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Cytiva opens new manufacturing facility 

and experience center in India
Pune (Voice news ser-
vice):- As India works to 
become a biologics manufac-
turing hub, global life scienc-
es leader Cytiva is expanding 
with the opening of a 33 000 
ft2 manufacturing facility in 
Pune. 
The new facility will manufac-
ture Cytiva’s bioprocessing 
equipment including tangen-
tial flow, virus filtration, and 
inactivation systems.
The facility will also be home 
to the Cytiva Experience 
Center which will provide im-
mersive training programs for 
upstream and downstream 
technologies as well as digital 
and automation software. Ad-
ditionally, customers will have 
greater access to thought 
leadership events and to 
demonstrations of Cytiva’s 
market-leading products, 
such as ÄKTA, Allegro, iCEL-
Lis and Sepax.
Rajan Sankaran, Commercial 
General Manager, India, Cyti-
va, says, “Fortifying our man-
ufacturing footprint in India is 
critical to Cytiva’s operations 
in Asia-Pacific and long-term 
growth strategy. We must 
also play a key role in devel-
oping and nurturing the talent 
needed to meet the demand 
for biologic medicines. Our 
Cytiva Experience Center will 
provide the ongoing learning 

and development needed to 
accelerate the development 
of novel therapeutics and help 
India deliver on its Aatmanir-
bhar Bharat vision and mis-
sion.”
Located at Hinjawadi Rajiv 
Gandhi Infotech Park, this 
new facility complements Cy-
tiva’s existing facilities in Ben-
galuru which include a Fast 
Trak Center, and a center for 
research and development 
across bioprocess, discovery, 
medical, and genomic medi-
cine businesses.
According to Cytiva’s 2023 
Global Biopharma Resilience 
Index, 65% of biopharma ex-
ecutives in India say that the 
manufacturing of biologics in 
their country is likely to dra-
matically increase over the 
next three years. This is 15% 
higher than the global aver-
age, and in line with India’s 
National Biopharma Mission 

to make India a hub for the 
development of novel and 
affordable vaccines and bio-
logics to address the popula-
tion’s health concerns.
Additionally, 46% of biophar-
ma executives in India say 
that they are focusing on 
onshoring drug manufactur-
ing or increasing domestic 
sourcing over the next 12 
months to boost supply chain 
resilience. However, 20% of 
executives say that access to 
new equipment has become 
worse over the last two years, 
indicating a need to improve 
local access to equipment so 
that Indian companies can 
deliver affordable life-chang-
ing therapeutics domestically 
and to the region.
ӒKTA, Allegro, iCELLis, Fast 
Trak and Sepax are trade-
marks of Global Life Sciences 
Solutions USA LLC or an affil-
iate doing business as Cytiva.

India Gate Basmati Rice rolls out public 
interest awareness and education initiative 

‘Basmati Rice No Compromise’ in ‘Pune’

Pune (Voice news ser-
vice):- India Gate Basmati 
Rice rolls out public interest 
awareness and education ini-
tiative ‘Basmati Rice No Com-
promise’ in ‘Pune’
Commending the “Basmati 
Rice No Compromise” initia-
tive, Shri G Kamala V Rao, 
CEO, FSSAI said, “The FSSAI 
is committed to the food safe-
ty of Indians. We are here to 
help you; we are here to serve 
you. The basmati notification 
released in 2023 specifies 
properties, such as length, 
expansion, aroma, colour, etc 
which will help Indian bas-
mati rice stand out amongst 
its competition in South Asia. 
All of the FSSAI’s more than 
4000 officers are committed to 
the surveillance of these new 
standards, ensuring they are 
followed across the country. 
There are many reports of 
adulteration in food exports, 
which harm both the domestic 

economy as well as the rep-
utation of the country over a 
longer period. To fix this, the 
FSSAI has introduced stan-
dards for 750 products and 28 
principal regulations. Rice is 
a critical component of trade, 
and regulations only help in 
facilitating this trade, creating 
wins for both producers and 
the exporters.”
Mr. Kunal Sharma, Associate 
Vice President – Marketing, 
KRBL Limited, said, “We laud 
the FSSAI for their vision-
ary approach in establishing 
identity standards for Basmati 
Rice. These regulations will 
undoubtedly bolster consumer 
confidence in the authenticity 
and safety of our cherished 
Basmati rice, both within India 
and in the global arena. As the 
World’s No. 1 Basmati Rice 
Brand, India Gate has always 
been committed to maintain-
ing the integrity of the Basmati 
grain through compliance, and 

these regulations align per-
fectly with our mission to de-
liver the finest Basmati rice to 
consumers worldwide.
It is for the very first time that 
FSSAI has laid down identity 
standards for various forms of 
Basmati Rice, including brown 
Basmati, milled Basmati, par-
boiled brown Basmati, and 
milled parboiled Basmati. 
These standards, as out-
lined in the Food Safety and 
Standards (Food Products 
Standards and Food Addi-
tives) First Amendment Reg-
ulations, 2023; and notified in 
the Gazette of India, signify 
a momentous step forward in 
promoting the reputation and 
trustworthiness of Indian Bas-
mati rice in the Indian markets.
“KRBL has always been at 
the forefront to ensure qual-
ity standards are followed. It 
is our responsibility to ensure 
they realise the importance of 
purity, quality standards and 
are able to differentiate Bas-
mati rice from other non-Bas-
mati and adulterated products. 
We are hopeful these discus-
sions across the country will 
be a starting point for con-
sumers and trade alike to start 
making informed decisions 
that ultimately are the corner-
stones of ensuring a safe and 
healthy life”, Sharma added.

Pune-based Digikore Studios Makes History: 3rd Largest SME IPO 
Subscription in India, NSE listed at 57% premium over IPO Price

Pune (Voice news ser-
vice):- In a historic turn of 
events, Pune-based Digikore 
Studios, a world-class visual 
effects (VFX) studio, achieved 
a remarkable milestone with 
its successful IPO launch, 
securing the prestigious title 
of the 3rd largest SME IPO 
subscription in India’s history. 
The company now stands on 
the thres hold of a new chap-
ter in its remarkable journey, 
with its shares being listed at 
Rs 270 on the NSE Emerge, 
against the issue price of Rs 
171, indicating a 57.8 percent 
premium.
The recent IPO launch in 
September 2023 sent shock-
waves through the investment 
landscape as it garnered an 
astounding oversubscription 
rate of 18.78 times on the 
very first day. Retail inves-
tors showcased remarkable 
enthusiasm, oversubscrib-
ing by a staggering 32.73 
times their allocated portion, 
while non-institutional buyers 
demonstrated their eagerness 
by subscribing 15.02 times. 
Qualified Institutional Buyers 
(QIBs) too expressed unwav-
ering confidence, subscribing 
to their allotted portion by 7.09 
times.
By the end of the second day, 
Digikore’s IPO had been over-
subscribed by an impressive 
65.59 times, further solidi-

fying its position as a future 
leader in the VFX industry. 
The crescendo came on the 
final day, with an incredible 
oversubscription of 243.11 
times amounting to applica-
tions worth Rs. 5,411 crores. 
Investors bid for a remarkable 
31,64,27,200 equity shares, 
far exceeding the total offer-
ing of 13,01,600 shares. This 
demand reaffirmed Digikore’s 
status as one of the hottest 
IPOs in recent memory.
Abhishek More, Founder and 
CEO of Digikore Studios, ex-
pressed his excitement, say-
ing, “We are thrilled to reach 
this significant milestone, 
which reflects the tremen-
dous trust and support from 
our investors. The VFX and 
animation industry in India is 
experiencing a remarkable 
transformation, driven by a 
growing appetite for top-tier 

visual experiences in cinema, 
television, and advertising. 
With ever-evolving technol-
ogy, we are empowered to 
take on more ambitious and 
inventive projects.”
He further added, “The Indi-
an VFX and animation sector 
is poised for a bright future, 
projected to achieve a robust 
CAGR of 20% to 25% and 
surging towards an estimat-
ed market value of INR 190 
billion by 2025. At Digikore, 
we are not just witnessing but 
actively shaping this promis-
ing future. With the resources 
from our successful IPO, we 
are committed to pushing the 
boundaries of visual effects 
and animation, setting new 
industry standards, and con-
tributing to the remarkable 
growth of the Indian VFX sec-
tor. We eagerly anticipate de-
livering more groundbreaking 

visual effects and animation 
work from India in the years 
ahead.”
But this achievement did not 
happen overnight. Let’s re-
wind to discover the incredi-
ble journey that led Digikore 
to this moment. Digikore Stu-
dios, initially setting sail as a 
2D animation venture in 2000, 
embarked on an extraordi-
nary journey characterized by 
resilience and transformation. 
Through the ups and downs, 
from nearly facing closure to 
emerging as a global VFX 
powerhouse, Digikore’s story 
embodies robust vision and 
adaptability. A pivotal moment 
came in 2010 when they se-
cured their first major VFX 
project, James Cameron’s Ti-
tanic 3D, heralding a new era 
of possibilities.
Digikore has played a pivotal 
role in some of the world’s 
most iconic movies and 
shows, including Thor: Love 
and Thunder, Black Panther: 
Wakanda Forever, Deadpool, 
Star Trek, Jumanji, Stranger 
Things, Game of Thrones, 
The Last Ship, Titanic 3D, and 
Ghost Rider: Spirit of Ven-
geance, among others. They 
count every major studio in 
their list of growing clients 
including Disney, Marvel, Net-
flix, Amazon, Apple, Warner 
Brothers, Sony, Paramount, 
and Lionsgate.

MathWorks Automotive 
Conference 2023 held in Pune
Pune (Voice news ser-
vice):-  MathWorks India, 
one of India’s leading devel-
opers of mathematical com-
puting software for engineers 
and scientists recently organ-
ised MathWorks Automotive 
Conference 2023 in Pune , 
an industry-leading event that 
explored the latest advance-
ments in technology and en-
gineering..MathWorks Auto-
motive Conference brought 
together engineers, research-
ers, and scientists to share re-
al-world examples and learn 
more about the latest automo-
tive trends like software-de-
fined vehicles, electrification, 
automated driving, and AI in 
engineering.The MathWorks 
Automotive Conference 
2023 has set a benchmark 
for insightful discussions and 
groundbreaking showcases, 
highlighting the pivotal role 
of technology  in shaping the 

automotive industry’s trajecto-
ry. With a focus on innovation 
and collaboration, MathWorks 
remains committed to driving 
advancements that redefine 
the automotive landscape.
The Automotive Conference 
featured a diverse agenda 
that included keynote pre-
sentations, technical ses-
sions, panel discussions, and 
hands-on workshops. Attend-
ees had the opportunity to 
gain insights into cutting-edge 
technologies, tools, and best 
practices that are driving in-
novation in the automotive 
industry. There were discus-
sions around EV component 
development using virtualiza-
tion and scaling to cloud, ma-
chine learning and cloud for 
EV system development and 
cloud-native development 
as well as model-based ap-
proaches in Software-Defined 
Vehicles (SDVs).

Advanced GroHair & GloSkin Clinic Unveils the Grand Opening 
of  it’s 25th Branch in Baner & 26th Branch in Kalyani Nagar

Pune (Voice news ser-
vice):- Renowned as a lead-
ing brand in Hair Regrowth 
& Skin Treatment, the Clinic 
places paramount importance 
on delivering superior ser-
vice, cutting-edge technolo-
gy, and accessible wellness 
solutions for hair regrowth. 
Their comprehensive range 
of treatments encompasses 
both clinical and non-clinical 
approaches, including Per-
cutaneous FUE Hair Trans-
plant, PRP Pro+, LASER Hair 
Therapy, Advanced GroHair 
Cosmetic System, and more, 
all of which are fully approved 
by the US-FDA. Furthermore, 
they offer exceptional Skin 
Treatments such as Hydra-
facial, Q Switched Laser, 
Chemical Peel, Botox, Fillers, 
Thread Lift, Full Body Laser, 
Face PRP, Warts Removal, 
and many others. The clinic 
has state-of-the-art equip-

ment’s; featuring patented 
high-end machinery metic-
ulously operated by world-
class experts in the field of 
Aesthetic Medicine. This 
combination enables them to 
achieve remarkable results 
that exceed expectations.
Pune has been selected as 
the launch destination for an 
innovative product known as 
Regen Pro9 TM , pioneered 

by Advanced GroHair & Glo-
Skin. This groundbreaking 
product marks a significant 
advancement in the field of 
hair regeneration, ushering in 
a new era of hair rejuvenation 
and restoration.
To commemorate the open-
ing of their new branch, the 
inauguration ceremony was 
graced by esteemed Chief 
Guests, Mr. Rajesh Chandan 

- Chairman - JITO Business 
Network , Chairman - Latin 
American & Caribbean Trade 
Council, Board member - Na-
tional Traders Welfare Board 
of India , Guest of Honour, Mr. 
Saran Vel J - Brand Found-
er & Managing Director. The 
event took place on the auspi-
cious date of 04.10.2023 and 
was attended by the franchise 
owners as well as other staff 
members of the Clinic.
Advanced GroHair & GloSkin 
Clinic – Baner No. 100, Third 
floor, Shinde Sarkar Bhavan, 
Baner, Pune – 411045, (Land-
mark : Near Shree Chatrapati 
Shivaji Maharaj Statue) Con-
tact: 82708 56789
Advanced GroHair & GloSkin 
Clinic – Kalyani Nagar #101, 
Victozia Fortaleza, East Av-
enue, Pune - 411006.(Land-
mark : Near Kalyani Nagar, 
Metro station) Contact : 
82707 56789

QUICK HEAL LAUNCHES Version 24 (v24), 
REDEFINING CONSUMER DIGITAL SECURITY
Pune (Voice news ser-
vice):- Quick Heal, a global 
leader in cybersecurity solu-
tions, has unveiled Version 24 
(v24), setting a new benchmark 
in consumer digital protection. 
This advanced release sim-
plifies the complex landscape 
of cybersecurity, offering first 
time an on-the-go cloud-based 
security platform, metaProtect, 
along with features like Security 
& Privacy Scores, and YouTube 
content control, making it the 
ultimate solution for users who 
seek simplicity and security.
At the heart of v24 lies 
GoDeep.AI technology, a self-
aware malware-hunting inno-
vation that enhances protec-
tion against emerging threats, 
without compromising system 
performance. Leveraging the 
vast expertise and capabilities 
of professionals at SEQRITE 
Labs, the largest malware anal-
ysis facility in the country, with 
a 30-year history of exceptional 
detection prowess encompass-
ing ransomware, malware, Zero 
Day vulnerability resolution, 
and the unique achievement of 
being the first and only to solve 
for the Expiro infector globally, 
v24 guarantees to keep you 
#SAFE and ahead of potential 
threat actors.
Version 24 prioritizes user-ex-
perience, boasting a simpli-
fied UI accessible to users of 
all ages and technical back-
grounds. It introduces two 
groundbreaking metrics, Secu-

rity Score and Privacy Score, 
providing personalized assess-
ments of device security and 
user’s privacy status, alongside 
actionable recommendations 
for improvement.
YouTube Content Control 
functionality enables content 
filtering through diverse pa-
rameters, including channels, 
viewing history, keywords, and 
more, ensuring a safe and en-
riching platform experience for 
children, while providing par-
ents with the assurance that 
their children won’t encounter 
objectionable content.
Commenting on the launch, 
Vishal Salvi, CEO of Quick Heal 
Technologies Limited, said, “ 
Quick Heal’s Version 24 (v24) 
epitomizes our unwavering 
commitment to innovation and 
safeguarding digital lives, all 
while remaining conscious of 
our environmental impact. Our 
team of experts meticulously 
addressed the challenges that 
our customers face by simpli-
fying cybersecurity not just at 
the device level but by focusing 

deeply on enhancing user con-
venience and experience. Pow-
ered by artificial intelligence, 
GoDeep.AI at its core, v24 
empowers users for the first 
time ever with metaProtect, a 
security & privacy synchroniz-
ing platform for managing mul-
tiple devices with a single click 
on-the-go. Furthermore, our 
YouTube Supervision feature 
enables content filtering based 
on various parameters ensur-
ing that children can freely use 
the platform while assuring 
parents that they won’t be ex-
posed to undesirable content. 
In addition, our security & pri-
vacy score functionality offers 
personalized assessments and 
actionable recommendations. 
With this, Quick Heal continues 
to establish new standards in 
digital protection, ensuring us-
ers across India and the world 
remain #DigitallySafe.”
Dr. Sanjay Katkar, Joint Man-
aging Director of Quick Heal 
Technologies Limited, added, 
“Our dedication to cyberse-
curity spans three decades, 

thanks to the trust and support 
of our partners and customers. 
They are the driving force be-
hind making Quick Heal India’s 
largest consumer cybersecurity 
brand. We believe in staying 
ahead through cutting-edge 
technology and nurturing top 
talent. We are extremely proud 
to present v24, a much-needed 
product that simplifies complex 
realms of cybersecurity for the 
end users of all age groups. 
We are committed to contin-
ue transforming cybersecuri-
ty landscape and raising the 
bar for the industry to emulate 
while keeping our users #Digi-
tallySafe.”
Quick Heal, a 100% Make in 
India cybersecurity solutions 
provider, has been a prominent 
name in the Indian cybersecuri-
ty landscape for three decades, 
safeguarding digital assets 
for consumers and through its 
enterprise cybersecurity arm 
SEQRITE it leads security for 
businesses and administrations 
across the world. 
The brand has earned interna-
tional recognition with seven 
international patents and certi-
fications, as well as prestigious 
awards, including the ‘Best An-
tivirus Award’ at the 15th NCN 
Innovative Products Awards 
2022. 
Quick Heal is also the only In-
dian company to collaborate 
with the U.S. Government’s 
NIST-NCCoE Data Classifica-
tion project.

inDrive’s “Set Your Price” Feature 
is Simplifying Car Rides in Pune

Pune (Voice news ser-
vice):- With more than two billion 
rides completed across the world, 
inDrive, a global mobility, urban 
services and community devel-
opment platform, is disrupting the 
ride-sharing industry in India by 
allowing passengers and drivers 
to negotiate fairer fares among 
themselves. Available in Delhi 
NCR, Mumbai, Kolkata, Chennai, 
Chandigarh, Pune, Ahmedabad, 
Surat, Lucknow, Ludhiana, Jaipur 
and Bhopal inDrive has been giv-
ing customers the liberty to set the 
price for their rides.
“Our focus is on creating a secure 
and user-friendly environment for 
all participants. Safety is para-
mount, and we actively encourage 
feedback to maintain the highest 
standards of safety throughout 
all journeys facilitated by our plat-
form. To uphold our commitment 
to safety, we have introduced the 
Safety Pact - an initiative empow-
ering users with dedicated fea-
tures, tips, and a code of conduct 
for drivers and passengers. We 
promote mutual respect and have 
a zero-tolerance policy for dis-
crimination.,” added Pavit Nanda 
Anand, PR Manager - South Asia, 
inDrive.
inDrive is a “people-driven” app, 
which means that it was created 
with both passengers and drivers 
in mind. It is a platform that en-
ables a fair fee and links passen-
gers and drivers in real-time.
“We did a Driver of the Month 
Campaign in Q2 this year exclu-
sively for our valuable drivers, 
to encourage them to take more 
rides, earn rewards, and earn the 
prestige of being crowned as the 
Ultimate Champion Driver. We 
received a very good response 
from our driver partners, which 
encouraged us to come up with 
more campaigns and driver en-

gagement activities.,” added Avik 
Karmakar - GTM Manager - South 
Asia, inDrive. 
Evolving over the years, inDriv-
er (Independent Drivers) has 
transformed to become inDrive 
(Inner Drive), a marketplace of 
urban services. InDrive is a peo-
ple-driven company that believes 
that there is no technology in the 
world that can replace human em-
pathy. inDrive exists to prove that 
ride-hailing apps can and should 
be more human – because a fair 
price is something people can 
agree on, not hope for. “Our busi-
ness model is different - we put 
greater control, transparency, and 
choice back in the hands of our 
users. This effectively challenges 
many injustices that characterise 
mobility providers, including im-
personal algorithms, unfair con-
ditions for drivers, and price ma-
nipulation” said Mohan Pradhan 
- Business Development Manag-
er, inDrive India and Bangladesh.
The global technology company 
inDrive, known for its innovative 
peer-to-peer pricing model, an-
nounced that it will be expanding 
its mission of advancing global 
equity by launching Alternativa 
Film Project: a global non-profit 
film initiative dedicated to sup-
porting emerging filmmakers from 
the Asian region. The programme 
encompasses three strands: an 
innovative awards ceremony 
which recognizes the impact of 
local feature films, animated films, 
documentaries, and short films; 
funding via cash prizes awarded 
to winners; and training to uplift 
and upskill the next generation of 
filmmakers. Today, inDrive is the 
second most downloaded mobility 
app in the world and serves more 
than 100 million users worldwide 
in over 700 cities across 48 coun-
tries on five continents.

Dabur Odopic Dishwash Partners with Schools 
in Maharashtra to Promote Hygiene and 

Well-being among Students

Pune (Voice news ser-
vice):- India’s leading con-
sumer products maker Dabur 
India Limited joined hands 
with schools in Maharash-
tra to promote health and 
hygiene among students. 
Dabur, with its flagship dish-
wash brand Odopic dishwash 
crème will conduct informa-
tive hygiene awareness ses-
sions in these schools.
Flagging off the initiative in 
Pune. Dabur conducted an 
awareness session amongst 
more than 300 kids from Bar-
rister Vitthalrao Gadgil Prath-
amik School in the city to ed-
ucate the students about the 
significance of maintaining 
personal hygiene and dish-
washing practices, essential 
for the well-being of young 
learners.
Mr. Sanath Ravindran Pulik-
kal, Marketing Head- Home-
care, Dabur India Limited, 
expressed pride in this en-
gagement, stating “We are 
proud to collaborate with 
schools in the region to 
support our community. By 
educating students on san-
itization, we are passing on 
the chain effect of education 
to student’s families as well. 
As part of this campaign, 
Dabur will provide Odopic 
Dishwashing Bar and our 

newly launched Dishwash 
Crème to these schools, to 
secure complete cleanliness 
on utensils on which children 
consume food.
The session was led by a 
distinguished practitioner, 
Dr. Sashi Bhushan, who 
emphasized the pivotal role 
of hygiene in the lives of 
students, stating, “Sharing 
knowledge and promoting 
hygiene among students is of 
utmost importance. The hab-
its children acquire during 
their formative years persist 
throughout their lives. Thus, 
it is imperative to educate 
children about proper proce-
dures for cultivating healthy 
habits while underscoring the 
intrinsic value of cleanliness 
in preserving good health 
and preventing diseases.”
“Dabur remains committed 
to promoting a cleaner and 
healthier India. By work-
ing together with schools, 
the younger generation are 
nudged to adopt hygiene 
practices that ensure a life-
long positive contribution to 
a better future for themselves 
and their families. The com-
pany remains steadfast in its 
corporate social responsibili-
ty, striving to create a clean-
er, healthier future for all”. Mr. 
Pulikkal added. 

Romantic 
‘Bajind’ will hit 
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December 8

Louis Philippe 
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the launch of 

luxurious 
sneaker range 

starting at 
INR 5,999 
onwards
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Vishal Pinjani of Kolhapur crowned Mr Gay India

Will now Compete for the World title in Cape Town, South Africa
Pune (Voice news ser-
vice):-  Forty-year-old Vishal 
Pinjani from Kolhapur was 
crowned Mr Gay India 2023 
and now he will represent the 
country at the Mr Gay World 
beauty pageant to be held in 
Cape Town, South Africa on 
27 October 2023. Abhishek 
Jayadeep, a 25-year-old soft-
ware developer hailing from 
Thrissur in Kerala who now 
works in Pune, was the other 
finalist. He was awarded the 
first-ever title of Mr Gay, Kera-
la & with runner-up title in Mr. 
Gay India 2023. This event 
was organized by the Pune-
based MIST Foundation at 
Hotel Radisson Blue Kharadi.
Shyam Konnur founder of 
MIST LGBTQ+ Foundation, 
who himself is Mr. Gay India 
2020 said the event had been 
going on online for almost 
a month. While he was not 
able to go for the internation-
al rounds of the pageant due 

to the pandemic, he resolved 
to make the pageant acces-
sible. More than 20 contes-
tants from various states of 
India have participated in this 
contest. Vishal & Abhishek 
performed very well in all the 
rounds and achieved this suc-
cess, he added.
The event was evaluated by a 
diverse panel of judges includ-
ing Shyam Konnur (Founder - 
MIST LGBTQ Foundation and 
Mr Gay World India 2020), 
Andy Barve (Fashion Stylist), 
Sonali Dalvi (Transgender 
Rights Activist), Ankita Meh-

ra (LGBTQ+ Rights Activist), 
Chaitanya Gokhale (Fashion 
Choreographer), Sweta Man-
trii (Stand-up Comedian) and 
Prince Manvendra Singh Go-
hil (LGBTQ+ Rights Activist).
Pinjani, who runs a communi-
ty-based organization called 
Abhimaan, was inarguably a 
favorite of his extensive en-
gagement with community-re-
lated issues in his hometown 
and in the state. “Through this 
pageant, I would get a chance 
to highlight the issues of gay 
men in rural India as issues 
of the LGBTQ community are 

often perceived as only urban 
issues,” said Vishal.
“I came out to my family only 
this year and some of my 
friends were even shy to pro-
mote me in public. That is the 
level of stigma we face,” said 
Abhishek. The chief guest 
Manvendra Singh Gohil, the 
first openly gay prince in India 
said, “These kind of events 
are important because they 
helps bring people of the In-
dian (LGBTQ+) community on 
the global platform and repre-
sent not just themselves but 
Indian culture itself.” Speak-
ing at the event, lesbian ac-
tivist and corporate profes-
sional Ankita Mehra brought 
attention to the importance of 
equity in the representation 
of the community. “Gay men 
are often more represented 
than lesbian women or trans 
women and trans men are 
even fewer so equity is quite 
important to work towards.”

Pune gears up for World Cup
No more parking hassle, improved fan experience: Rohit Pawar

Pune (Voice news ser-
vice):- The World Cup 
kicked off in a grand manner 
in Ahmedabad with a pulsat-
ing game between England 
and New Zealand. MCA Inter-
national Stadium on the out-
skirts of Pune is all set to host 
five games of the World Cup 
including India v Bangladesh 
on October 19.
On Saturday, in a press 
conference hosted at the 
stadium, MCA president Ro-
hit Pawar shed light on the 
improvements made at the 
venue. 
Other members of the MCA 
apex council - vice presi-
dent Kiran Samant, secre-
tary Shubhendra Bhandark-
ar, joint-secretary Santosh 
Bobade, treasurer Sanjay 
Bajaj, Vinayak Dravid, Suhas 
Patwardhan, Ranjeet Khirid, 

Sushil Shewale, Raju Kane, 
Sunil Mutha and COO Ajink-
ya Joshi - were also present 
for the presser.
“The stadium’s seating ca-
pacity is approx 37,400 and 
the stadium is built such that 
every fan can enjoy the unin-
terrupted view of the match. 
We have recently cleaned the 
entire stadium thoroughly,” 
MCA president Rohit Pawar 
said.
“Stadium’s waterproofing 
work is done and the paint-
ing work is on course to finish 

soon. We have also upgrad-
ed sanitation and related in-
frastructure,” he added.
“As far as the playing field’s 
infrastructure is concerned, 
we have an excellent drain-
age system in place, which 
allows for the play to resume 
within 30-40 minutes after the 
rain halts in case of a rain in-
terruption. To cover the field, 
we have also acquired a ro-
botic system,” Pawar further 
said.
At present, only the South 
stand of the MCA Internation-

al Stadium has a permanent 
roof, but MCA is adding tem-
porary structures to ensure 
shade to fans in other stands 
as well. In addition, Pawar 
announced that free drinking 
water would be provided to all 
fans, but one would have to 
pay for food and beverages.
No parking hassle Pawar 
informed that MCA has ac-
quired 42 acres of land on 
lease in a one-and-a-half km 
radius of the stadium to pro-
vide parking facilities. These 
facilities should accommo-
date 7,500 four-wheelers and 
15,000 two-wheelers. Traf-
fic approaching the stadium 
from three directions - Pune, 
PCMC and Mumbai will be 
directed accordingly with the 
help of colour-coordinated 
coding, air balloons and Goo-
gle Maps.

Sunil Kumar wins Bronze in 87kg Greco-Roman 
Wrestling at the Hangzhou 2022 Asian Games

Pune (Voice news service):- In-
dia’s Sunil Kumar won bronze in the 
men’s Greco-Roman 87 kg at the Asian 
games 2023 in Hangzhou, China on 
Wednesday. Sunil Kumar won against 
Atabek Azisbekov of Kazhakshtan 2:1 
to ensure victory by point in the bronze 
medal match. He is supported by Lak-
shya Sports through the Edelgive Foun-
dation (Sponsor). Sunil Kumar’s bronze 
medal is India’s first Greco-Roman med-
al since Guangzhou 2010 Asian games. 
Ravinder Singh(60Kg) and Sunil Kumar 
Rana(66Kg) won bronze medals at the 
Guangzhou edition.  According to Manoj 
Dhankar, India’s Greco-Roman coach 
at Asian games. “The defense from the 
ground position is the biggest weakness 
in India’s Greco-Roman wrestlers. We 
specifically worked on this aspect during 
our 18-day training stint in Azerbaijan, 
where we made Sunil practice with top 
wrestlers including the world champion in 
his category. He would practice defense 
from ‘par terre’ at least 50 times a day. It 
worked well here “.
Sunil Kumar lost his father in a road ac-
cident in 2010. His mother (Anita Kumar) 

and elder brother (Sumit Kumar) support-
ed him in the most challenging phase of 
his life. His family would lease their farm-
land to locals and his mother would take 
loans to support Sunil Kumar. 

In the late 2014, Sunil Kumar and his 
coach took an important decision. Like 
every young Indian wrestler, Sunil Kumar 
was first introduced to freestyle wrestling 
in Nidani. He could not make an impact in 
freestyle. It was during his stint at Mehar 
Singh Akhada in Rohtak, Haryana, that 
he was first introduced to Greco-Roman 
wrestling. 
“Greco, Kya? (What?)”
That was Sunil Kumar’s immediate reac-
tion when his coach first told him about 
participating in a ‘different’ format to ful-
fill his Olympic dream. In the late 2016, 
Sunil Kumar won a bronze at the Asian 
Junior Championship in Manila, Philip-
pines to signal the revival of Greco-Ro-
man wrestling in India. He went on to win 
two more Asian Junior bronze medals in 
successive years before transitioning to 
the senior category in 2018.
In the last two decades, only three Gre-
co-Roman wrestlers have qualified for 
Olympic Games. Mukesh Khatri(Athens), 
Ravindra Khatri and Hardeep Singh 
(Rio). Sunil Kumar will certainly spear-
head the Indian challenge in the years to 
come.

Step into the #DoosraStadium this cricket season with 
India’s favourite neighbourhood café, SOCIAL!

Pune (Voice news ser-
vice):-  As the cricket season 
engulfsIndia and the world, 
SOCIAL, a collective of cre-
ative neighbourhood cafés, is 
excited to launch its latest ini-
tiative celebrating the spirit of 
the sporting season.5th Octo-
ber 2023 onward, all SOCIAL 
outlets across the country are 
hosting a cricketing frenzy of-
fering a special cricket-themed 
menu, delectable munchies, 
wholesome meals to enjoy 
with your gang, a host of en-
gaging initiatives, summed up 
with décor to give fans those 
stadium feels. India’s favourite 
hangout spots are turning into 
the #DoosraStadium, as pa-
trons share in the joy and high 
of watching cricket with their 
buddies and loved ones!
The Stad-Yum Menu!
Fans can now immerse them-
selves fully in the unmistak-
able cricketing atmosphere 
at their favourite SOCIAL 
outposts, where a specially 
curated menu awaits.Scores 
of cricket-inspired dishes are 

now available for patrons 
during the season – suchas 
the delectable ‘A.B. De Ribs,’ 
the tempting ‘Chauka Chak-
ka Platter,’ the nostalgic ‘The 
1983 Samosa Sampler,’ the 
satisfying ‘The 2011 Bucket,’ 
the innovative ‘The “Doosra” 
Shroom Shawarma,’ and the 
hearty ‘The 2023? Platter,’ 
among other cricket-themed, 
delish options. SOCIAL has 
also collaborated with Short 
Story (with SOCIAL’s very 
own Super Troopers) and 
Bira 91 to offer exclusive and 
special beverages to all its pa-
trons across India during this 
season.
Get onto the Pitch, for VR-eal!
Fans can also step into an 
immersive virtual reality (VR) 
zone at select SOCIAL outlets 
to fully immerse themselves in 
the stadium’s intensity, offer-
ing an enthralling experience 
that goes beyond the typical 
dining setting. Here, they can 
truly feel the highs and lows, 
the jubilation and tension, 
as if they were right in the 

midst of a cricket stadium. In 
an extraordinary partnership 
with FanCode, India’s pre-
mier sports destination, SO-
CIAL is poised to redefine the 
cricket-watching experience. 
Through a unique collabora-
tion with FanCode Shop, fans 
have the opportunity to expe-
rience official merchandise 
and get special discounts at 
trailblazer SOCIAL outposts. 
This means that even if die-
hard fans cannot make it to 
the stadium, they can still get 
their hands on some authentic 
merchandise!
Mayank Bhatt, Chief Exec-
utive Officer, Impresario En-
tertainment & Hospitality Pvt. 
Ltd. said, “SOCIAL has always 
been that community-centric 
café where friends and fam-
ilies come together to create 
shared memories over fun 
and food. At the intersection 
of community and fun, lies 
sports. With #DoosraStadi-
um, we’re bringing this sense 
of togetherness to life, cele-
brating alongside like-minded 

supporters and fans. From 
exclusive merchandise to a 
specially crafted menu, every 
element comes together to 
recreate the stadium-like ex-
perience in your city at a SO-
CIAL outpost near you!”
As India’s leading café chain, 
SOCIAL has been at the fore-
front of offering communi-
ty-driven experiences around 
sports and entertainment; 
and the upcoming season 
promises to be no less with 
even more exclusive collab-
orations and engagements in 
store that create the ultimate 
second stadium experience 
for viewers, as they cheer on 
their favourite teams. Fans 
can come with their gang and 
predict the sixes and fours, 
surround themselves with a 
vibrant community of cricket 
enthusiasts, igniting an unpar-
alleled excitement as curated 
cricket-themed cocktails and 
delicacies are served at all 
their favourite SOCIAL outlets 
from 5thOctober till 19thNo-
vember, 2023.

The trailer of the movie ‘Daak’ is available to the audience...
Pune (Voice news service):- A 
horror film has been hotly discussed in 
Marathi cinema, which is popular among 
cinephiles worldwide for its variety of 
films, for the past few days. The title of 
this Marathi movie ‘Daak’ is thought 
provoking. The film ‘Daak’, made by 
adding a social message edge to the 
content-heavy plot, fills the gap of horror 
movies in Marathi. The eye-catching trail-
er of ‘Daak’ has been launched recently. 
The trailer is being highly appreciated on 
social media and the trailer is getting the 
netizens’ liking.
Producers Ratish Tawde and Mahesh 
Nene have produced ‘Daak’ under the 
banner of Mahesh Nene Productions. 
Devang Gandhi has got special support 
for this film. Mahesh Nene has also pro-
duced and directed ‘Daak’ successfully. 
The film will reach all the theaters in Ma-
harashtra through Sameer Dixit and Ri-
shikesh Bhirangi’s Pickle Entertainment. 
Not only does the film attack the customs 
that stand in the way of a progressing so-
ciety, but the murder mystery in it keeps 

the buffs hooked till the end. The film will 
be released across Maharashtra from 
October 13.
‘Daak’ is not just a horror movie, but it 
tries to touch various topics and happen-
ings in the society through different points 
in the plot. This film has mainly com-

mented on the custom of Daak. In earlier 
times, on the twelth day after the death of 
a person, the spirit of the deceased was 
summoned by mail and asked the reason 
for his sudden departure. 
This practice is still practiced in many 
parts. A thriller, a murder mystery film 
called ‘Daak’ is based on this. Mahesh 
Nene has also handled the responsibili-
ty of writing the film along with producing 
and directing it. Actress Ashwini Kalsekar 
has again turned to Marathi through this 
film. Actors Ashwini Kalsekar, Sanjivani 
Jadhav, Aniket Kelkar, Pranali Dhumal, 
Guru Divekar, Vedangi Kulkarni, Sid-
dhanth Mule, Omkar Rane, Bhumi Shi-
rodkar, Kirti Adarkar, Janardhan Kadam 
etc. have played various characters in 
this film. Cinematography by Naren Ge-
dia and Editing by Praveen Jagirdar. 
Written by lyricist Mandar Cholkar, the 
song is sung by Mugdha Karhade and 
composed by music composer Swap-
nil-Praful. Anurag Godbole has given the 
background score and Rohan Agashe 
has done the sound design.

Romantic ‘Bajind’ will hit the screens on December 8
Pune (Voice news service):-  So 
far, many Marathi films have been made 
on the rosy feeling of love that comes 
in everyone’s life at some point of age. 
Many lyricists have written romantic 
songs...musicians have made them audi-
ble by adding melodious arrangements to 
the music...but still cinema’s fascination 
with love has not waned even one iota. 
‘Bajind’, a romantic Marathi movie made 
with this love, will hit the screens on De-
cember 8, 2023. The first poster of this 
film is currently working to create curiosi-
ty among the audience.
Produced by Shaan Films Creation, ‘Ba-
jind’ is produced by Nandkumar Shin-
de-Sarkar and Shahaji Patil. The story of 
the film has been written by Nandkumar 
Shinde-Sarkar, and Shahaji Patil has 
done a clever job by handling the respon-
sibility of direction along with screenplay, 
dialogue and songwriting. It is impossi-
ble to say when, whom, at what age, on 
whom love will fall. Some people don’t 
find love in their whole life, while some 
find love at the beginning of their life. One 
dreams of spending a lifetime with one’s 
beloved partner, but sometimes mistakes 
made in love at an early age can have 
far-reaching consequences. Lovers who 

are deeply in love do not think of anyone 
before each other. They forget about the 
whole world around them. The story of 
the love that binds two souls together 
in ‘Bajind’ will be seen in ‘Bajind’. In this 
regard, director Shahaji Patil said that 
the biggest feature of ‘Bajind’ is that we 
will see unpublished aspects of love that 
have not been seen on the silver screen. 
This film has been made with the feel-
ing that everyone should feel the story 

of our soil while watching it on the big 
screen. A simple straightforward story is 
presented to the audience in an equally 
simple manner without any exaggeration, 
it is accompanied by melodious lyrics and 
music. Patil also said that the strong act-
ing of the actors and the exciting story will 
keep the fans engrossed till the end.
National award winning actor Hansraj Jag-
tap is playing the lead role in the film. He 
is paired with actress Pooja Birari. Apart 
from this, Sharvani Pillai, Siddheshwar 
Zadbuke, Anil Nagarkar, Madhuri Pawar, 
Usha Naik, Prema Kiran, Omkar Bhosle, 
Priyanka Rathore are also actors. Lyrics 
sung by Anand Shinde, Swapnil Ban-
dodkar, Bharti Madhvi, Prajakta Shukre, 
Rishika Mukherjee composed by music 
composer Agnal Roman. Vedika Films 
Creation is handling the marketing and 
distribution of the film. Imtiaz Bargir has 
done the cinematography, Alok Gaikwad 
and Chandrakant Nikam are the principal 
assistant directors. Agnal Roman has 
also worked as a production manager in 
addition to providing background music. 
Compiled by Nikhil Gandhi, Art Direction 
by Rajeev Sharma. The stills are by San-
jeev Rai and the casting is done by San-
tosh Tambe.

Creative excellence of Indian artisans on display as 
the 16th Yellow Ribbon NGO fair kicks off in Pune

Pune (Voice news ser-
vice):- Artists from various 
parts of India are displaying 
their creativity with more than 
3000 curated products as the 
16th Yellow Ribbon NGO fair 
( YRNF) opened in Pune. 
Organised by Ishanya Foun-
dation at Pune’s first lifestyle 
destination, Creaticity (for-
merly Ishanya) the five day 
carnival from 5th October to 
9th October 2023 ( open from 
11.00 am to 9 .00 pm)  has 
Weavers, Artisans and  Farm-
ers from NGOs, SHGs and 
Social Enterprises from the 
length and breadth of India. 
Besides Maharashtra the par-
ticipants travel from Himachal 
Pradesh, Uttar Pradesh, Pun-

jab, Haryana, West Bengal, 
Telangana, Orrisa, Gujarat, 
Rajasthan, Andhra Pradesh 
and Bihar to our cultural capi-
tal Pune. The initiative is sup-
ported by NABARD and fea-
tures a special ‘Kalavishkar 
Priyadarshini by NABARD’ 
platform for artisans . 
The 16th Yellow Ribbon 
NGO fair was inaugurated in 
presence Inaugurated at the 
hands of Mr. G S Rawat, CGM 
NABARD accompanied by his 
wife Mrs. Jyotsna Rawat, and 
our dignitaries who graced 
the inauguration including 
Mrs. Parul Mehta, Trustee, 
Ishanya Foundation, Mr. A 
B Vijaykumar- Ex-Director, 
Bank of Maharashtra and Mr. 

C S Ramkumar - GM & Vice 
Principal of College of Agri-
cultural Banking, the YRNF is 
witnessing a fabulous turnout 
of enthusiastic festive shop-
pers, who opened their hearts 
and wallets to the indigenous 
wares on display.
This year’s theme - ‘Shop-
2Care Shop2Share’ reflects 
Ishanya Foundation’s com-
mitment to  Revive and show-
case our traditional Promote 
sustainable and eco-friendly 
manufacturing techniques 
for upcycled, recycled and 
bio-degradable products and  
Enable and encourage earn-
ings of several NGOs, SHGs, 
Farmers, Social Enterprises, 
Artisans and Weavers.  
The wide range of products 
includes handmade, natural, 
organic, upcycled, recycled, 
eco-friendly goods for the 
fashionable and health con-
scious people of Pune and 
beyond. While shopping, a 
chat with these  exhibitors 
will amaze you, one can get 
to know more about some of 
the traditional weaving and 

handicraft techniques, organ-
ic farming, making of A2 ghee 
& natural and pure honey, ad-
vantages of cooking and eat-
ing from cookware/serveware 
made from clay, wood or met-
al as well as the benefits of  
upcycling, recycling and sus-
tainability. Product categories 
are many, festive décor, arti-
facts, totes, clutches, fabrics, 
sarees, dresses, chaniya cho-
li, cookware and serve ware 
(clay, brass, kaasa, wood & 
iron), fashion jewellery, pure 
honey, organic jaggery, A2 
ghee, dry fruits, farm fresh 
vegetables, millets, spices, 
pickles, snacks, the list goes 
on ,the 150 stalls will satisfy 
the festive shopper’s appetite.
( including authentic Maha-
rashtrian delicacies).There 
is something for all ages and 
all walks of life. Homemakers, 
service professionals, busi-
ness owners everyone will 
find something that they need 
at the YRNF. The authentic lo-
cal delicacies on offer promis-
es to  add to the overall festive 
experience at the fair.

World Mental Health Day. Sharing with you 
the quote from Dr. Suprakash Chaudhar

Pune: “Seeking help for mental health 
problems is an act of unparalleled cour-
age. It demonstrates a profound under-
standing of the complexities of human 
emotions and a commitment to one’s 
own well-being. In a society that often 
stigmatizes mental health issues, reach-
ing out for support is a testament to inner 
strength and resilience.

Just as we readily seek medical assis-
tance for physical ailments, addressing 
mental health challenges should be no 
different. Rather than being a sign of 
weakness, seeking help is a beacon of 
hope and healing. It signifies a willing-
ness to confront adversity head-on, to 
learn, grow and emerge stronger. It sends 
a powerful message to ourselves and 

others that we value our mental well-be-
ing, fostering a culture of empathy and 
understanding. Seeking help for mental 
health is an embodiment of courage, a 
testament to resilience and a path toward 
a healthier future.” - said Dr. Suprakash 
Chaudhary, Professor, Dept. of Psychia-
try, Dr. D. Y. Patil Medical College, Hos-
pital and Research Centre, Pimpri, Pune

Celebrating Beauty and Excellence: Pooja Dolla Luxury and 
Beauty International Salon Opens in Koregaon Park, Pune

Pune (Voice news ser-
vice):-  Pooja Dolla Luxury 
and Beauty International Sa-
lon has announced the open-
ing of its brand in Koregaon 
Park, Pune, ushering in a new 
era of beauty and grooming 
experiences. With a compre-
hensive range of services, 
including nail spa treatments, 
spa pedicures, bridal makeup, 
and more, the salon stands as 
an institution nurturing beauty 
professionals.
This salon sets itself apart 
with a team of industry experts 
who have undergone training 
at the prestigious Cuccio In-
ternational Academy, ensur-
ing they remain at the fore-

front of ever-evolving beauty 
trends. Upon arrival, clients 
are welcomed into an elegant 
and inviting atmosphere that 
includes a pet-friendly space. 
Each visit is characterized by 
personalized experiences and 
a commitment to safety, leav-
ing an indelible mark on every 
guest’s memory.
As an academy, Pooja Dol-
la Luxury and Beauty Inter-
national offers continuous 
learning opportunities and 
job placement assistance. 
They stay current with the lat-
est beauty technologies and 
maintain strict sanitation prac-
tices, prioritizing community 
engagement and pet-friendly 

values.
“At Pooja Dolla Luxury and 
Beauty International Salon, 
we’ve reimagined beauty and 
grooming. Our commitment to 
excellence and unwavering 
dedication to client satisfac-
tion are at the heart of every-
thing we do. We invite you to 
experience the pinnacle of 
luxury and professionalism 
in the world of beauty,” said 
Pranvi Joshi, Owner of Pooja 
Dolla Luxury and Beauty In-
ternational.
Discover the epitome of lux-
ury and excellence in beauty 
and grooming at Pooja Dolla 
Luxury and Beauty Interna-
tional Salon. Comfort, satis-

faction, and success are the 
driving forces behind the sa-
lon’s mission, and it eagerly 
looks forward to welcoming 
clients into its world of beauty 
and relaxation. 

INTUNE launches its first ever all-women-staffed store in Pune!
Pune (Voice news 
service):- ‘INTUNE,’ the 
fashion-for-all brand, opens 
its first store in Pune at Ter-
minal 1, Phase 1 Hinjew-
adi that is run entirely by 

women, demonstrating the 
brand’s unwavering ded-
ication to do what’s right 
for the business, even if it 
means walking the path 
less traveled.  

This is the retail chain’s 6th 
Store in India. 
Commenting on the same, 
Official Spokesperson 
of INTUNE said, “We’re 
breaking barriers in the 

retail industry with our all-
women-run store. 
The ‘INTUNE’ store in Pune 
exemplifies our commit-
ment to innovation and in-
clusivity” he remarked.
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Foundation Training 
Program on the 

Practice of Ecological 
Restoration at BNCA

Pune (Voice news ser-
vice):-  Maharshi Karve 
Stree Shikshan Sanstha’s 
(MKSSS’s)  Dr. Bhanuben 
Nanavati College of Architec-
ture for Women (BNCA) will 
soon conduct a foundation 
training program on the prac-
tice of ecological restoration. 
The training program  will be 
conducted by BNCA’s Centre 
for Ecological Landscape  in 
collaboration with Society for 
Ecological Restoration (SER) 
and Junglescapes India. The  
eight-weeks program is very 
useful for people working in 
the field of environmental 
conservation  will start on 15 
October.
The program started under 
the leadership of Dr.Anurag 
Kashyap, Principal BNCA is 
in its third year . The program 
will be conducted online on 
weekends and a certificate 
will be awarded on completion 
of the course. 
As the participants are reg-
istering not only form Pune, 
but outside Pune and across 
India, options of two locations 
viz, Pune and Banalore are 
offered for field visits in regard 
to the hands on training ses-
sions by experts. National and 
International experts in the 
field of environment including 
Dr.Ramesh Venkatraman ,Dr 
Kaustubh Moghe and Dr.Swa-
ti Sahasrabuddhe will guide 
students during this course.
Anyone who wants to work in 
the domain of  environment 
can register for this training 
program. It will a very useful 

training for students, aca-
demics, professionals, NGOs, 
besides landscape architects, 
environmental activists, en-
vironmentalists, graduates 
in the field of environment, 
landscape contractors, nurs-
ery operators, medical  plant 
researchers can also partic-
ipate. Apart from this, civil 
engineers, builders/develop-
ers, forest officers, architects, 
planners, environmental plan-
ners, CEOs of companies, 
professional social responsi-
bility managers and entrepre-
neurs can also complete the 
course.
Speaking on the occasion, 
Dr. Swati Sahastrabudhe, 
Coordinator and mentor of 
the training program said that 
environmental degradation is 
taking place all over the world, 
which poses a threat to biodi-
versity and disrupts the func-
tioning of ecosystems. 
As many of these ecosys-
tems cannot be rehabilitated 
naturally, there is an urgent 
need for environmental level 
intervention. In view of this 
situation, the United Nations 
has dedicated the decade 
(2021-30) to conserve the 
ecosystem globally .  This 
training program compliments 
the goal.
Admission process for the 
same has started and the 
program starts from 15th 
Oct, 2023  , for more infor-
mation those  interested can 
whatsapp to Dr. Swati Sahas-
trabudhe on 98509986751 or 
email to swati.s@bnca.ac.in

On The Occasion of ICSI’s 55 th Foundation Day Empowering Defence 
Personnel, Agniveers, and Martyr Families Through Fee Waiver Schemes
Pune (Voice news ser-
vice):- The Institute of 
Company Secretaries of 
India (ICSI) celebrated its 
55th Foundation Day recent-
ly, in New Delhi, with es-
teemed guests including the 
Hon’ble President of India, 
Smt. Droupadi Murmu, and 
the Hon’ble Minister of Fi-
nance and Corporate Affairs, 
Smt. Nirmala Sitharaman. 
This milestone event drew 
around 50,000 participants, 
both in-person and virtually, 
representing Company Sec-
retaries, Industry Leaders, 
Government Officials, and 
Corporate Professionals.
During the celebration, ICSI 
unveiled a crucial initiative: 
The ICSI Fee Waiver Scheme 
for Defence Personnel, Ag-
niveers, and the families of 
Martyrs. The Institute also 
generously donated Rs. 
11,00,000/- to the Ministry of 
Defence, Government of In-
dia, to support the education 
of Martyrs daughters.
In another significant en-
deavor, ICSI organized a 
Corporate Tax Conference in 
Dubai, UAE, in partnership 
with ICSI Middle East (DIFC) 
NPIO, focusing on the theme 
&quot;UAE Corporate Tax 
– A New Paradigm Towards 
Transparency and Good
Governance.
Additionally, the 2nd Inter-
national Conference of ICSI 

Overseas Centre took place 
in London, United Kingdom. 
The conference’s theme, 
Strengthening Global Gover-
nance for an Equitable, Inclu-
sive, and Sustainable Future, 
provided a unique platform 
for engaging discussions on 
global governance issues, 
featuring contributions from 
eminent speakers from vari-
ous jurisdictions.
ICSI has introduced several 
initiatives to benefit its mem-
bers. The ICSI International 
ADR Centre is a multi-city, 
multi-nation project aimed 
at creating an ecosystem to 
complement the existing judi-
cial structure, de-clog courts, 
and expedite justice delivery.
ICSI Start-up and MSME Cat-
alyst initiative offers support 
for start-ups and MSMEs, with 
Company Secretaries provid-
ing assistance in areas such 
as registration, accounting, 
tax, finance, and compliance.
The ICSI Institute of Social 
Auditors (ICSI-ISA) was 
launched to play a pivotal 
role in social audit and impact 
assessment in line with the 

formation of Social Stock Ex-
changes under SEBI Regula-
tions. ICSI has developed the 
ICSI Social Audit Standards 
(ICSI-SAS), covering all 16 
activities outlined in Regu-
lation 292E(2)(a) of SEBI 
(ICDR) Regulations 2018, 
providing guidance for con-
ducting social audits of social 
enterprises involved in these 
activities.
ICSI’s digital transformation 
efforts have been noteworthy. 
The Institute has transitioned 
its remote learning landscape 
into real-time by conduct-
ing webinars, offering online 
Self-Assessment Modules, 
Crash Courses, and Certifi-
cate Courses. It has also pro-
vided free video lectures to up 
skill its members and students 
since 2020. Furthermore, 
ICSI introduced an e-credit 
hour facility for members to 
support their continuous pro-
fessional development.
The digitization process also 
led to the integration of the 
Digi Locker Platform of the 
Government of India, en-
abling members and students 

to easily download and save 
their important documents, 
such as Identity Cards, Certif-
icates, and Pass Certificates.
CS Manish Gupta, President, 
The ICSI, New Delhi said, 
“The Institute came up with its 
new curriculum for Executive 
and Professional Program 
students to ensure the cut-
ting-edge knowledge insights 
with renewed excellence to-
wards New ICSI 2023.
Examination for Executive 
Programme under the New 
Syllabus was successfully 
conducted in December, and 
for Professional Programme 
the same shall be conducted 
in June.”
Talking about the achieve-
ment of the institute, he said 
“Institute caters to create 
awareness about the profes-
sion of Company Secretaries 
among thousands of
Schools and Students. The 
Institute has created a Griev-
ance Solutions Cell which is 
monitoring the communica-
tions received through the 
Support Portal. The Call Cen-
tre established by the Institute 
is available to all the stake-
holders.“
ICSI has received significant 
recognitions. The University 
Grants Commission (UGC) 
recognized the Company 
Secretary Qualification as 
equivalent to a Post Graduate 
Degree. 

Pune witnesses office transactions of 3 mn sq ft in Q3 2023, 
the second highest volume across all markets during Q3 2023: 

Knight Frank India
Pune (Voice news ser-
vice):- According to the lat-
est report from Knight Frank 
India, titled ‘India Real Estate 
Q3 2023’, Pune observed the 
second highest office volume 
transactions at 3.0 mn sq ft, 
accounting 19% of the oc-
cupier activity in the country 
(across the leading eight cit-
ies in India). The volume also 
marked the highest quarterly 
transacted volumes in the city 
since 2018. 
New office completions in 
Pune were recorded at 0.4 
mn sq ft.
The average transacted rent 
of the city was recorded at 
INR 72.8 sq ft/month translat-
ing into a YoY rent growth of 
2% YOY during Q3 2023.
During Q3 2023 Pune mar-
ket witnessed major leasing 
activity by Global Capabili-
ties Centres capturing 81% 
of the area transacted. In In-
dia, Pune accounted to 34% 
of the GCC area transacted 
area in the country. India fac-
ing business and Flex office 
spaces constituted 10% and 
8% of the area transacted, 
respectively.
The report cited that the top 
eight markets of India has 
recorded office transactions 
of 16.1 million square feet 
(mn sq ft) recording a growth 
of 17% YoY during Q3 2023. 

The elevated demand in the 
Indian office market reflects 
the confidence of occupiers 
as India continues to see 
economic stability despite 
global uncertainties. New of-
fice completions in Q3 2023 
were recorded at 11.5 mn sq 
ft across the leading eight cit-
ies of India.
Shishir Baijal, Chairman & 
Managing Director, Knight 
Frank India said, “The rel-
ative strength of the Indian 
economy continues to attract 
global corporate interest and 
is reflected in the recovering 
demand in the Indian office 
space market. 
The increasing incidence of 
GCCs being set up in the 
current quarter also points 
toward greater occupier 
commitment to the overall 
operational and business 
environment that India of-
fers. Occupier demand has 
trended up well over the year 
and looks to be on course to 
exceed levels seen in the pre-
vious year. It is the broader 
economic forces of inflation 
and GDP growth that will take 
centre-stage in shaping the 
fortunes Indian office market 
in the next few month”.
Pune records residential 
sales volume of 13,079 units 
in Q3 2023: Knight Frank In-
dia

Pune witnessed a total of 
residential sales volume 
of 13,079 units with a YoY 
growth of 20%, whereas 
10,568 units were launched 
in the period with an annual 
growth of 42% YoY. The av-
erage weighted residential 
price witnessed an increase 
of 5%YoY during Q3 2023 
with a value of INR 4,463 sq 
ft, 
During Q3 2023, Pune ac-
counted for the second high-
est sales volume in mid hous-
ing across the leading eight 
cities in the country. 47% of 
the city’s sales occurred in 
the INR 5 mn - 10 mn seg-
ment. The ticket size of below 
5mn was 37% while that of 
above 10mn was 18%.
Knight Frank India cited that 
the leading eight residential 
markets in India continued to 
show strong growth momen-
tum. During Q3 2023 (July 
– September 2023), Indian 
markets saw a surge in de-
mand with sales of 82,612 
residential units recording a 
growth of 12% YoY. In vol-
ume terms Q3 2023 recorded 
a six-year high in quarterly 
sales volumes.
Shishir Baijal, Chairman and 
Managing Director of Knight 
Frank India, remarked, “Resi-
dential sales continue to gain 
momentum, reaching multi-

year highs. Although invento-
ry levels have seen a signif-
icant rise due to developers 
launching projects to cater to 
this robust demand, the over-
all market health is improv-
ing, with strong sales velocity. 
Elevated interest rates and 
prices have had little impact 
on higher-ticket-size home-
buyers, but the affordable 
segment has been severely 
affected, necessitating further 
interventions to stimulate de-
mand and enhance develop-
ment viability.”
Shishir further added, “While 
we celebrate overall residen-
tial market growth, concerns 
arise, notably in the afford-
able segment, which has 
seen a steady decline in Q3 
2023. Economic turbulence 
in recent quarters hit lower-in-
come consumers, affecting 
segments like rural consump-
tion and lower end of passen-
ger vehicles sales. 
This decline in affordable 
housing segment is worri-
some because it’s been the 
largest buying segment, cru-
cial for long-term industry 
growth. Prolonged slowdown 
could harm the real estate 
sector in the long-term. 
Therefore, stakeholders must 
reconsider strategies to re-
vive the affordable segment 
and maintain its momentum.”

IPL-model boat race revs up Kerala’s 
standing as all-season destination

Pune (Voice news ser-
vice):- Afterposting an im-
pressive surge in domestic 
tourist footfall, Kerala has 
gained further traction as a 
major all-season experiential 
destination with its innovative 
products like the IPL-mod-
el Champions Boat League 
(CBL)races helping the south-
ern state to scale up its stand-
ing as a highly-preferredtour-
ist hub.
After the spectacular week-
long Onam celebrations that 
saw an uptick in tourist arriv-
als, the third edition of the an-
nual IPL-model CBL, started-
earlierlast month, is expected 
to boost domestic footfallsin 
all regions of the state.
Panned out in the backwaters 
across Kerala, Champions 
Boat League offers a rare vi-
sual treat where magnificent 
snake boats (ChundanVal-
lam), powered by scores of 
rowers on each boat,races 
past the emerald backwaters 
creating an aura of zest and 
zeal.
Commenting on the surge in 
the flow of domestic tourists, 
Tourism Minister Shri P A Mo-
hamed Riyas said “the state 
has been making all efforts to 
impart further momentum to 
the post-pandemic upsurge 
in domestic tourist arrivals in 

Kerala.”
The Champions Boat League 
season, which comes close 
on the heels of the Onam 
Week Celebrations across the 
state, is ariveting time for the 
tourists to come to Kerala and 
enjoy its diverse attractions, 
Shri Riyas said.
“Rising to the demands and 
tastes of tourists of our time, 
Kerala has launched quite a 
few attractive products, be-
sides widening the scope of 
existing ones and projecting 
the distinctfeatures of the 
State. 
This year, we are looking for 
the next-level fillip by attract-
ing more domestic tourists to 
experience the novel tourism 
products”, he added.
Further endorsing its innova-
tive initiatives to attract tour-
ists, Kerala Tourism recently 
bagged the Pacific Asia Trav-
el Association (PATA) Gold 
Award for its effective mes-
saging to outside markets. 
The award-winning campaign 
‘Make up for lost time, pack up 
for Kerala’, conceptualized for 
an audience transitioning to 
normalcy post-COVID, target-
ed domestic tourists. It made 
a splash in all major media 
platforms, including print, ra-
dio, OOH, digital videos and 
banners (web portals), and 

social media channels.
To woo more tourists from 
within the country, a string of 
travel trade networking activ-
ities, including participation 
in trade fairs and organizing 
B2B trade meetsare planned. 
The first two B2B partner-
ships meet held in Kolkataand 
Visakhapatnam earlier last 
month had a highly encourag-
ing response from the indus-
try.Besides, Kerala Tourism 
will organize roadshows in 
Mumbai, Surat and Rajkoti-
nOctober.
As an initiative to further in-
crease the effectiveness of 
the trade interactions in B2B 
trade meets and to create 
destination awareness, a fa-
miliarisation trip is offered to 
selected tour operators from 
the host city. The ‘Go Kerala’, 
familiarisation trip will help de-
velop destination awareness 
and experience new products 
in Kerala to potential tour op-
erators.
Tourism Secretary Shri K Biju 
saidthe trade fairs and road-
shows are the perfect win-
dows for showcasing the va-
riety of experiences the state 
has in store for tourists.
The recent trends show that 
Kerala has turned out to be 
a glamorous wedding desti-
nation. Kerala’s unparalleled 

natural beauty, picturesque 
destinations, excellent ac-
commodation and banquet fa-
cilities, and connectivity make 
it one of the best wedding des-
tinations in the world. With the 
serene backwaters fringed by 
swaying palm trees, pristine 
beaches, the mystic hill sta-
tions with sprawling tea plan-
tations, the state has become 
an ideal place to embark on 
a new beginning, Shri K Biju 
added.
Tourism Director Shri P B 
Nooh noted that, Kerala’s 
houseboats, caravan stays, 
jungle lodges, plantation 
visits, homestays, Ayurve-
da-based wellness solutions, 
countryside walks, and ad-
venture activities, including 
trekking to verdant hills, will 
be a real feast providing a 
unique experience to visitors.
Also, the state’s core assets 
like beaches, hill stations, 
houseboats and backwater 
segment will heighten the 
totality of the visitors’ experi-
ence, he added.
In 2022, Kerala made a deep 
impression at major tourism 
and travel fairs in India and 
abroad like SATTE Delhi, 
OTM Mumbai, TTF Ahmed-
abad, BIT Milan, IMTM Tel 
Aviv, ATM Dubai, WTM Lon-
don and ITB Berlin.

Integration of paths will make 
the country healthy and strong

Pune (Voice news ser-
vice):- “Indian medicine 
has diversity, potential, and 
richness. That is why there 
is a great demand for our 
system of medicines all over 
the world. Integrating Indian 
medical practices and adding 
technology to make the coun-
try healthy, and empowered 
is important,” said Vaidya 
Jayant Deopujari, President 
of the National Commission 
for Indian System of Medi-
cine. He also stressed the 
need to work hand in hand 
with Ayurveda, Unani, Home-
opathy, and other pathy.
Vaidya Deopujari was ad-
dressing the Ayush doctors 
after launching an Ayush-
man Bharat Digital Mission’s 
healthcare professionals reg-
istration drive in Maharash-
tra state. More than 2,000 
doctors were registered on 
this platform. The event was 
organized at Vardhman San-
skrutik Kendra, Kondhwa 
Road, Bibwewadi, Pune. Free 
mega health check-up camp 
and Ayurveda Expo also were 
inaugurated on the occasion.
Vaidya Jayant Deopujari said, 
“Everyone’s visibility is very 
important in the age of tech-

nology. This is an initiative 
to bring all the Ayush prac-
titioners of the country on a 
single platform. Ayurveda and 
Unani have been important 
since ancient times. Indian 
medicine is in great demand 
worldwide. 
Today there are nearly 13500 
Indians practicing abroad. 
Just as the Aadhaar card and 
the use of mobile became 
popular, Ayushman Bharat 
Digital Mission is for all of us 
to be people-oriented togeth-
er. Artificial intelligence is 
knocking out the door world-
wide in every field. If we don’t 
adjust with the technology, we 
will suffer.”
Dr. Anil Khurana also men-
tioned the need for registra-
tion on this Ayushman Bharat 
Digital Mission (ABDM) plat-
form. Shri Anandnath Maharaj 
blessed everyone and men-
tioned the importance of inte-
gration of all systems of med-
icine. Vaidya Rakesh Sharma 
gave opening remarks. Vaidya 
Prasad Pandkar was briefed 
about the work done by Ru-
kadikar Trust. Vaidya Paresh 
Deshmukh compared the pro-
gram. Dr. Pinakin Trivedi gave 
a vote of thanks.

MultiFit Expands its Footprint in Pune
Pune (Voice news ser-
vice):- UK’s elite and India’s 
largest functional, fitness and 
strength training brand, Mul-
tiFit, is thrilled to announce 
the opening of its new branch 
in Baner, Pune. With this 
strategic expansion, MultiFit 
strengthens its position as the 
leading provider of functional 
training in India.
The Baner branch, located 
in the heart of Pune, aims to 
bring MultiFit’s innovative and 
dynamic fitness programs 
to the local community. The 
state-of-the-art facility boasts 
cutting-edge equipment, 
world-class trainers, and a 
vibrant atmosphere that in-
spires individuals to unleash 
their full potential.
‘We are delighted to introduce 
MultiFit to the vibrant crowd 
of Baner’ said Mrs. Deepti 

Sharma, Director of MultiFit. 
Our mission is to empower in-
dividuals with functional train-
ing techniques that enhance 
overall fitness, strength, and 
agility. With our expansion 
into Baner, we aim to create a 
positive impact on the lives of 
fitness enthusiasts by provid-
ing them with an unparalleled 
fitness experience.
We are excited to witness the 
positive impact that MultiFit 
will have on the fitness land-
scape in Baner, expressed 
Mrs. Sharma. &quot;Our team 
is dedicated to delivering ex-
ceptional fitness experiences 
and fostering a supportive 
community that helps individ-
uals achieve their health and 
wellness goals. We invite ev-
eryone to join us on this ex-
citing
journey.’’ 

The Lexicon Schools’ 
Literary Fest Soars to New Heights 
with Remarkable Talent Showcased

Pune (Voice news ser-
vice):- Lexicon Schools’ Lit-
erary Fest, held at The Lex-
icon International School, 
Kalyani Nagar on September 
26th and 27th, 2023, has 
once again demonstrat-
ed the exceptional literary 
and oratory prowess of its 
students. This two-day ex-
travaganza showcased the 
vibrant world of language 
and literature, reaffirming the 
idea that The Lexicon Group 
of Institutes, is where learn-
ing finds wings and blooms 
with all its colors.
Mr. Pankaj Sharma, Pres-
ident, The Lexicon Group 
of Institutes and Chairman 
& MD, Pune Times Mirror, 
Civic Mirror, and MultiFit, 
expressed his enthusiasm 
for this Literary Fest: ‘Lexi-
con is committed to nurturing 
young minds and providing 
them with a platform to ex-
plore their linguistic and lit-
erary horizons. The Literary 
Fest stands as evidence of 
our commitment to providing 
comprehensive education. I 
congratulate all the winners 
and participants along with 
an extended gratitude to all 
the members who made this 
event a grand success!
Day 1 of the Literary Fest 
witnessed fierce competition 
among students from across 
The Lexicon Schools. The 
day began with a heartwarm-
ing Recitation competition, 
where the students of class-
es I & II beautifully recited 
poems on ‘Mother’ and ‘Na-
ture’ Following this, classes 
VI, VII, and VIII engaged in 
an Extempore competition, 
while classes IX and XI pas-
sionately debated the merits 

of online and traditional ed-
ucation. The younger schol-
ars in classes III, IV, and 
V participated in a thrilling 
Quiz competition. The Award 
Ceremony added an extra 
layer of joy as The Lexicon 
International School, Kalyani 
Nagar emerged as the win-
ner for the day.
Day 2 of the Literary Fest 
continued the tradition of 
excellence, featuring young 
orators from Lexicon Kids 
and The Lexicon Schools 
in engaging activities such 
as Story Recitation, Picture 
Sequencing, and Nursery 
Rhymes. The confidence 
displayed by these talented 
toddlers on stage was truly 
commendable. The Award 
Ceremony for Day 2 brought 
further excitement as Lexi-
con Kids, Dhanori secured 
the first place, followed by 
Lexicon Kids, Viman Nagar 
as a runner up.
Extending the literary fest 
highlight, Lexicon Manage-
ment Institute of Leadership 
&amp; Excellence, Wag-
holi, hosted a Book Review 
Competition for all students 
and staff from The Lexicon 
Group of Institutes, where 
participants came forward to 
present their Book Reviews 
and showcased their ora-
tory skills in the form of re-
views. Aparna Sharma from 
The Lexicon International 
School, Kalyaninagar se-
cured the first position, while 
Shreya Wable from The 
Lexicon School, Hadapsar, 
and Nandana Harish from 
The Lexicon International 
School, Wagholi, secured 
the 2nd and 3rd positions, 
respectively.

Cummins India launches “REDEFINE 2023” 
to inspire next generation of business leaders
Pune (Voice news ser-
vice):- Cummins India, 
one of the leading power 
solutions technology provid-
ers in the country, launch-
es ‘REDEFINE 2023’, the 
latest edition of its nation-
al level business school 
(B-school) case study com-
petition. Open to students 
from 18 partner B-schools 
in India, this year’s case 
study theme will be focused 
on “Unlocking the Power of 
Digitalization in the After-
market: Enhancing Efficien-
cy, Customer Experience, 
and Competitive Advantage 
in B2B Business Environ-
ment.”
REDEFINE is an annual 
B-School engagement ini-
tiative focused on nurturing 
the business leaders of to-
morrow. Each year, it pres-
ents students with a unique 
real-world industry chal-
lenge to demonstrate their 
strategic, innovative, and 
analytical skills. 
Featuring multiple rounds, 
the competition is set to 
commence on October 8, 

2023 and will culminate with 
a two-day grand finale event 
to be hosted at the Cum-
mins India Office Campus 
in Pune, Maharashtra on 
November 20-21, 2023. The 
winning team will be award-
ed a cash prize and offered 
the opportunity to join Cum-
mins India’s mentorship pro-
gram.
Sharing her views on the 
competition commence-
ment, Anupama Kaul, Hu-
man Resources Leader, 
Cummins India said, “Our 
annual B-school case study 
competition, REDEFINE, is 
designed to empower and 
guide emerging talents, un-
locking their innate potential 
to become the future leaders 
and trailblazers. This com-
petition cultivates a growth 
mindset among manage-
ment students, enabling 
them to apply their leader-
ship skills, business acu-
men, and knowledge to de-
velop innovative strategies 
to solve real-world business 
challenges. We are eager 
to collaborate with and gain 

valuable insights from some 
of the brightest young minds 
representing our country’s 
leading business schools. 
Learning is a lifelong pursuit 
and REDEFINE is a unique 
opportunity for students to 
hone their skills and prepare 
for the challenges and op-
portunities of tomorrow.”
Elaborating on the rationale 
behind organizing the case 
study competition, Sub-
ramanian Chidambaran, 
Strategy Leader, Cummins 
India added, “In today’s 
complex and ever-changing 
world, innovation is essen-
tial for businesses to thrive. 
At Cummins, we believe 
that the best way to inno-
vate is to collaborate with 
a diverse range of stake-
holders, including govern-
ments, academia, industry 
bodies, and communities. 
Our REDEFINE case study 
competition is designed to 
spark the creativity of young 
minds and encourage them 
to develop innovative solu-
tions to real-world business 
challenges. I am confident 

that the students will find 
the case study intellectually 
stimulating and their insights 
will be invaluable for us.”
In addition to the case study, 
the students will have the 
opportunity to participate in 
interactive sessions with the 
Cummins India leadership. 
To enhance awareness of 
Cummins’ business and 
brand among emerging tal-
ent, the company will also 
host a separate quiz compe-
tition for the students to as-
sess their grasp of business 
trends, technology, and un-
derstanding of Cummins.
In 2022, REDEFINE re-
ceived a tremendous re-
sponse with over 1800 stu-
dent registrations from 12 
partner B-schools. Team 
Vision from Xavier Labour 
Relations Institute (XLRI), 
Jamshedpur (Delhi Cam-
pus) was the winner of 
REDEFINE 2022. Team 
QuadrAngles from Narsee 
Monjee Institute of Man-
agement Studies (NMIMS), 
Mumbai was the first run-
ner-up.
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HARLEY-DAVIDSON X440 DELIVERIES 
TO COMMENCE FROM 15THOCT, 2023
Pune (Voice news ser-
vice):-  Bringing a lot of 
excitementfor customers in 
the upcoming festive season, 
Hero MotoCorp, the world’s 
largest manufacturer of mo-
torcycles and scooters, is set 
to commence deliveries of its 
first co-developed premium 
motorcycle Harley-Davidson 
X440on the auspicious first 
day of the Navratri festival, 
i.e., 15thOctober 2023.
Harley-Davidson X440is cur-
rently being manufactured at 
Hero MotoCorp’s manufactur-
ing facility – called the Garden 
Factory - at Neemrana in the 

northern Indian state of Ra-
jasthan. 
The Company has been or-
ganising test rides for pre-
booked customers since 1st-
September 2023.
The newbooking window will 
open from 16thOctober, and 
customers can book the new 
Harley-Davidson X440 at all 
Harley-Davidson dealerships 
and select Hero MotoCorp 
outlets across the country. 
Customers can also book the 
motorcycle online by visiting 
www.Harley-Davidsonx440.
com
Mr. Niranjan Gupta, Chief Ex-

ecutive Officer (CEO), Hero 
MotoCorp, said,“The Har-
ley-Davidson X440 continues 
to create excitement across 
the country. 
While the production is in 
full swing at our Neemrana 
facility, huge number of our 
pre-booked customers have 
availed the opportunity to test 
ride the motorcycle. 
We are all geared up to add 
a lot of festive cheer by  com-
mencing deliveries of the 
Harley Davidson X440 to our 
customers from the first day-
ofthe Navratri.This is just the 
beginning in our winning the 

premium journey.”
Since its unveiling in July 
2023, the Harley-Davidson 
X440has captivated the pre-
mium segment customers 
across India, thereby clocking 
over 25000 bookings within 
just a month of its showcase. 
Hero MotoCorp had to tempo-
rarily close the online booking 
window to cater to the first set 
of customers.
The motorcycle is available 
in three variants – Denim, 
Vivid and S at a price of INR 
2,39,500/- (Denim), INR 
2,59,500/- (Vivid) and INR 
2,79,500/- (S) respectively.

Diesel partners with King to unveil its exclusive 
range of Vert watches designed in virtual reality

Pune (Voice news ser-
vice):- Renowned fashion 
and lifestyle brand Diesel 
brought together the worlds 
of horology and hip-hop this 
week at a thrilling launch 
event for their new collec-
tion of timepieces. Held at 
Mumbai’s Jio World Drive, 
the launch featured India’s 
leading singer and pop star 
King, who unveiled Diesel’s 
Vert Collection alongside the 
Managing Director of Fossil 
Group - India, Mr. Johnson 
Verghese. 
A first-of-its-kind range of 
timepieces by Diesel, the Vert 
Collection has been craft-
ed using a new wave of VR 
technology that bridges the 
gap between the physical 
and digital worlds. The exclu-
sive event was a glamorous 
affair, attended by a number 
of prominent influencers and 
leading press outlets, reaf-
firming Diesel’s status as a 
trendsetter in the industry.

Mr. Verghese began the eve-
ning by sharing the story and 
design journey behind the ea-
gerly awaited Vert Collection; 
before being joined by King to 
present the launch movie that 
gave the public their first ever 
look at the Vert Collection. 
This was followed by a press 
conference and an in-person 
unboxing and reveal of the 
Vert range of watches.
“The Vert Collection is a 
testament to Diesel’s com-
mitment to innovation at the 
most fundamental level. Our 
timepieces are an expression 
of individuality, and the cre-
ative process behind the Vert 
Collection aims to let wear-
ers make a unique statement 
about their personal style. 
A first-of-its-kind VR technolo-
gy was employed to create an 
immersive aesthetic inspired 
by Diesel Creative Director, 
Glenn Martens, for this collec-
tion, giving it a futuristic look 
that still seamlessly comple-

ments the ensemble of the 
modern man.”
- Mr. Johnson Verghese, Man-
aging Director, Fossil Group - 
India
“I’ve always believed that 
style is a powerful form of 
self-expression, just like mu-
sic. The Diesel Vert Collection 
is a series that showcases a 
new level of craftsmanship 
with its VR design technology. 
The daring and futuristic look 
of this collection is something 
I relate to and appreciate on a 
personal level, with their gutsy 
and unapologetic design. The 
Vert Collection perfectly com-
plements my style, and I’m 
proud to partner with Diesel 
to bring their new design ap-
proach to the world.”
- King, leading Indian singer 
and pop star
The new Vert watch bridges 
the gap between the physi-
cal and digital worlds and is a 
first-of-its-kind for Diesel. It’s 
one of several styles from the 

new forward-thinking Meta-
morph collection that’s entire-
ly conceptualized and created 
from a technologically immer-
sive virtual reality experience 
with a game-like approach. 
Here, the flexibility of dream-
ing of a modern approach to 
design looks like armor un-
folding on the wrist, a disrup-
tive, hard-shelled appearance 
that’s mutually organic and 
futuristic. 
The entire composition is 
crafted using a new wave of 
VR technology where virtually 
everything looks “organically” 
different.

Skills for jobs to change by at least 65% by 2030 
as AI accelerates workplace change: LinkedIn

Pune (Voice news ser-
vice):-The skills needed for 
jobs are estimated to change 
by at least 65% by 2030 as 
rapid developments in AI ac-
celerate workplace change, 
according to the latest report 
from LinkedIn, the world’s 
largest professional network. 
Shifts are already underway – 
In India, job posts mentioning 
AI or Generative AI have more 
than doubled (2.5x) in the last 
two years. In addition, job 
posts mentioning AI or Gen AI 
have seen their applications 
grow by 2.1x in India over 
the last two years, compared 
with the growth of job posts 
that don’t mention. LinkedIn 
research also indicates that 
98% of professionals in India 
are excited to use AI at work 
with many looking forward to 
using AI to seek career advice 
(75%) or handle difficult situa-

tions at work (78%).
To ready their workforce for 
the changes ahead, business 
leaders are relying on HR and 
recruitment teams to lead the 
way. Around 92% of talent 
professionals in India say their 
role has become more strate-
gic in the last year, specifically 
in the area of talent acquisi-
tion. AI will be a critical tool for 
taking on some of the heavy 
lifting, so that HR teams can 
focus on the most strategic 
work for their jobs. The ma-
jority (80%) of HR profession-
als globally believe AI will be 
a tool that helps them in the 
next five years, enabling them 
to focus on the more strategic, 
human aspects of their roles 
– such as strengthening rela-
tionships with candidates and 
colleagues and creative and 
strategic work (39%).
Ruchee Anand, Senior Di-

rector, Talent and Learning 
Solution at LinkedIn India, 
says: “AI is bringing in a new 
era of work, reshaping ev-
erything from our workplaces 
and teams to the very nature 
of job-seeking and hiring. HR 
professionals are at the helm 
of this transformation, with a 
clear mandate: skills will be 
the cornerstone of an AI-pow-
ered work environment. Busi-
ness leaders should seize this 
moment to consider the skills 
their teams need both now 
and in the future. And with 
AI as a tool, HR profession-
als can focus on simplifying 
routine tasks, diving deeper 
into valuable, people-cen-
tric responsibilities, and en-
suring their businesses are 
equipped with the right talent 
to prosper.” Jude James, 
Vice President of Talent Ac-
quisition at UST says, “In a 

world revolutionised by gen-
erative AI, talent acquisition is 
no longer merely about sourc-
ing and recruiting the right 
talent. It’s also about lever-
aging the power of advanced 
AI algorithms to analyse, 
predict, and optimise each 
aspect of the hiring life cycle. 
Additionally, the possibility 
of hyper-personalization of 
candidate reach-out, facilitat-
ed by generative AI, ensures 
each candidate interaction is 
unique, meaningful, and re-
flective of the organisation’s 
commitment to recognizing 
and nurturing each applicant’s 
unique potential. This synergy 
of human expertise and AI 
capabilities will help organisa-
tions confidently navigate the 
complexities of the talent ac-
quisition landscape, helping 
them to identify, attract, and 
hire top-tier talent.”

Tata Motors’ commitment to upskilling
Pune (Voice news ser-
vice):- Tata Motors, India’s 
leading automobile manufac-
turer and the pioneer of the 
EV revolution in India, is im-
plementing a multi-pronged 
strategy to develop a rightly 
skilled and future-ready work-
force focused on EVs and 
other new age technologies, 
as well as developing talent 
for India’s rapidly growing and 
dynamically evolving auto 
sector.
With focuson capability-build-
ing being criticalto navigate-
through the rapid technology 
advancements and changing 
market dynamics, Tata Mo-
tors has adopted a holistic 
approach to upskilling. Spe-
cially curated training mod-
ules address the requisite 
developmental needs of all 
- from shopfloor technicians 
to line engineers, and plant 
management. These mod-
ules deliver relevant technical 
skills, functional skills, as well 
as managerial and leadership 
capabilities.
Upskilling Tata Motors em-
ployees to create a future 
ready workforce:
Tata Motors has set an ambi-
tious aspiration of equipping 
over 50% of its workforce with 
new age auto tech capabili-
ties within 5-years.In FY23, 
over 3,40,000 hours were 
invested in specialised train-
ing and development by Tata 
Motors employees. This train-
ing and development is being 
delivered in various forms and 
formats.
Certification in CESS through 
collaboration with Tech Part-
ners: Tata Motors has col-
laborated with ARAI, Bosch, 

Mathworks, SAE,Tata Tech-
nologies Limited, and other 
organizations to provide its 
employees with professional 
certification programmes in 
Connected, Electric, Shared 
and Safe (CESS). This in-
cludes domain expert level 
modules on Advanced ADAS, 
Battery Technology, V2X con-
nectivity, Blockchain & Cyber-
security, Big Data Analytics, 
and more. By partnering with 
these organisations, Tata Mo-
tors ensures that its employ-
ees receive quality education 
and hands-on experience in 
emerging technologies.
Transforming mechanics to 
auto electronics:Tata Mo-
tors has co-created bespoke 
courses in partnership with 
local universities. These com-
pany-sponsored programmes 
provide employees with high-
er education opportunities in-
cluding B.Tech, M.Tech, and 
also Executive MBA. Collab-
orations with renowned in-
stitutes includingBITS Pilani, 
MIT-ADT University Pune, 
Institute of Technology Nirma 
University, Symbiosis Inter-
national (Deemed Universi-
ties), Ganpat University, DY 
Patil International University, 
Oxford Polytechnic, ARKA 
Jain Universityand Amity Uni-
versity, for specialised pro-
grammes enables employees 
to further develop their tech-
nical, professional, and lead-
ership skills required to excel 
and optimise the opportunities 
ahead.
Higher education for shop-
floor Technicians: A higher ed-
ucation programme designed 
specifically for shopfloor 
technicians working across 

plants enables them to pur-
sue a’Diploma in Engineering’ 
with a focus on auto electrical 
and electronics, mechatron-
ics, and specialized welding 
skills. This programme en-
ables technicians to acquire 
the necessary qualifications 
for growth and to meet the 
evolving demands of the au-
tomotive industry.
Digital Transformation and 
E-Learning: Embracing digital 
transformation, Tata Motors 
has embarked on a journey 
of curated functional e-learn-
ings and virtual classrooms 
for all employees. By lever-
aging digital technologies, the 
company provides accessible 
and efficient learning opportu-
nities that cater to the diverse 
needs of its workforce. This 
approach allows employees 
to upskill at their own pace 
and convenience, ensuring 
continuous growth and devel-
opment.
Upskilling Ex-Ford Employees 
in the Newly Acquired Plant at 
Sanand, Gujarat  Post-acqui-
sition ofthe Ford India facility 
at Sanand in January 2023, 
Tata Motors partnered with 
Gujarat’s renowned Ganpat 
University to upskill 100% 
of the newly acquired work-
force.Curated learning pro-
grammesdeveloped by the 
University in collaboration 
and with inputs from Tata Mo-
tors are beingoffered on the 
latest, future oriented manu-
facturing technologies includ-
ing Industry 4.0, Smart Man-
ufacturing, Advanced Control 
Engineering,and Advanced 
Manufacturing Systems and 
Processes. Trainings on new 
age auto systems like ADAS, 

Connected cars, CESS, Con-
trol system, etc. are being de-
livered via a judicious mix of 
classroom sessions and prac-
tical trainings at various lev-
els – Postgraduate (MTech), 
Graduate (BTech), and Diplo-
ma.Individual candidates are 
enrolled for the appropriate 
level programme as per their 
el igibi l i ty.Theseadvanced 
courses, which began in Feb-
ruary 2023, are being enthusi-
astically pursued by over 820 
employees.
Speaking about upskilling em-
ployees and the comprehen-
sive learning programme, Mr. 
Sitaram Kandi, Vice President 
– HR, Passenger Vehicles 
and Electric Vehicles, said, 
“We are committed to further 
taking forward Tata Motor’s 
established legacy of nation 
building and being the pioneer 
in the Indian auto industry. A 
dynamically evolving industry 
like ours mandates consistent 
upskilling and trainingto re-
main ahead of the curveand 
future ready. Tata Motors has 
evolved into a learning or-
ganisation with a structured 
and thoughtful approach to 
upskilling. Collaborating with-
tech partners and academic 
institutions, tailor-made train-
ing programmes, a nation-
wide ‘learn & earn’ appren-
ticeship programme and a 
sharp focus on diversity and 
inclusion, is enabling us to de-
velop and nurture a capable, 
future-ready workforce that is 
fit to excel. We are doing this 
not just for ourselves and our 
channel partners but also for 
the Indian auto industry at 
large as well its enabling eco-
system.”

NIESBUD implements 3-day capacity building programme 
across 4 locations to boost existing enterprises

Pune (Voice news ser-
vice):- With aim to create, 
foster, and promote the spirit 
of entrepreneurship amongst 
India’s youth, the National 
Institute for Entrepreneurship 
and Small Business Develop-
ment (NIESBUD) conducted 
a three-day Capacity Build-
ing Programme for Existing 
Enterprises for Scaling up 
Business Activities between 
27th to 30th September 2023. 
The programme was sup-
ported by the Skill Acquisition 
and Knowledge Awareness 
for Livelihood Promotion 
(SANKALP) Programme, 
working under the aegis of 
the Ministry of Skill Develop-
ment and Entrepreneurship 
(MSDE).
The three-day programme 
included 12 sessions on dif-
ferent topics including Micro 
Lab, Characteristics of an 
Entrepreneur, Entrepreneur-
ial Motivation–Self Analysis, 
Creativity, Psycho-Social 
behaviour analysis for confi-
dence building; Understand-
ing Risk Taking and Goal 
Setting Behaviour for Enter-
prise Development, Types of 

Enterprises, Entrepreneur-
ship Support Ecosystem, 
Procedures and Formalities 
of Bank Finance; Preparation 
of Business Plan Regulatory 
Compliances for Small Busi-
nesses, Entrepreneurial Tax-
ation (GST), Online process 
of GST Registration, FSSAI 
Registration Process, and 
GEM Registration Process.
As a part of the project, NIES-
BUD is also providing mentor-
ing and handholding services 
to the candidates after com-
pleting the capacity-building 
programmes for scaling up 
their business activities for a 
duration of 2 years.
Lauding the initiative, Shri 
Atul Kumar Tiwari, Secretary, 
Ministry of Skill Development 
& Entrepreneurship, said, “In 

today’s rapidly evolving busi-
ness landscape, equipping 
small-scale entrepreneurs 
with essential skills is not just 
a necessity but a strategic im-
perative. 
Such programs offer prac-
tical insights and ongoing 
support, enabling entrepre-
neurs to compete on a larger 
scale, while also nurturing 
their dreams of playing a piv-
otal role in India’s economic 
transformation. These ca-
pacity-building initiatives are 
the cornerstone of economic 
empowerment, providing in-
dividuals with the tools they 
need to succeed in an ev-
er-evolving business world, 
ultimately strengthening our 
nation’s entrepreneurial spirit 
and economic resilience.”

During this programme, Meta 
conducted a masterclass for 
providing digital marketing 
skills to build capacities of 
existing and budding entre-
preneurs. The masterclass is 
a part of the three-year Ed-
ucation to Entrepreneurship 
initiative between the MSDE, 
NIESBUD and Meta. Under 
this collaboration NIESBUD 
and Meta aim to provide ac-
cess to five lakh entrepre-
neurs in digital marketing 
skills over the next three 
years.
The partnership will also focus 
on different aspects of value 
chain development by bring-
ing together common enter-
prises as collectives, provide 
focused support in particular 
dimensions such as account-
ing, marketing, production, 
quality management, diversi-
fication, technology, etc.
Additionally, stakeholders will 
assist the beneficiaries with 
branding, and digital mar-
keting, facilitate handholding 
support through e-mentoring 
platform, provide business 
development ideas and strat-
egies.

Coca-Cola IndiaLaunches 100% Recycled PET 
Bottles in the Carbonated Beverage Category

Pune (Voice news ser-
vice):- After being the first 
company in India to launch 
a one-litre bottle made from 
100% recycled PET (rPET)
for its packaged drinking wa-
ter brand Kinley, Coca-Cola 
India is taking another mean-
ingful step towards creating 
a circular economy andhas 
announced the launch of 
Coca-Cola®in rPET in pack 
sizes of 250 ml and 750 ml. 
These rPET bottles are being 
manufactured byCoca-Cola 

bottling partners - Moon Bev-
erages Ltd., and SLMG Bev-
erages Ltd..
The rPET bottles expansion 
showcases Coca-Cola In-
dia’stransformative journey 
towards building a sustain-
able and greenerfuture for 
all.The bottles made from 
100% food-grade rPET (ex-
cluding caps and labels)have 
an on-pack call to action “Re-
cycle Me Again” message 
and will also drive consumer 
awareness with “100% recy-

cled PET bottle” displayed on 
the pack.
Sanjeev Agarwal, Chairman, 
Moon BeveragesLimited(part 
of MMG Group), commend-
ed the rPET launch stating, 
“PET plastic bottles have val-
ue beyond their first life. 
Our new bottles made with 
food-grade rPET are recy-
clable and can become an-
other bottle giving it another 
life. Recycled PET is a big 
move in the right direction to 
embrace plastic circularity in 
India.”
On the launch of Coca-Cola® 
in rPET, Paritosh Ladhani, 
Managing Director, SLMG 
Beverages Limited stated, 
“We produced the first bottle 
of Coca-Cola in India and are 
proud to be amongst the first 
bottlers to produce the rPET 
variant. We are committed to 
sustainability and SLMG is 
enthused to drive meaningful 

change and build a sustain-
able future.”
The Coca-Cola Company 
now offers 100% rPET bottles 
in over 40 markets, bringing 
it closer to its World Without 
Waste goal of making bottles 
with 50% recycled content by 
2030. Announced in 2018, 
the sustainable packaging 
platform also includes a goal 
to collect and recycle the 
equivalent of a bottle or can 
for everyone the company 
sells globally by 2030, and to 
make 100% of its packaging 
recyclable by 2025.
Specifically for India, Co-
ca-Cola introduced ASSP 
(Affordable Small Sparkling 
Pack)for the 250 ml PET bot-
tle. ASSP, a proprietary Co-
ca-Cola innovative technolo-
gy is used to reduce plastic 
usage in the production of 
PET bottles for sparkling 
products by up to 40 percent.  

Yamaha Introduces 2023 Monster 
Energy Yamaha Moto GP Edition Line-up

Pune (Voice news ser-
vice):- As a part of its exhil-
arating brand campaign ‘The 
Call of the Blue’, India Yama-
ha Motor Pvt. Ltd. today intro-
duced an exciting line-up of 
2023 Monster Energy Yama-
ha MotoGP Edition models. 
These models include the Su-
perSport YZF-R15M, the Dark 
Warrior MT-15 V2.0, and the 
Ray ZR 125 Fi Hybrid scooter. 
The Monster Energy Yamaha 
MotoGP Edition model range 

will be available at all the pre-
mium Blue Square outlets in 
India from 3rd week of Sep-
tember. The special MotoGP 
Edition for the Maxi-sports 
Scooter, AEROX 155 will also 
be introduced soon.
The 2023 Monster Energy Ya-
maha MotoGP Edition of YZF-
R15M & MT-15 V2.0 show-
cases the Yamaha MotoGP 
livery on the tank shrouds, the 
fuel tank and side panels, out-
lining its Racing background. 

Whereas the AEROX 155 and 
the Ray ZR models get Ya-
maha MotoGP livery on the 
overall body. The Monster En-
ergy Yamaha MotoGP Edition 
model range will be offered in 
limited numbers.
On this occasion, Chairman 
of Yamaha Motor India Group 
of companies, Mr. Eishin Chi-
hana said, “There is a lot of 
enthusiasm among Yamaha 
fans to witness the first ever 
MotoGP race in India. With 

the launch of the Monster En-
ergy Yamaha MotoGP Edition 
model range today, we be-
lieve it is only going to rev up 
their excitement. 
The introduction of 2023 Mo-
toGP Edition livery strength-
ens our commitment towards 
Indian customers of offering 
an exciting, stylish, and sporty 
model range that represents 
Yamaha’s rich racing legacy. 
This exclusive line-up show-
cases Ya

The USA’s auto industry opened its doors to Indian companies
Pune (Voice news ser-
vice):- The automotive export 
sector has set a new record, 
with India-US turnover increas-
ing by $1.95 billion. Therefore, 
it will be possible to supply the 
equipment required by the re-
nowned automotive companies 
in America from Indian compa-
nies. To this end, Crescendo 
Worldwide and the Michigan 
Economic Development Cor-
poration (MEDC) have formed 
a joint venture to connect Indi-
an Small and Medium Enter-
prises (MSMEs) with the US 
automotive industry. The con-
ference was organized by Cre-
scendo Worldwide at the JW 
Marriott, Pune. On this occa-
sion, Senior FDI Consultant of 
Michigan Economic Develop-
ment Corporation Paul Krepps, 
CEO and Managing Director of 
Crescendo Worldwide Vishal 
Jadhav, Vice President Rupesh 
Patil, and many senior dignitar-
ies in the automotive sector 
were present.
In this conference, companies 
from the automotive industry 
came together to strength-
en the relationship between 
the US and India, apart from 
promoting their economic de-

velopment. The conference 
aimed to create a discussion 
about the automotive sector 
and provide a platform for 
companies to partner. On this 
occasion, Detroit-Michigan and 
Pune-Maharashtra, two major 
automotive cities worldwide, 
are coming together to support 
trade and investment.
The conference will open op-
portunities for exports for Indi-
an automotive parts manufac-
turing companies to supply big 
automotive giants in the USA 
like Ford, Chevrolet, Stellantis, 
General Motors, Chrysler, Tes-
la, etc. The export opportunities 
will be mainly for companies 
dealing with automotive parts 
like sheet metals, exhaust sys-

tems, chassis, castings and 
forgings, design engineering, 
fasteners, steering parts, bat-
teries, electronics, gears and 
gearboxes, suspension, brake 
systems, plastics and rubber, 
vehicle software, IT and IOT 
devices, etc.
Around 1a3.5 million vehicles 
were sold in the USA in FY22, 
consisting of 2.8 million cars, 
7.5 million utility vehicles, 2.5 
million pickups, and 0.5 million 
vans and minivans. 3,20,000 
heavy trucks and 4,41,000 
2-wheelers are produced in the 
USA. 7,50,000+ electric cars 
were registered in the USA in 
FY22. The ‘China-plus-one’ 
strategy is gaining popularity 
among major global compa-

nies, and it holds the potential 
to be advantageous for India, 
particularly within the automo-
tive component industry.
Mr. Vishal Jadhav, CEO and 
Managing Director of Crescen-
do Worldwide, stated, “India 
will play an important role in 
the next 5 years and become 
a major trading partner for the 
US. The relationship between 
Prime Minister Modi and US 
President Joe Biden will take 
us to the next level.
Mr. Roopesh Patil, AVP at 
Crescendo Worldwide stated, 
“MEDC provides a platter of 
investment opportunities for 
Indian automotive companies 
interested in exploring the U.S. 
automotive market and com-
panies willing to be a part of 
MEDC.”
Crescendo Worldwide, India’s 
leading international trade 
and foreign direct investment 
supporting organization, has 
successfully introduced 100+ 
companies coming across In-
dia from the automotive sector 
willing to expand in MEDC. 
These companies also aim to 
do re-exports to Canada and 
Mexico, considering Michigan 
as a strategic location.


