to offer premi-
um, meaningful technology
experiences that empower us-
ers to do more, create more,
and express themselves more
effortlessly”

Complementing moto ai is
Hello Ul, a customizable in-
terface that lets users ftruly
make the device their own.
From fonts and colors to
icons, users can personalize
every aspect of their experi-
ence. Intuitive gestures like
twist to open the camera or
tap to launch apps make nav-
igation effortless. Features
like Family Space create a
safe, kid-friendly environment
with screen time controls and
content filters. Meanwhile,
Smart Connect extends the
phone’s capabilities to exter-
nal displays or PCs, offering
seamless multitasking across
screens. All of this is secured
by Moto Secure, a centralized
hub for managing privacy and
protection  settings—giving
users total control and peace
of mind.

The device comes with An-
droid 15 out of the box and
promises 3 years of OS and 4
years of security updates.
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