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POVNews-Power of Voice
Pune (Voice news 
service):- ZeMP, Zero 
Emission Mobility Plat-
form,is established by 
Spoctech Green Ventures 
Pvt. Ltd (SGVPL) to decar-
bonise the transport and lo-
gistic sector. Partnering with 
BGauss Auto 2W, ZeMP has 
flagged off electric scooters 
in Pune on 23 rd December 
2022 for Zomato to enable 
zero emission food deliveries 
in Pune. ZeMP already has 
many electric two wheelers 
on roads with the focus on 
last mile deliveries currently.
ZeMP offers customized 
solutions for the quick adop-
tion of electric vehicles. It of-
fers electric vehicles on sub-
scription, lease to own and 
swappable models. The offer-
ing aligns different users with 
their respective requirements 
and thereby enabling faster 
transition to electric mobility.
On the occasion of flagging 
off event, Mr. Vikash Shar-
da, Hitesh Hiran and Naveen 

Alle (Co-founders &Direc-
tors)  said,  online food de-
liveries alone in India, emit-
saround 4-5 lakh MtCO 2 
year which is equivalent to 
1.8 crores of trees. Transi-
tioning to electric mobility 
can reduce CO 2 footprints 
significantly in this segment. 
To mitigate this problem and 
keep sustainability as the core 
of our business we estab-
lished ZeMP, under which 

we partner with OEMs, Op-
erators, Financiers, Merchant 
Partners &amp; other ecosys-
tem players to ensure smooth 
EV operations in India.
We are delighted to partner 
with BGauss Auto 2W, We 
share the same values on 
sustainability and clean mo-
bility. With our commitment 
to expand electric vehicles 
across Pune & various cit-
ies in India, our partnership 

with BGauss Auto 2W will 
enable carbon-free solutions 
to the last mile delivery seg-
ment.”   Commenting on the 
partnership Mr. Hemant 
Kabra, Founder & MD, 
BGauss Auto 2W & Director, 
RR Global said, our vision is 
to “Provide an Indigenous 
Electric Scooter with World 
Class Quality and Technolo-
gy to not just End Consumers 
but also to fleet with partner-

ships across the Eco System 
for growth and sustainability. 
With this partnership with 
ZeMP, we want to display the 
direct advantage of adopting 
electric mobility in terms of 
the savings and contributing 
to a cleaner environment”
At BGauss Auto 2W, our fo-
cus is to deliver the best qual-
ity of Electric Scooters and 
after sales service to enrich 
the EV eco system and such 
B2B partnership will enable 
to scale up the last mile deliv-
eries through zero emissions.
BGauss Auto 2W introduced 
BG D15 i, A Stylish, 16” 
Wheels metal body scooter 
fully made in India to cater 
to the growing demands of 
Indian Consumers who want 
to ride more with comfort 
and safety. It’s a rugged, styl-
ish and smart product, which 
blends with technology and 
superior riding experience 
to make it the Choice of ev-
ery EV aspirant including the 
Last mile delivery partners.

ZeMP Partners with BGauss Auto 2W for 
EV Fleet Expansion Across India

DroneAcharya Aerial Innovations debuts 
at 88% premium on BSE SME Bourse

Co’s shares hit a 5% upper circuit to touch a high of Rs 107.10 a share

Pune (Voice news ser-
vice):- DroneAcharya Aerial 
Innovations Ltd, the Pune-head-
quartered first drone startup 
company in the country, made a 
sterling debut on the BSE’s SME 
bourse. 
The company’s shares were listed 
at a premium of 88 percent at Rs 
102 a share over its issue price of 
Rs 52-52 per share.
Post listing, the company’s shares 
were immediately locked at a 5% 
upper limit of the circuit breaker 
and touched a high of Rs 107.10 a 
share. Selective profit-taking saw 
the shares trimmed some gains 
to touch a low of Rs 96.90 before 
recouping its lost ground.  The 
company witnessed total traded 
volumes of 26.92 lakh shares and 
clocked a turnover of Rs 27.57 
crore on day 1.
DroneAcharya’s public issue had 
received overwhelming response 
from investors across the catego-
ries, with the company’s initial 
public offer getting subscribed 
over 262 times with bids worth 

Rs 6,017 crore.
Corporate Capital ventures Pri-
vate Ltd was the sole Book Run-
ning Lead Manager to the issue, 
while Bigshare Services Private 
Ltd was the Registrar to the issue.
The startup, which was found-
ed by Prateek Shrivastava and 
backed by Bollywood celebrities 
Aamir Khan, Ranbir Kapoor, and 
market veteran Shankar Sharma, 
saw strong demand for its IPO 
from high net-worth individuals 
(HNIs) and retail investors.
The Rs 33-crore issue saw retail 
subscription getting oversub-
scribed by 330.75 times, while 
the non-institutional inves-
tor category (NII) was booked 
388.71 times and the qualified in-
stitutional buyer (QIB) segment 
was bought 46.21 times.
The initial public offer of Dro-
neacharya Aerial Innovations 
Limited was open for subscrip-
tion on the BSE SME IPO plat-
form between December 13-15.
Droneacharya Aerial Innova-
tions primarily stands on a busi-

ness tripod of training, services, 
and surveillance. It is one of the 
first private players to receive 
a Remote Pilot Training Orga-
nization (RPTO) licence from 
the aviation watchdog Direc-
torate General of Civil Aviation 
(DGCA). Since March 2022, the 
company has trained more than 
180 drone pilots.
The company has rolled out sev-
eral concise and industry-rel-
evant Drone and GIS courses 
designed to upskill and empower 
young Indians to build a new-
age career within the drone eco-
system. 
The company plans to enter 
the manufacture of customised 
100% indigenous drones and 
offers land and underwater sur-
veying services, which include 
powerlines & utilities, oil & gas 
infrastructure, mines and quar-
ries, energy & renewables, roads 
& highways, urban & rural plan-
ning, Agriculture & Irrigation, 
Underwater Inspection, and Un-
derwater Bathymetry.

Zivia IVF launches state of 
the art fertility center in Pune

Pune (Voice news 
service):- ZIVIA IVF, 
leading Fertility & IVF cen-
tre, a brainchild of Dr. Naya-
na Patel, is now open in Pune 
to fulfil the dream of parent-
hood for struggling patients. 
With a legacy of more than 
30 years in the field of In-
fertility treatment, ZIVIA 
IVF brings to you the most 
advanced fertility treatment 
in Pune. The center located 
at 7- Krushna Park, Khara-
di-Mundhwa-Hadapsar road 
was launched in presence of 
well-known IVF specialist 
Dr. Nayana Patel, Medical 
Director of Zivia IVF, Dr. Ni-
ket Patel, Director Zivia IVF, 
Dr. Harsha Bhadarka, Direc-
tor, Embryology .
Zivia IVF is backed by a team 
of highly qualified IVF spe-
cialists, embryologists, and a 
world-class IVF lab with best-
in-field infrastructure and 
latest equipment. The center 
offers the most advanced 
infertility solutions and re-
lated services which include 
Regenerative Medicine, Mi-
crofluidics, DNA fragmenta-
tion, PGD and PGS. It also 
offers a complete range of 
Assisted Reproductive Tech-
niques (ART) including ICSI 

(Intra Cytoplasmic Sperm 
Injection), IUI, IVF, Donor 
Services, Cryopreservation 
(Freezing), Male Fertility 
Solutions like TESA/TESE, 
PESA, M-TESE, along with 
fertility enhancing surgeries 
Hysteroscopy, Laparoscopy 
and Endoscopy. 
Zivia IVF provides advanced 
fertility solutions under one 
roof.
Over the past few years, in-
fertility has emerged as one of 
the most common health is-
sues among many young cou-
ples. Sedentary lifestyle, pol-
lution, stress, irregular sleep 
patterns, diabetes, obesity, 
smoking and alcohol are but 
a few of the reasons for the 
rise in infertility in India.  Ac-
cording to The Indian Society 
of Assisted Reproduction, 
infertility currently affects 
about 16.8 to 19 percent of 
the Indian population, with 
higher rates in urban areas 
where one out of four cou-
ples is impacted. Therefore 
Zivia IVF has decided to set 
up a centre in Pune. Over the 
last two decades, Dr Patel has 
helped thousands of patients 
from in fulfilling their dream 
of parenthood.
Speaking at the launch, Dr 

Nayana Patel, Co-Founder 
&Medical Director of ZIV-
IA IVF, said “Our mission at 
Zivia IVF is to make world-
class fertility treatment acces-
sible to all while maintaining 
the highest ethical standards. 
Zivia IVF centre follows 
stringent protocols devised 
with 30 years of experience 
backed up by the state-of-the-
art technology and advanced 
medical equipment’s that are 
most critical for success in 
infertility treatment.”
Dr. Niket Patel, Director 
ZIVIA IVF said“  Infertili-
ty has become a major issue 
among young married cou-
ples, if a couple is trying to 
have a baby without success 
for a year, it is important for 
them to seek advice from an 
infertility specialist to under-
stand the underlying issue 
and avoid further delay. It is 
important for female to un-
derstand that fertility quo-
tients falls steeply after the 
age of 35, so proper planning 
is the key to start a family at 
the right time. With Zivia 
IVF center in Pune, it will 
become easier for couples in 
the city to access the most ad-
vanced fertility solutions and 
fulfil dream of parenthood”
What is required is increased 
awareness about the impor-
tance of lifestyle, biological 
clock and treatment options 
available for male and female 
infertility, added Dr. Nayana 
Patel.  
At Zivia IVF, the team Em-
bryologist is trained from 
Spain, Singapore, Korea, 
Denmark and Istanbul. Zivia 
IVF strives one of the most 
trusted IVF clinic chain in 
the nation with the endeav-
our to fulfil the dream of par-
enthood for as many childless 
couples s possible.

Need for more awareness about In-
fertility-Dr. Nayana Patel

Airtel 5G Plus 
now live in Pune
Bharti Airtel (“Airtel”), In-
dia’s leading telecommunica-
tions services provider today 
announced the launch of its 
cutting edge 5G services in 
Pune.
Airtel 5G Plusservices will be 
available to customers in a 
phased manner as the com-
pany continues to construct 
its network and complete the 
roll out. Customers with 5G 
enabled devices will enjoy 
high speed Airtel 5G Plus net-
work at no extra costuntil the 
roll out is more widespread. 
Currently operational at Ko-
regaon Park, Kalyaninagar, 
Baner, Hinjewadi, Magarpat-
ta, Hadapsar, Kharadi, Mod-
el Colony, Swargate, Pim-
priChinhwad and few other 
select locations. Airtel will 
augment its network making 
its services available across 
the city in due course of time.
Commenting on the launch, 
George Mathen, CEO, Bharti 
Airtel, Maharashtra and Goa 
said, “I am thrilled to an-
nounce the launch of Airtel 
5G Plus in Pune. Airtel cus-
tomers can now experience 
ultrafast network and en-
joy speeds upto 20-30 times 
faster than the current 4G 
speeds. We are in the process 
of lighting up the entire city 
which will allow custom-

ers to enjoy superfast access 
to High-definition video 
streaming, gaming, multiple 
chatting, instant uploading of 
photos and more.”
Airtel 5G Pluswill bolster the 
entire portfolio of services 
that Airtel offers. In addition, 
it will allow superfast access 
to High Definition video 
streaming, gaming, multiple 
chatting, instant uploading of 
photos and more. With this 
launch, India will get a fillip 
to economic growth as Airtel 
5G Plus revolutionizes educa-
tion, healthcare, manufactur-
ing, agriculture, mobility and 
logistics.
 In the last one year, Airtel 
has demonstrated the power 
of 5G with a host of powerful 
use cases that will change the 
way we lead our lives and do 
business. 
From India’s first live 5G net-
work in Hyderabad to India’s 
first 5G powered hologram 
to India’s first recreation of 
a game changing world cup 
match played at a time when 
there was no TV coverage 
to India’s first 5G connected 
ambulance to India’s first pri-
vate 5G network with Bosch 
for boosting manufacturing 
productivity, Airtel has been 
at the forefront of 5G inno-
vation.

Repos Energy unveils revolutionary new anti-theft technology that 
will help end consumers save 10% on their fuel (diesel) consumption

Pune (Voice news ser-
vice):- Repos Energy, a pi-
oneer of the Doorstep Fuel 
Delivery industry in India, re-
cently unveiled a revolutionary 
new anti-theft invention at a 
‘Fuel Revolution’ event hosted 
at the company’s factory site in 
Chakan, Pune. 
This new technology called DA-
TUM (Data Automated Teller 
Ultimate Machine) will help 
end consumers make guaran-
teed 10% savings on their fuel 
(diesel) consumption and sup-

port India’s national environ-
mental goals by reducing car-
bon emissions with the use of 
technology.
DATUM is a patented technol-
ogy invention for preventing 
theft of fuel during transpor-
tation and doorstep diesel de-
livery. It is an intelligent diesel 
storage and management ma-
chine that acts as a Diesel ATM 
for Bulk Consumers of Fuel (a 
sector worth $49 Billion, annu-
ally), offering Fuel Level Track-
ing, Dispensing Approval Con-

trols, Digital Dashboards, and 
Safe Fuel Storage at their site. It 
is the perfect solution for busi-
nesses that need to purchase 
and store diesel for their com-
mercial equipment, machinery, 
and transportation fleets. 300+ 
Datums have already been in-
stalled at various locations In 
India and some of the marquee 
customers of diesel are L&T , 
VRL logistics, Adani Port, Adar 
Poonawalla Clean City, major 
Mining Belts of India  etc. With 
the diesel savings that DATUM 
enables, Repos Energy will be 
responsible for preventing car-
bon emission of over 6.7 Mil-
lion Metric Tonnes!
The DATUM has been certified 
as a revolutionary invention by 
IIT Delhi. Repos Energy has 
also won a National Start-up 
Award in 2021. Repos Energy is 
planning to launch DATUM for 
other fuels as well as EVs. The 
company demonstrated the in-
nate usefulness and benefits of 
this new state-of-the-art tech-
nology at their Fuel Revolution 

event hosted at the Chakan fac-
tory site.
Repos Energy has also bagged 4 
patents in the energy distribu-
tion sector in India for its inven-
tions- earlier this week, The Pat-
ent Office of the Government of 
India recognised and published 
a new patent for the design of a 
Mobile Petrol Pump by Repos 
Energy.  
Backed by industry titan Ratan 
Tata, Repos Energy is on a mis-
sion to help the world move 
toward a carbon-neutral fu-
ture with the establishment of 
E-Commerce of energy. With a 
strong presence across 280+ cit-
ies in India, 1500+ Mobile Pet-
rol Pumps, fuel sales of 10 crore 
Litres (100 Million Litres) to the 
B2B industry (85% of the diesel 
market), and carbon emissions 
savings equivalent to planting 
99 lakh trees (through dead 
mileage), Repos Energy has tak-
en excellent strides towards its 
goal already. 
The B2B diesel market in India 
has not seen any technology-led 

innovation since times imme-
morial and the way the industry 
currently procures fuel causes 
significant damage to the econ-
omy and the environment.
At the event, Aditi Bhosale 
Walunj, Chief Visionary Offi-
cer and Founder, Repos Energy, 
said “The DATUM is a unique 
patented invention that will 
help us prevent over 6.7 mil-
lion metric tonnes of carbon 
emissions! It is a huge win for 
us as we work towards our goal 
of transforming energy distri-
bution and helping the world 
move towards a carbon neutral 
future. 
The DATUM will help our cus-
tomers make a guaranteed 10% 
savings on their diesel con-
sumption and also support our 
country’s national environmen-
tal goals by reducing carbon 
emissions with the use of tech-
nology. We are very excited to 
demonstrate the capabilities of 
this revolutionary new technol-
ogy today at our Chakan factory 
site!”

“Purple Brides”, is the stunning new offering 
from PNG Jewellers this wedding season

Pune (Voice news ser-
vice):- PNG Jewellers launched 
their exquisite wedding jewellery, 
“Purple Brides” for the wedding 
season. 
The campaign launched amidst 
much fanfare online, will be 
available across all its stores in 
India and aims to attract brides 
to be and wedding families. The 
campaign will continue until the 
31st of January 2023 and will also 
offer 25% off on making charges 
on select jewellery.

“Purple Brides” campaign re-
flects the brand’s Royal Purple 
colour and is an instant recall 
amongst its customers. The new 
collection is a contemporary take 
on traditional Indian weddings. 
The winter wedding season is all 
about contemporary styles, glitzy 
and glamourous celebrations that 
are contemporary in nature.
The legacy brand has introduced 
its contemporary take on tradi-
tional bridal jewellery in gold, 
with wedding sets in Kundan, 

Jadau, coloured stones etc. The 
wedding sets will include long 
and short necklaces, earrings, 
Bangles, finger rings and maang-
tikas. Whereas the wedding sets 
in diamond jewellery will see a 
range of long and short necklac-
es, earrings, bangles and finger 
rings in Rose gold and diamonds, 
uncut diamonds etc. 
Chairman and Managing Direc-
tor of PNG Jewellers said,” The 
loyalty of our customers has al-
ways pushed us to do better, be 
novel in our thought process and 
bring something different every 
wedding season. Over genera-
tions, we have seen brides flaunt 
their wedding Saaj from PNG 
Jewellers. This wedding season, 
our entire bridal collection has a 
contemporary look. The designs 
are scintillating to say the least 
and we are very excited to launch 
this collection. Buying jewellery 
for one’s wedding is a tradition 
unto itself, and this year, our con-
temporary designs will win the 
hearts of modern and contempo-
rary brides.”

CNG - The Cheapest and the Most 
Environment - Friendly ‘Green Fuel’
Pune (Voice news ser-
vice):-  Though there has been 
a slight increase in Compressed 
Natural Gas or CNG prices in 
the recent past, mainly owing to 
international trade and geo-polit-
ical complexities, the demand for 
CNG – led vehicles is still increas-
ing. One of the major reasons of 
increase in gas prices is Ukraine 
War leading to high demand in 
Europe, which is temporary in 
nature. 
CNG is attractive and a pre-
ferred alternative over fossil fu-
els like diesel or petrol because 
of its ‘economics’ and ‘environ-
ment-friendly’ characteristics.
For instance, in Pune geograph-
ical region where a major City 
Gas Distribution Company, Ma-
harashtra Natural Gas Limited 
supplies CNG, the current price 
of CNG is Rs 92 per kg whereas 
the current prices of Petrol and 
Diesel are Rs 106.1 and 92.71 
per liter; respectively. Still, CNG 
is the cheapest fuel and the most 
environment friendly.
Due to price effectiveness and 
better mileage, CNG offers at-
tractive savings of around 45% 
and 24% as compared to petrol 
and diesel; respectively at current 
price levels in Pune city for pas-
senger car segment and around 
25% for Autorickshaws. 
The lesser CNG pricing is con-
tributing into saving people’s 
monies without any additional 
burden on their pockets. On the 
‘efficiency’ front, the CNG vehi-
cles have a proven fuel - efficiency 
improvement of more than 30 per 
cent over petrol.  This becomes all 
the more important for entry – 

level vehicles, as the fuel efficien-
cy becomes decisive factor. For 
instance, a particular model of a 
car practically gives CNG fuel ef-
ficiency of over 26 km per kg over 
the petrol version giving about 16 
km per liter. Thus, the running 
cost on CNG is around Rs 3.50 
per km compared to approx. Rs 
6.60 per km for a petrol variant 
and approx. Rs. 4.60 per Km for 
diesel. Thus, the extra money one 
spends initially for buying a CNG 
vehicle is thus recovered through 
further economies depending 
upon average daily running of the 
vehicle. 
Higher the vehicle running, lesser 
the payback period for recovery. 
Thus, the total cost of ownership 
of a CNG vehicle, be for person-
al or commercial use, becomes 
rewarding due to ‘savings and 
efficiency’.
The City Gas Distribution (CGD) 
sector in India aims to promote 
‘Green Fuel’ such as Piped Nat-
ural Gas (PNG) for domestic, 
commercial and industrial con-
sumption, and Compressed 
Natural Gas (CNG) for the auto-
mobile industry. The sector has 
witnessed remarkable growth 
in the past few years. One of the 
key objectives of the Government 
is to transform India into a gas-
based economy. To make natural 
gas available to the public, the 
Government has been actively 
promoting the development of 
the CGD network. 
As on date, the Gas Regulator 
Petroleum & Natural Gas Regula-
tory Board (PNGRB) has autho-
rized 295 Geographical Areas for 
development of CGD Network 

in the country, which shall cover 
98% population and 88% geo-
graphical area of the country.
When auto-makers like Maruti 
Suzuki, Tata Motors, Hyundai 
Motors, etc are flooding the mar-
kets by CNG variants with fac-
tory – fitted CNG kits, the trend 
is clear that vehicles on CNG are 
gaining momentum and proving 
to be more economical alterna-
tive to the users. Amid surging 
petrol and diesel prices, CNG is 
becoming a preferred fuel op-
tion among others and many are 
rapidly switching to CNG vehicle 
models.  As per the data in July 
2022, in India, the ratio of CNG 
vehicles out of the total vehicle 
segment was 12 per cent and 
about 85 per cent of CNG vehi-
cles are sold in the states of Ma-
harashtra, Gujarat, Uttar Pradesh, 
Haryana and New Delhi.
On the technical side, a study 
shows that CNG is Greener and 
Cleaner, as the vehicles that run 
on CNG emit 80 per cent lower 
carbon monoxide and 45 per cent 
lesser hydrocarbons compared to 
fossil – fuels like petrol and diesel. 
According to Maharashtra Natu-
ral Gas Limited, a Pune - based 
city – gas distribution company, 
CNG is considered to be a clean-
er fuel for the vehicle’s engine. 
Leaving a lesser residue, the CNG 
combustion also does not emit 
particulate matter, which enhanc-
es the lifespan of the engine. It is 
safer for the vehicles too, as being 
the gas, it disperses quickly as 
compared to diesel or petrol and 
hence, the chance of a fire hazard 
in CNG vehicle is lesser than pet-
rol or diesel engines.

Christmas Brunch Offer, Santa Ki Farmaaish 
at Farmaaish Lounge and Bar, Viman Nagar

Bring in 2023 with Courtyard by Marriott Pune 
Chakan as they host a glamourous NYE party

Pune (Voice news ser-
vice):- As we bid adieu to yet 
another year, and gear up to wel-
come the new year, raise a toast 
to the experiences of 2022 and 
welcome the New Year with an 
extravagant celebration.
Courtyard by Marriott Pune 
Chakan is all set to make you 
dance the night away by hosting a 
DJ night dishing out tunes which 
will have you grooving and sway-
ing with your loved ones.

That’s not all, the NYE party 
will take place at their in-house 
MoMo Café, Alfresco, Rivaz and 
Rivaz Lawns. All three outlets 
will carry out different activities 
to ring in the celebrations!
NYE PARTY: DATE: December 
31, 2022, TIME: 8:00 pm on-
wards, VENUE: Courtyard by 
Marriott Pune Chakan
PACKAGE DETAILS: NYE22 
Package starting at Rs 13699+ 
taxes

Date 25th December 2022
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ARCHANA SCHAFER CROWNED AS MRS MAHARASHTRA CLASSIC 2022 
& DR SHEETAL SHINDE Wins  MRS MAHARASHTRA Respectively

Pune (Voice news 
service):-  This grand 
event was held at THE 
PRIDE HOTEL PUNE  
with the elite crowd of 
pune attending in large 
number,  the contest 
has participants all over 
the MAHARASHTRA 
including rural area 
paithan and raigad etc.
which had the best com-
petition amongst the 
models who were look-
ing stunning in their out-
fits finally  ARCHANA 
SCHAFER CROWNED 
MRS MAHARASH-
TRA  CLASSIC 2022 & 
DR SHEETAL SHINDE 
Wins  MRS MAHA-
RASHTRA.

Jazzmatazzworld our the 
pioneers of event man-
agement in pune who 
has been successfully or-
ganising events for past 
30 years.
Jazzmatazzworld has 
given opportunity to 
various ladies across 
country. 
Mrs. Pune, Mrs. Maha-
rashtra, Mrs India,  Mrs. 
India international are 
the famous titles in the 
fashion world.
organised by Jazzmatazz-
world. Our aim is to give 
opportunity to woman 
from rural area and we 
have been  successfully 
giving empowerment to 
these ladies.

The 2nd edition of Bank of Baroda’s 
Green Ride with Milind Soman reaches Pune
Milind encourages Punekars to lead a healthy and sustainable life

Pune (Voice news 
service):- Bank of Baroda 
(Bank), one of India’s leading 
public sector banks, flagged 
off the 2nd edition of Green 
Ride - Ek Pehal Swachh Hawa 
ki Aur, an initiative with envi-
ronment advocate and fitness 
enthusiast, Milind Soman. 
Under this initiative, Milind 
has embarked on an 8-day 
sustainable journey on a bi-
cycle and an electric scoot-
er, promoting eco-friendly 
transportation, a green life-
style as well as the impor-
tance of health & fitness. 

Starting the eco-friendly 
journey from Mumbai, Mil-
ind rode into Pune today.
The 1400 kms Green Ride 
was flagged off from Mumbai 
on 19th December and will 
conclude at Mangaluru on 
26th December 2022. 
In Pune, Milind visited the 
Bank of Baroda office in 
Pune and interacted with the 
Bank’s employees, customers, 
and his fans. 
Milind emphasised the im-
portance of clean air and en-
couraged everyone to adopt 
sustainable & energy-efficient 

modes of transportation and 
make fitness a priority in 
one’s everyday life. He also 
planted saplings with the 
Bank’s executives.
On the Green Ride 2.0 initia-
tive, Smt. Mini T. M., Gen-
eral Manager & Zonal Head 
- Pune Zone, Bank of Baroda 
said, “It is our responsibility 
as individuals and citizens of 
the nation to play our part in 
whatever way we can to pro-
tect the environment. Every 
small step taken in this di-
rection towards a more sus-
tainable lifestyle will make a 

big impact and help in con-
tributing towards a greener 
environment. Bank of Baroda 
is proud to associate with the 
Green Ride to create aware-
ness and rally all Indians to-
gether to take concerted ac-
tion now.”
Milind Soman said, “I re-
member Pune as a pleasant 
and pollution-free city from 
my younger days. But over 
the years, the level of pollu-
tion has increased. 
My message to the citizens of 
Pune is simple – all the prog-
ress and advancement that we 
have achieved as a society is 
futile if we do not have pure 
air to breathe. 
If we make a small change in 
our day-to-day lives – walk/ 
cycle short distances instead 
of drive, switch to electric 
two-wheelers – we will col-
lectively be able to make a 
significant difference to our 
environment and enjoy the 
Pune of old.”

Fans to return at Tata Open Maharashtra; 
tickets to go live on zoonga.com from December 26
Pune (Voice news ser-
vice):- The action at the Tata 
Open Maharashtra will unfold 
amidst fans’ cheers as the spec-
tators will be back in the stands 
during the fifth edition of South 
Asia’s only ATP 250 tournament.  
Owing to the COVID-19 pan-
demic, the tournament was held 
behind closed doors last year 
but fans can now join the grand 
celebration of the fifth edition of 
the tournament, scheduled to be 
held from December 31 to Jan-
uary 7 at the Balewadi Stadium 
in Pune.
The tickets will be available on 
Zoonga.com from December 
26.
Fans can book tickets from the 
link: https://www.zoonga.com/
tataopen

“We are delighted to welcome 
the fans back to the stadium. 
We had allowed some restricted 
public entry for the last few days 
of the competition last year by 
taking necessary safety precau-
tions but this year the stadium is 
fully opened for the fans. 
This is a celebration year and I 
hope fans will come in numbers 
to cheer for their favourite stars 
and will make this edition even 
more special,” said Prashant Su-
tar, Tournament Director of Tata 
Open Maharashtra and Chair-
man of Maharashtra State Lawn 
Tennis Association.
“Fans are a crucial part of any 
sport. No event is complete 
without the support of the fans. 
Next sporting heroes are built 
in the stands as the live action 

motivates many youngsters. 
Tata Open Maharashtra is the 
top tennis event in India and 
this year many big players will 
enthral the fans with their skills. 
It’s a great opportunity for young 
players to watch star players live  
and learn from close quarters,” 
said Sunder Iyer, Joint Secretary 
of All India Tennis Association 
and Secretary of Maharashtra 
State Lawn Tennis Association.
The tickets will be available for 
Block A, B, C, D, E, F, G – with 
lowest price for preliminary 
rounds being INR 150 and the 
highest being INR 750. 
On the other hand, the lowest 
ticket price will be INR 250 for 
the semi-finals and INR 500 for 
finals while the highest set at 
INR 1500 (semi-finals) and INR 

1750 (finals).
Entry will be free for the qualify-
ing rounds. 
The 2014 US Open champion 
and world number 17 Marin 
Cilic will lead the highly com-
petitive singles field whereas the 
three-time Grand Slam champi-
ons Rajeev Ram and Joe Salis-
bury will be the key attraction in 
the doubles.
The Tata Open Maharashtra, 
owned by IMG and managed 
by RISE Worldwide, will be 
conducted by the Maharashtra 
State Lawn Tennis Association 
in association with the Govern-
ment of India. The tournament 
is sponsored by Tata Motors.
The qualifiers will begin on De-
cember 31 while the main draw 
will be played from January 2-7.

SFA Championships Pune: Jainam Singhavi and Rajlakshmi Chavan lead 

PICT Model School to championship title
Pune (Voice news ser-
vice):- Powered by the stellar per-
formances of Jainam Singhavi and 
Rajlakshmi Chavan, PICT Model 
School were crowned champions of 
the very first edition of the Sports 
For All (SFA) Championships Pune 
by clinching a whopping 53 med-
als as the exciting Olympic-style 
championship came to a grand 
slam finish on Saturday. CM In-
ternational finished as runners-up 
with 93 points and 24 medals while 
Vidya Valley School claimed third 
position with 88 points and 22 
medals.
The Balewadi-based PICT Model 
School accumulated a grand total 
of 212 points, courtesy of 12 gold 
medals, 21 silver and 20 bronze. 
Showcasing their talent in football 
and athletics by clinching a gold 
medal each in both sports, the 
school’s Jainam Singhavi and Ra-
jlakshmi Chavan were proclaimed 
as the championship’s Golden Boy 
and Golden Girl respectively and 
were rewarded with a trophy and 
INR 25,000 each.
“We are extremely delighted with 
how the premier edition of the 
championship in Pune has panned 
out as schools and young athletes 
turned up in large numbers to 
prove their mettle on this platform. 
The overall quality of every school 
and athlete participating here was 
top-notch and we can say that our 
vision of transforming and devel-
oping sports at the grassroot level 

in the city has started taking shape 
after the successful conclusion of 
this championship. Judging by the 
overall response and feedback we 
are confident of arousing curiosity 
about sports and further prolifer-
ating participation to ensure that a 
proper sporting ecosystem is creat-
ed at this level. Congratulations to 
PICT Model School on their ac-
complishment and we look forward 
to seeing them defend their title 
against other schools in Pune’s sec-
ond edition of the championship in 
the near future.” said Samera Khan, 
CMO, Sports For All.
To recognise the school and its 
athletes’ consistently brilliant per-
formances and first placed finish, 
PICT Model School were awarded 
with INR 1 lakh in prize money 
along with the coveted trophy. The 
school excelled in athletics and 
badminton by grabbing a total of 
10 medals each in both sports.
“It is a great honour to emerge as 

champions of the very first edi-
tion of the SFA Championship in 
Pune. We are extremely proud of 
all our athletes who performed at 
the highest level and reaped the 
benefits of the hardwork that they 
put into their sport. This is an 
amazing platform provided by SFA 
to young athletes as it gives them 
the opportunity to experience an 
Olympic-style championship at 
such an early age and earn valuable 
lessons from their performances. I 
would also like to congratulate and 
applaud the efforts of every school 
as well as its students who took part 
in this competition. Hopefully SFA 
organises the next edition of this 
championship soon to give plenty 
more rising athletes the chance to 
exhibit their skills.”, said Shridevi 
Jagdale, Sports HOD of PICT 
Model School.
The second placed CM Interna-
tional School secured INR 50,000 
and third placed Vidya Valley 

School received INR 25,000 for 
their amazing performances 
throughout the championship.
Loyola High School with 81 points 
(5 gold, 5 silver) and Dr. Kalmadi 
High School with 61 points (5 gold, 
5 silver and 7 bronze) attained the 
fourth and fifth place on the rank-
ings table and were presented with 
INR 10,000 for their remarkable 
efforts.
Meanwhile on the final day of the 
championship, Nandini Menkar 
of the Marathwada Mitra Man-
dal Vidya Mandir High School 
clinched gold medals in the U-18 
girls 50M and 100M freestyle 
events by recording a timing of 
32.30 sec and 1.15.73 min respec-
tively. The swimmer also won the 
silver in the U-18 girls category of 
the 100M butterfly event.
India’s leading fully integrated dig-
ital plus on-ground multi-sport 
platform Sports For All, had organ-
ised the inaugural edition of this 
Olympic-style championship with 
the aim of revolutionizing sports 
at the grassroots level in Pune. In 
spite of this being the first season, 
the championship turned out to be 
a monumental success after wit-
nessing a total participation of 8200 
from more than 500 schools all over 
the city.Following the conclusion 
of the championship in Pune, SFA 
has now successfully conducted 12 
editions of the prestigious champi-
onship across Mumbai, Hyderabad 
and Dehradun.

Christmas Brunch Offer, Santa Ki Farmaaish 
at Farmaaish Lounge and Bar, Viman Nagar

Pune (Voice news 
service):- Farmaaish 
Lounge and Bar introduces 
a special Christmas Brunch. 
The Christmas edition of the 
super pocket friendly, 99/- 
brunch. The brunch primarily 
focuses on appetizers and fin-
ger food inspired by Christ-
mas recipes from around the 
world.
Santa ki Farmaaish - Be a 
part of the special Christmas 
Brunch and avail exciting 
vouchers from Santa! 
Every diner gets to pick a 
voucher from the bowl of 

happiness. Vouchers that can 
get you anything from a free 
dinner to a free beer! Offer is 
valid through the Christmas 
brunch duration only and 
limited to the first 100 guests. 
Detailed terms and conditions 
are available to read at the 
venue. 
Venue: Farmaaish, 3rd Floor, 
Lunkad Sky Cruise, above 
Shivsagar Veg Restaurant, Clo-
ver Park, Viman Nagar, Pune, 
Maharashtra 411014 , When: 
25th December 2022Contact: 
+91 9096888899 for a reser-
vation, book your tables now!

It’s a musical Christmas Sunday at Zyzzyva - All Day Dining
Christmas being just around the corner, bring your cheery self to Zyzzyva 
All-Day-Dining for a musical Christmas themed brunch. Tunes by Uncle 
Whiskey paired with the season favourite Pudding Cake with Homemade 
Baileys and delicate French Onion Tartlets, is a sight to look forward to this 
Sunday. 
Snowin’ and blowin’ up bushels of fun and now the jingle hop will begin at 
your very own Zyzzyva All-Day-Dining. 
Date - Sunday, December 25th 2022
Time - 12 PM onwards
Venue - Zyzzyva All Day Dining, Magarpatta
Packages: Food: Rs 950/- (plus taxes) Sangria/Beer* + Food: 1800/- (plus 
taxes)

Indian Water Works Association’s 55th Annual Convention 
will be held between January 20 to 22, 2023 at Pune

Pune (Voice news ser-
vice):- The three-day 55th All 
India Annual Convention of the 
Indian Water Works Associa-
tion (IWWA) will be held from 
January 20 to 22, 2023 at Messe 
Global (Lakshmi Lawns) Pune, 
Hadapsar. 
The theme of this year’s conven-
tion is ‘Sustainable Management 
of Water and Sanitation : Avail-
ability for All’, informed by Er. 
Subhash Bhujbal, National Vice 
President of IWWA, Organiz-
ing Chairman of Convention & 
Chief Engineer of Maharashtra 
Jeevan Pradhikaran (MJP).
Dr. D. B. Panase, Organizing 
Vice Chairman of Convention & 
Director of Shonan Engineering 
Works, Er. Vaishali Awate, Super-
intendent Engineer of Maharash-
tra Jeevan Pradhikaran, Parag 
Sadgir, HoD, College Of Engi-
neering Pune, KN Pate, Vasant 
Shinde, PY Mali, Rajendra An-
tad, Dilip Pandit, Retired Engi-
neer, Kirtikumar Gurav, Deepak 
Mhaske and others were present 
on the occasion. Informative bul-

letin of 55th annual convention 
also unveiled at the moment.
Subhash Bhujbal said, “IWWA 
is working on urban and rural, 
industrial and agricultural, water 
purification through 12 thou-
sand plus professionals from dif-
ferent sectoral groups, working 
under one umbrella focusing on 
water supply & issues related to 
it for Municipal, Industrial, Agri-
cultural uses and treatments and 
disposal of wastewater spread 
all over the country and abroad. 
IWWA focuses mainly on the en-
tire Water Cycle “Encompassing 
the environmental, social, insti-
tutional and financial issues.”
IWWA also disseminates the 
knowledge of preparing and pub-
lishing Handbooks, Guidelines, 
Manuals and Documents useful 
for the public on various topics 
related to the Water and Waste-
water sector. In order to meet 
its objectives, IWWA aims to 
bring all professionals connected 
with the Water and Wastewater 
Sector on one platform to ex-
change their experience, views, 

and knowledge and to arrive at a 
common opinion on subjects re-
lated to water management solu-
tions to make our cities better 
planned and smarter. One such 
very important event is IWWA’s 
Annual Convention, he added.
Bhujbal further mentioned that 
there will be various Technical 
Sessions on 9 subthemes, cover-
ing various aspects of the Water 
and Sanitation sector. Those are 
‘Water to every household (Har 
Ghar Jal) – challenges’, ‘24x7 Wa-
ter Supply Systems – Urban & 
Rural’, ‘Wastewater Management 
in Urban & Rural Areas’, ‘Faecal 
Sludge and Septage Management’, 
‘Operation & Maintenance of 
Water and Wastewater Systems’, 
‘Resilient Water and Wastewa-
ter Systems’, ‘Circular Economy 
for Water’, ‘Climate Change and 
Water’, ‘Water Resource Man-
agement’. This convention will 
be having dedicated sessions on 
Jal Jeevan Mission and AMRUT 
including 24x7 programs of Govt 
of India. An international session 
is planned under the title “Role 
of R&D and technology transfer 
and participation of Internation-
al Organization” with support 
from Govt and IWWA. 
Eminent speakers from Europe, 
Japan, and the UK will be sharing 
their case studies. This 55th con-
vention will have participation 

from youth and a dedicated ses-
sion is planned for Youth in the 
Water sector.
Dr. D. B. Panase said, The con-
vention will be having parallel 
technical and commercial ses-
sions to discuss ongoing research 
of researchers and development 
in the sector along with practi-
tioners and manufactures crit-
ical reviews of the market in 
terms of technology innovations 
and availability vs requirement, 
success and failure in imple-
mentation, local, regional, and 
national needs and demands. 
Parallel technical sessions, poster 
competition and more than 100 
exhibitors will be part of the con-
vention to address the problems 
and discuss the solutions in the 
sector. Convention will provide 
the platform to share the knowl-
edge and experience to have bet-
ter water management in future. 
Engineers, youths, manufactur-
ers, professionals, scientists, gov-
ernmental bodies and NGOs are 
invited to actively participate in 
the convention.
These 3 days convention is ex-
pected to be attended by 1000 
plus delegates which will be from 
all the states of the country. This 
will also provide an excellent 
opportunity of interaction with 
fellow professionals from all over 
states, he added.

Exciting teaser of ‘Gadad Andhar’ 
showing underwater world has released...

Pune (Voice news ser-
vice):- The relationship be-
tween water and human life 
is inseparable. In the recently 
released Hollywood movie 
‘Avatar: The Way of Water’, 
the underwater world has 
been shown on the basis of 
advanced technology. Super 
natural thriller ‘Gadad And-

har’, which shows that Marathi 
films are not far behind in this 
race of technology, will be re-
leased on February 3, 2023. 
The teaser of this film has been 
launched through social me-
dia. 
The teaser of ‘Gadad Andhar’, 
which showcases the won-
derful and mysterious under-

water world, is exciting. This 
teaser, which arouses curios-
ity about what exactly will be 
seen in this film, is getting a 
lot of response from the neti-
zens and the teaser of ‘Gadad 
Andhar’ is being shared by the 
cinephiles.
Elula Future Vision Pvt. Ltd. 
under the banner of produc-
ers Capt. Avadesh Singh and 
Varsha Singh have produced 
the film ‘Gadad Andhar’ and 
director Pradnyesh Ramesh 
Kadam has directed this film. 
The teaser of this thriller mov-
ie, which is in the news due to 
its unique title ‘Gadad And-
har’, is also very exciting. The 
hero-heroine are seen in a boat 
before jumping into the water, 
their attempt to reach the dark 
cave at the bottom of the sea, 
the magic of the camera cap-
turing the captivating under-
water scenes can be seen in the 
teaser of ‘Gadad Andhar’. This 
teaser is a glimpse of a truly 
exciting film. The movie ‘Ga-
dad Andhar’ is going to shed 
light on a never-seen-before 
storyline and supernatural 
universe. 
The teaser, which creates a 
confluence of thrill and fear, is 
attracting the attention of the 
audience. Director Pradnyesh 
Kadam said that the movie 

‘Gadad Andhar’ is truly a dif-
ferent experience for Marathi 
fans and said that the teaser of 
this movie is a true glimpse of 
the movie. The team of ‘Gadad 
Andhar’ is very happy to take 
the fans to a different universe 
with this movie. The audience 
will see a ray of light in the 
darkness of the title ‘Gadad 
Andhar’ but what aspects of 
the plot will unfold from it 
will only be understood  after 
watching the film. Pradnyesh 
also said that all the actors and 
technicians have worked hard 
for this film.
The winner of ‘MTV Splits-
villa X3’ and ‘Bigg Boss’ fame 
Jai Dudhane, Neha Mahajan, 
Shubhangi Tambale, Akash 
Kumbhar and others have 
played important roles in this 
film. The film has been writ-
ten by Pradnyesh Kadam, 
Laukeek and Chetan Mule, 
and playback singer and mu-
sic composer Rohit Raut has 
successfully performed the re-
sponsibility of giving music to 
the songs in ‘Gadad Andhar’. 
Pravin Wankhede is the exec-
utive producer of this film and 
Adinath Patkar has arranged 
the song. Super natural thriller 
‘Gadad Andhar’ will release on 
3rd February 2023 across Ma-
harashtra.
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India’s Fitness Icon Milind Soman embarks on the 
2nd edition of multi-city “Green Ride” with the Lifelong Freeride Cycle

Stops over at Pune to spread the message of 
healthy and pollution free environment

Pune (Voice news ser-
vice):- India’s supermodel and 
fitness icon Milind Soman once 
again kicked off the “Green Ride” 
– a Multi-city campaign with 
the Lifelong Freeride Cycle on 
19th December 2022 at Mumbai 
which will conclude on 26th De-
cember 2022. 
This is the second edition of 

Green Ride initiative launched 
by leading consumer durables 
firm, Lifelong Online Retail 
Private Limited. Milind Soman 
will solo cycle the Green Ride 
till Mangalore covering a total 
distance of over 1400 kms across 
10 cities in 8 days. The cities 
covered enroute are; Mumbai, 
Pune, Karad, Kolhapur, Belgaon, 

Shegaon, Hirebennur, Tumkuru, 
Mysore, Mangalore.
Milind Soman is on a fitness 
mission spreading the message 
of fitness for all through his var-
ious initiatives; be it running or 
cycling. He has been associat-
ed with the Lifelong campaign 
earlier urging people to “Fight 
Lazy”, a movement urging every-
one to fight their lazy selves and 
push themselves to be their fit-
test versions. The Green Ride is 
an initiative to create an aware-
ness amongst people and to en-
courage them to keep our envi-
ronment healthy and pollution 
free. Lifelong Freeride Cycle is a 
Shimano 21 speed geared cycle. 
The features include Disc Brakes 
and suspension for effortless 
Braking system built for ease of 
use and maintenance, and excel-
lent braking power. Specially de-
signed to provide proper braking 
control on all terrains.
Speaking on the 2nd edition of 
Green Ride, Fitness icon Milind 
Soman said, “Air  pollution in In-
dia is on the rise causing a huge 
concern for anyone especially 
those who regularly exercise 
outdoors to lead a fit and healthy 
lifestyle. It’s our moral duty to  
keep our environment healthy 
and pollution free. Improving 
the air quality by undertaking 
greener and cleaner air initia-
tives must be prioritised. Ev-
eryone should be a part of such 
initiatives. Being a responsible 
citizen, I feel using cleaner mode 
of transport is a wise decision to 
reduce our carbon footprints. 
Moreover, it will be a good mo-
tivation to fight our lazy selves. 

I am excited for the 2nd edition 
of Green Ride and would like 
to urge everyone to use cleaner 
modes of transport like cycle 
not only to fight pollution but to 
fight our lazy selves as well.”
Bharat Kalia, Co-Founder, Life-
long Online Retail Pvt. Ltd., 
said. “We are so excited with the 
start of the second edition of the 
Green ride once again with Mil-
ind Soman. He is a great inspira-
tion for all of us to stay healthy 
and active every day. This green 
ride initiative is a small step to-
wards encouraging everyone 
to be conscious about our dai-
ly choices to reduce pollution. 
Also, the fight lazy campaign 
with Milind is a small push to be 
a fitter version of ourselves.”
Lifelong Online along with 
Milind are trying to create a 
movement that makes fitness 
mainstream. The multi-city cy-
cling trail is a seamless fit for the 
whole movement with a message 
to keep your country pollution 
free by opting cleaner modes of 
transport. Fight lazy is simply 
about starting in the right direc-
tion and pushing yourself to be 
the fitter you.

Starting on 19th 
December 2022 

from BKC ; Green 
Ride 2.0 from 

Mumbai to Manga-
lore will cover over 
1400 kms across 10 

cities in 8 days

Lexicon Management Institute of Leadership and Excellence and 
WoltersKluwerhost a ‘Leadership Conclave- Building Day Zero Professionals’

Pune (Voice news ser-
vice):-  Lexicon Manage-
ment Institute of Leadership 
andExcellence in collabora-
tion with the renowned global 
information company Wolt-
ers Kluwer,recently hosted a 
‘Leadership Conclave – Build-
ing Day Zero Professionals’ at 
the Lexicon MILE, Wagholi 
campus. 
This conclave aimed to build 
Day Zero Professionals and 
inspire students to sharpen 
their skills and hone their 
talents which are essential 
to thrive as successful future 
professionals in the corporate 
world. The Leadership Con-
clave witnessed the presence 
of esteemed professionals who 
shared industry insights, per-
sonal experiences and anec-
dotes with students. 
Lexicon MILE’s approach to 
building exclusivity in stu-
dents through robust eval-
uation methods, innovative 
induction practices, motiva-
tional workshops and con-
claves gives them a hands-on 
learning experience, prepar-
ing them to be industry-ready 
through such academic 
and extra-curricular expo-
sures.  “At Lexicon MILE, we 
believe in preparing students 
to be industry-ready and en-
sure their 360°development 
through our holistic approach 
to education. We strive to 
equip them with the right set 
of skills, which enable them 
to adapt and thrive in the face 
of real-world challenges and 
events, while also emphasizing 
the importance of professional 
values and ethics in achiev-
ing sustainable success. The 

Leadership Conclave inspires 
a managerial mindset in our 
students which is an essential 
part of transforming into Day 
Zero Professionals. We look 
forward to hosting many such 
events in the future”, said Mr. 
Nasir Shaikh, Group CEO, 
The Lexicon Group of Insti-
tutes, MultiFit &amp; Edu-
Crack. Panel members for The 
Leadership Conclave consist-
ed of acclaimed personalities 
which included, Dr. Sandeep 
Sacheti, EVP, Customer Infor-
mation
Management &amp; Oper-
ational Excellence, Wolters 
Kluwer Governance, Risk & 
Compliance, Dr. Parag Kalkar, 
Dean, Faculty of Commerce 
and Management, Savitribai 
Phule Pune University, Dr. 
Devidas Golhar, Principal, 
MMCC member, NEP Task 
Force, Govt. of Maharashtra, 
Mr. Ajit Thatte, Visiting Fac-
ulty at Business Schools,Mr. 
Nasir Shaikh, Group CEO, The 
Lexicon Group of Institutes, 
MultiFit & EduCrack, and was 
moderated byMr. Anup Sheth, 
Director-Placements and 
Corporate Connect, Lexicon 
MILE. In the opening address, 
Dr. Sacheti shared valuable in-
sights and anecdotes from his 
personal life.
He also spoke about the im-
portance of recognizing 
one&#39;s strengths and le-
veraging them to succeed 
professionally.   The robust 
panel discussions touched 
upon crucial topics such as 
the importance of budding 
professionals adopting a man-
ager mindset even before they 
step into the corporate world, 

promoting unconvention-
al thinking among students, 
self-nurturing curiosity, and 
enhanced teaching pedago-
gy.“It was an absolute pleasure 
to have had the opportunity to 
interact with the students at 
Lexicon MILE. Sharing expe-
riences from my professional 
journey with these ambitious 
and determined students is an 
absolute joy. The students dis-
played a great eagerness and 
that is what made this con-
clave interesting. I wish them 
all the success for their future 
endeavours and look forward 
to visiting the campus in the 
future for many such events”, 
said, Dr. Sandeep Sacheti, 
EVP, Customer Information 
Management & Operational 
Excellence, Wolters Kluwer 
Governance, Risk &Compli-
ance. 
This Leadership Conclave is 
one among the many unique 
initiatives undertaken by Lex-
icon MILE, and I am grate-
ful for this opportunity to 
learn from the experience of 
business leaders and under-
stand their thought processes. 
Among my many takeaways 
from the interactions, the im-
portance of Business Ethics, 
Curiosity, and Self-Belief in 
an individual’s success is most 
invaluable.&quot; said, Ms. 
Trupti Gupta, a student at Lex-
icon MILE. The conclave was a 
great learning opportunity for 
the students as it also focused 
on the role of higher educa-
tion institutions in igniting the 
spirit of innovation and cre-
ativity among students. Thus 
enabling and empowering 
them to reimagine, reinvent 

and excel at what lies ahead of 
them. Sharing his experience 
of the conclave, Varun Singh, 
a student at the Lexicon MILE, 
said, It was a fantastic experi-
ence, especially since we got to 
interact with industry leaders. 
It gave us insights into how 
we should adapt our mindset 
to be in step with the rapidly 
changing world.
One of my key learnings is 
the significance of investing 
in ourselves and how having a 
broader professional perspec-
tive and a wide range of skills 
with domain expertise is the 
key to sustainable professional 
success.
“The Leadership Conclave was 
an invaluable learning oppor-
tunity for me and being able 
to interact with such eminent 
industry leaders, there were 
many takeaways for me. Some 
vital ones that made an impact 
on my perspective as a future 
professional and leader are the 
importance of acquiring key 
job-specific skills and master-
ing them, the significance of 
having a supportive and ex-
cellent mentor. And the last 
one would be, the importance 
of a positive mindset which 
will help me turn obstacles 
into opportunities. said, Pra-
tik Darandale, a student at the 
Lexicon MILE. Lexicon MILE 
encourages students to par-
ticipate in several academic 
and extra-curricular activities, 
which will help them soar high 
in their professional journey. 
The Leadership Conclave cer-
tainly helped them sharpen 
their skills and succeed in the 
future as Day Zero Profession-
als.

MultiFit to host a donation drive this holiday season
Pune (Voice news 
service):-  Christmas is 
all about spreading that fes-
tive cheer, joy, and happiness 
with all and this year Multi-
Fit is spreading smiles by or-
ganizing a clothes donation 
drive in association with two 
NGO’s- Hope for the chil-
dren foundation and Pune 
Ploggers.
The holiday season is cele-
brated with great mirth and 
verve, and no matter how 

old one might be, receiving 
gifts is always a treat. This 
year MultiFit is going to play 
Santa by sending over bags of 
goodies to the NGO’s Hope 
for the children foundation 
and Pune Ploggers. You can 
donate clothes, warm winter 
wear, and blankets that will 
help the less privileged stay 
warm and snug this festive 
season. One can make the 
donations at their Wadgaon 
Sheri, Kalyani Nagar, Kha-

radi Dhanori, and Nanded 
City branches. That’s not 
all, through the donations, 
you can also avail two days 
complimentary group class 
vouchers.
&quot;When we say #IAm-
MultiFit, we are not only 
talking about fitness for the 
body but encompassing all 
3 aspects -  mind, body, soul 
&amp; also service to the 
society at large. As an active 
fitness community, our mem-

bers feel very inclusive and 
have shown active participa-
tion in such initiatives.&quot; 
Ms. Deepti Sharma, Director, 
MultiFit. 
So, what are you waiting for? 
Pack the bag of goodies and 
join MultiFit in bringing out 
the true meaning of Christ-
mas and making the celebra-
tions all the merrier for those 
from the Hope for the chil-
dren foundation and Pune 
Ploggers.

These 2 brothers from Pune are selling 
affordable sanitary products pan-India

Pune (Voice news ser-
vice): Pune-based sanitary 
napkin brand ‘StaySure’ is mak-
ing significant contributions 
towards boosting access to fem-
inine hygiene products. Started 
in 2015 by brothers Nikhil and 
Vishal Agarwal, StaySure retails 
affordable sanitary products 
across the country.
The defining moment in the 
company’s journey came in 2017 

when it first listed its products 
on Meesho. From a mere 2-3 
orders prior to enrolling on the 
platform, StaySure now receives 
over 6,000 orders every month, 
largely due to Meesho’s vast reach 
and the support received from 
the company. The business has 
grown so fast  that it now has a  
capacity to manufacture 6 lakh 
sanitary pads in a single day, 
across 3 manufacturing units 

managed by a staff of 50 people.
Nikhil Agarwal said, “The pri-
mary goal was to make a high 
quality product that is easily ac-
cessible and affordable for users 
from all over the country. That’s 
where Meesho came into the pic-
ture. While we always had confi-
dence in the quality of our prod-
ucts, Meesho’s platform not only 
helped us reach a wider audi-
ence but their zero-commission 

policy also helped us set a price 
that could be easily afforded by 
everyone in India. This has also 
enabled us to widen our portfolio 
to 38 different products and we’re 
now looking to launch pantylin-
ers, which are already in the mar-
ket testing phase.”
Orders for sanitary napkins grew 
9X in 2022, demonstrating how 
e-commerce is creating accessi-
bility for millions of women.

The Year 2023 promises to be a robust 
one for Pune real estate market

Pune (Voice news 
service):- The Pune re-
al-estate market exhibited 
strength in 2022 witnessing 
a sharp increase in demand. 
The widening scope of job 
opportunities, restarting 
of offices along with work-
from-home & hybrid work 
culture have been contribut-
ing to a growing housing de-
mand for Pune.
Here is how the real estate 
experts summarize the entire 
year: Mr. Ram Naik, Director, 
The Guardians Real Estate 
Advisory said, “Despite var-
ious macro-level challenges, 
the Pune residential real es-
tate market has proven to be 
resilient. According to Magic-
bricks’ PropIndex Report Q2, 
2022, Pune experienced a sig-
nificant increase in demand 
(from 3.9% in Q1, 2022 to 
8.1% in Q2, 2022) and aver-
age prices (from 0.5% in the 
previous quarter to 1.3% in 
Q2, 2022). Supply decreased 
(from 2.2% to -2.0% in the 
current quarter). Factors 
such as the strategic location 
of the city and increasing job 
opportunities for newcomers 
are bolstering the demand 
for properties in Pune. More-
over, the government reforms 
in the real estate sector have 
also contributed towards 
a more optimistic outlook 
for Pune’s housing mar-
ket in 2023. These reforms 
have improved transparency 
and started a trend towards 
more regulation and orderly 
growth of the real estate sec-
tor in the city.”
Mr. Rajendra Pate, Presi-

dent, NAREDCO Pune said, 
“Pune’s real estate market has 
again shown its dominance 
in 2022 as demand surged 
considerably post the pan-
demic. Even after the hike in 
property prices, the growth 
momentum continued in 
Pune which highlighted the 
fact that there was a genuine 
demand in the market. 
In fact, the rising interest 
rates, higher stamp duty and 
1% metro cess has not de-
terred the sentiments of the 
homebuyers in Pune. 
The housing demand has sus-
tained in Pune on the back 
of several factors like high 
rentals, opportunities in the 
job market and relatively af-
fordable homes than other 
markets. The developers too 
came forward and absorbed 
the burden of the homebuy-
ers by offering attractive pay-
ment plans or by waiving the 
stamp duty and GST. The fes-
tive quarter witnessed a great 
traction for the Pune real es-
tate market with sales rising 
by 15% in that period.”
“Post the pandemic, the cor-
porates have invited their em-
ployees back to office due to 
which the demand for rental 
housing too has seen a sharp 
surge as the floating popula-
tion is back in the city. Also, 
the hybrid working model 
has prompted the home-
buyers to look out for extra 
space. These factors too have 
made the real estate invest-
ment attractive for investors 
in Pune,” Mr. Pate further 
added. 
What lies ahead in 2023 : 

“The Pune housing market is 
expected to remain robust in 
2023 because of rising buyer 
demand and increased invest-
ment in infrastructure proj-
ects. With more new projects 
in the pipeline and invest-
ments from both local and 
out-of-town buyers, Pune’s 
housing market is expected 
to remain active and develop 
further. For buyers, this could 
mean more housing options 
and lower property prices; 
for investors, it could mean 
new opportunities for capital 
gains and returns on invest-
ment (ROIs). It appears that 
Pune’s real estate market has 
a bright future ahead, with 
a lot of promise,” opines Mr. 
Naik.
“The increasing interest rates 
will temporarily impact the 
growth momentum of the 
Pune residential market. 
However, the demand for af-
fordable housing will sustain 
in 2023 as well. The mid-seg-
ment and luxury home buyers 
will continue to invest in spa-
cious homes in good projects 
with all lifestyle amenities. 
Townships and gated com-
munity projects too will con-
tinue to witness a sustained 
demand as post-pandemic 
homebuyers have realized the 
importance of healthy living, 
convenience and security that 
these projects offer. Overall 
in 2023, Pune’s housing mar-
ket will see a strong thrust 
on affordable housing along 
with projects that focus on 
safety, security, convenience 
and a healthy lifestyle,” adds 
Mr. Pate.

FTH Daily Ends the Year on 
a High Note, Records 100% 

growth in Pune in 2022
Pune (Voice news ser-
vice):- FTH Daily, an initiative 
of FreshToHome, recorded 100 
percent growth in Pune in 2022. 
Strengthening its position as the 
one-stop solution for all daily nu-
trition essentials and household 
needs, FTH Daily witnessed mas-
sive growth in the past 12 months 
in the rapidly growing city.
The subscription-based e-gro-
cery app enabled deliveries of 
over 3.8 lakh orders each month 
in the last two quarters, and said 
there was continuous growing 
demand for farm fresh fruits and 
vegetables sourced from com-
munity farmers at mass market 
prices, and premium quality dai-
ly staples.
Further, FTH Daily said the 
surge in orders indicate there is 
customer inclination to consume 
high nutritional everyday essen-
tials while enabling accessibility 
and affordability were integral to 
propel growth. 
Among all the categories, Milk, 
Fruits & Vegetables and the 
Breakfast Range including sau-
sages, bread, cereals, and oats 
emerged as the top 3 selling cat-
egories in Pune.Further, the app 
has boarded over 1L new cus-
tomers this year who have down-
loaded the FTH Daily app, and 
became active subscribers with 
98% of customers buying from 
the subscription-based app week 
after week.
Commenting about the growth 
of FTH Daily in Pune, Shan 
Kadavil, Co-Founder, Freshto-

Home, said, “We have witnessed 
phenomenal growth in 2022 in 
Pune and we look forward to a 
promising 2023. 
We were enabling nearly 1.5L de-
liveries per month in the begin-
ning of this year, and now we are 
enabling more than 3.8L deliver-
ies, registering more than 100% 
growth in Pune. 
This is an indicator that cus-
tomers making sustainable life-
style choices have welcomed the 
brand. 
Our core vision remains to make 
nutrition affordable and acces-
sible to all, and our dedicated 
efforts in Pune are bearing rich 
dividends.”
Launched in 2020, FTH Dai-
ly enables the delivery of over 
2 million orders every month 
across Bengaluru, Hyderabad, 
and Pune. The e-grocery app has 
over 150 varieties of fruits and 
vegetables SKUs, over 50 product 
categories including milk, dairy 
products, egg and meat products, 
personal care and household 
products. Crafted to be the one-
stop destination for all nutri-
tional and home essentials, FTH 
Daily has largely scaled as a result 
of high customer satisfaction rate 
in Pune.Some of the key propo-
sitions of FTH Daily have been 
no minimum order value, zero 
delivery charge, delivery before 
7.30 AM, and locally sourced 
farm fresh fruits and vegetables 
from farmers in villages in the 
vicinity of Pune at most afford-
able rates.

Child who sustained multiple serious injuries 
following a fall from fifth floor of a building, 

fights back to overcome life threatening situation
Pune (Voice news 
service):- Team of doctors 
from Sahyadri Super Specialty 
Nagar Road led by Dr. Pradeep 
Suryavanshi and Dr. Sagar Lad 
put up a multidisciplinary 
effort to save a four year old 
child who had fallen from fifth 
floor of a building resulting in 
multiple serious injuries. 
After nearly 25 days , he is now 
fine and discharged, ready to 
recuperate and get on with his 
school again in a few weeks.  
The four year old was casually 
peeping out from his residence 
balcony when his mother had 
gone down to receive his elder 
brother who had come back 
from school. Unfortunately 
while peeping out, the child 
lost his balance and fell down 
resulting in serious injuries. 
The parents were in a state of 
shock and took him to a near-
by hospital. 
Understanding the gravity of 
the situation Dr. Vijaykumar 
Gutte and Dr.Rahul Kendre 
themselves wheeled the child 
and accompanied him to Sa-
hyadri Hospital Nagar Road. 
This proved crucial as any de-
lay would have put the child 
into extremely difficult situa-
tion.
Explaining the case Dr. 
Pradeep Suryavanshi ,HoD  
Neonatology and Pediatrics, 
Sahyadri Hospitals  said that 
when the two doctors and 
parents came to the hospi-
tal, the child was in a serious 
state. The fall had resulted in 
fractured ribs (second, third 
and fourth) and arms includ-
ing hands and legs and signif-
icant injuries to the jaw.  But 
the most challenging situation 
and emergency was bleeding 
around his lungs (pulmonary 
hemorrhage) and blood clot in 
his brain. 
He was facing breathing dif-
ficulties. The conditions are 

called as Pneumothorax and 
Hemothorax. This is a life 
threatening situation as the 
accumulated blood and air 
around can put more pres-
sure on the lungs and affect 
the function of the heart. 
(Pneumothorax, which is also 
known as a collapsed lung, 
happens when there is air 
outside the lung, in the space 
between the lung and the chest 
cavity. Hemothorax occurs 
when there is blood in that 
same space) . Apart from this 
blood clot had developed in 
his brain (contusion) resulting 
in swelling. The child was get-
ting feats.
Dr Sagar Lad , Senior Paedi-
atric Intensivist at Sahyadri 
Hospitals said that this was 
an extremely critical situation 
and required urgent interven-
tion to save his life. All his pa-
rameters were in a precarious 
situation and therefore he was 
intubated and put on ventila-
tor support. The first thing was 
to stop the bleeding. An ICD 
was put to drain the accumu-
lated fluid and air to ease the 
pressure on lungs and heart.  
Although there was no bleed-
ing in the brain, the fall had 
a severe impact on the veins. 
Medicines were simultaneous-
ly started to reduce the swell-
ing in the brain and also stabi-
lize his blood pressure. Blood 
plasma and platelets were also 
given. The stay in the ICU was 
challenging as his parameters 
including blood pressure kept 
fluctuating, his hemoglobin 
level was down and he was 
hardly responding for the first 
few days. However after about 
a week, he started responding 
with some movement of his 
hand and feet. He was taken 
off the ventilator on the 10th 
day.  The parameters started 
stabilizing, but multiple frac-
tures and injuries in the arms, 

jaws needed to be addressed. 
He had a mandibular fracture 
which is normally seen around 
facial bones, along with the 
nasal and zygomatic bones. He 
was operated by Maxillofacial 
surgeon Dr. Pushkar Gadre , 
while the hand and leg frac-
tures were also treated conser-
vatively with plasters.
Dr. Sagar Lad said that the 
other challenge was to coun-
sel his parents as they were 
in a state of shock and not let 
them lose hope. The trauma 
sometimes can leave long term 
impact and we made sure we 
counselled them during these 
days and also at the time of 
discharge.
Dr. Pradeep Suryavanshi said 
that we as a team were ex-
tremely satisfied that he was 
talking and although he could 
not walk due to fractures, his 
movements otherwise were 
good. Both the doctors opined 
that the prompt and quick re-
sponse from  Dr.Vijaykumar 
Gutte and Dr. Rahul Kend-
re, proved life saving for the 
child. Ararali Dalal, CEO Sa-
hyadri Hospitals said that this 
was an unprecedented situa-
tion and our team of doctors 
displayed their experience 
and competency in handling 
complicated procedures and 
situations. Their skills coupled 
with latest technology and 
multidisciplinary approach 
have made us proud and satis-
fied as the child will be able to 
lead a normal life. The team of 
doctors included Dr. Pradeep 
Surywanshi, Dr. Sagar Lad, 
Dr. Pushkar Gadre along with 
paediatricians Dr. Ravindra 
Khetre, Dr. Pratik kataria, Dr. 
Vikas Patil, Dr. Priya Lokha-
nde , Clinical Assistants Dr.
Tushar Korat , Dr. Shreedutta 
Gange& Dr. Kavita Gange 
along with nurse, brothers and 
support staff.

Pune (Voice news ser-
vice):- Christmas is all about 
giving back and this year SOCIAL 
is helping you do just that! A SO-
CIAL Santa has set up stockings 
in all our outlets. He’s gathering 

gifts to distribute to the neigh-
bouring NGOs and shelters to 
spread Christmas cheer! But he 
needs your help. All you have to 
do is get a gift between December 
23, 2022 and December 25, 2022, 

it could be as big or as small as you 
want, and every gift or donation is 
welcome. Drop that gift into the 
Orange Stocking at your neigh-
bourhood SOCIAL and our Santa 
will drop them off on Christmas 
on the 26th to an NGO near them. 
Team up with SOCIAL and help 
spread some joy this Christmas!

Our very own SOCIAL Santa

Turn up the heat with 
SOCIAL’s Winter Menu
Pune (Voice news ser-
vice):- A winter menu that’s 
going to keep you warm and 
spiced up! The country’s fa-
vorite urban hangout SO-
CIAL has introduced their 
take on an edgy winter menu. 
The menu is off to a get start 
with hot and slurpy Nepalese 
Soupy Momos, a wholesome 
Not Chinese Platter featuring 

Spring Rolls, Momos, Honey 
Chilli Fries and Chinese Bhel 
and a fiery Tandoori Sausage 
Platter. Indulge in Daddu’s 
Chicken Wings or the SO-
CIAL Seafood Platter with 
Fried Fish, Prawn Popcorn, 
Sabudana Seafood Vadas and 
Tandoori Fish Tikka.
Available from 23rd Decem-
ber to 7th January
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HERO MOTOCORP ADDS FRESH APPEAL TO ITS 
XPULSE PORTFOLIO IN PREMIUM SEGMENT

Pune (Voice news 
service):- Further 
strengthening its commit-
ment towards adding youth-
ful and thrilling offerings to 
its premium portfolio, Hero 
MotoCorp, the world’s larg-
est manufacturer of motor-
cycles and scooters, today 
launched the all-new XPulse 
200T 4Valve. With enhanced 
touring capabilities, superior 
state-of-the-art technology 
and clear advances in the 
areas of design and perfor-
mance, the all-new Hero 
XPulse 200T 4V is set to 
write another chapter in the 
XPulse’s success story.
Equipped with a 200cc 4 
Valve Oil Cooled Engine, 
the modern tourer offers 6% 
more power and 5% added 
torque, thereby ensuring a 
relaxed and stress-free ride 
all day long at higher speeds.  

Thanks to the re-tuned pow-
er-torque curve and revised 
transmission ratio, custom-
ers can enjoy every journey.  
The motorcycle comes load-
ed with a variety of intelligent 
assistance systems including 
best-in-class turn-by-turn 
navigation, LCD instrument 
cluster with Bluetooth con-
nectivity, gear indicator, trip 
meter and service reminder 
that make your journey even 
safer and more comfortable.
The XPulse 200T 4 Valve is 
available at Hero MotoCorp 
dealerships across the coun-
try at an attractive price of 
INR. 1,25,726*. (*Ex-Show-
room, Mumbai) Ranjivjit 
Singh, Chief Growth Officer 
(CGO), Hero MotoCorp 
said, “XPulse has built a 
robust position among mo-
torcycling enthusiasts in In-
dia, and we are certain that 

this trend will be further 
strengthened with the launch 
of the new Hero XPulse 
200T 4V.   Offering a distinc-
tive experience to riders, the 
Hero XPulse 200T 4V truly 
comes in an all-new ava-
tar, with its bold, youthful, 
and retro design elements. 
An embodiment of endless 
highways, and the dream of 
freedom, the new motorcy-
cle is engineered to deliver 

an unmatched touring ex-
perience with utmost com-
fort and performance.”Hero 
XPulse 200T 4V is expected 
to further grow the ever-ex-
panding XCLAN, a com-
munity riding platform of 
XPulse 200 riders. XCLAN 
membership provides access 
to a world of exclusive bene-
fits to help customers get the 
most out of their ownership 
experience.

Tata Motors partners with the Strate School of Design 
in Bengaluru, Launches Novel Classroom Project

Pune (Voice news 
service):- Tata Motors 
Design, a centre of excellence 
for automotive design and 
engineering, recently an-
nounced its partnership with 
the Strate School of Design 
in Bengaluru, to offer aspir-
ing automobile designers an 
opportunity to design mo-
bility solutions of the Future. 
Aligned with the company’s 
vision to foster future-ready 
talent, this strategic collabo-
ration will contribute to the 
development of an advanced 
auto-design curriculum and 
education in India through 
interaction and industry-lev-
el classroom projects.
Tata Motors Design and 
Strate School of Design will 
work together to bridge the 
talent gap between industry 
and academia, producing 
workforce-ready graduates 

capable of designing as well 
as manufacturing sustainable 
and futuristic automotive 
solutions that are in line with 
the aspirations of customers.
Speaking on the occasion, 
Martin Uhlarik, Head of 
Global Design, Tata Motors 
said, “At Tata Motors Design, 
we endeavor to ‘MOVE In-
dia” by placing the “Human 
Experience” at the “heart” 
of everything we do. We 
celebrate diversity and the 
unique perspectives, en-
hanced creativity, and moti-
vation that can be achieved. 
Being a globally competitive 
auto design studio in India, 
we are committed to devel-
oping talent and skills. Our 
collaboration with the Strate 
School of Design is based 
on the broader vision of en-
riching design education in 
India, with a progressive cur-

riculum, interactions and in-
dustry-level classroom proj-
ects. Through this classroom 
project, we intend to bridge 
skills gaps and train talented 
and technically qualified pro-
fessionals for the automotive 
sector. 
We believe that this class-
room project has the poten-
tial to bring path-breaking 
innovations that will rede-
fine, redesign and reimagine 
mobility solutions for the 
future.”
The five-year classroom proj-
ect will assist applicants in-
terested in pursuing a career 
in automotive design to hone 
their skills at the grassroots 
level and explore employ-
ment opportunities in the 
nation’s booming automobile 
sector. 
The classroom project will 
involve experimenting with 

new software and emerging 
technologies, including a 
holistic zero-emission trans-
portation concept, to address 
real-world mobility prob-
lems and rediscover existing 
solutions.
Speaking on the occasion, 
Mr. Thomas DAL, Direc-
tor and Dean, Strate School 
of Design, Bengaluru, said, 
“Strate School of Design has 
been on the top of mobility 
design education since many 
years, with a core specificity 
of having a strong industry 
partnership program all over 
the world.  We are now part-
nering with TATA Motors 
Design to explore new routes 
and opportunities for mobil-
ity systems in Indian context 
with the support and chal-
lenge of the talented interna-
tional team of TATA Motors 
Design.”

Collinson’s Priority Pass  Access 
India Partners with RazorpayX

Pune (Voice news 
service):- Priority 
PassTM Access India, a re-
cently launched domestic 
airport lounge experiences 
programme owned and op-
erated by Collinson, today 
announces a new partner-
ship with Indian digital pay-
ments and banking solution 
provider, Razorpay.
This partnership will enable 
eligible RazorpayX card-
holders to enjoy access to 
over 50 premium loung-
es and airport experiences 
across all major cities in In-
dia by easily tapping or swip-
ing their RazorpayX Corpo-
rate Card on entry. Eligible 
cardholders will be entitled 
to two complimentary vis-
its per quarter and a maxi-
mum of eight visits annually 
to Priority Pass’ extensive 
lounge network in India.
The India market is already 
rapidly approaching full re-
covery in the international 
segment. At over 1.3 mil-

lion scheduled international 
seats, it is only approximate-
ly 11% below its 2019 figure. 
The total air passenger traffic 
is also expected to increase 
from 341 million (during 
2019-2020) to 827 million by 
2033, according to the Air-
ports Authority of India.
The announcement of this 
partnership is ideally timed 
to better support Razor-
payX’s travelling cardhold-
ers. A recent Collison study 
that surveyed over 5,400 fre-
quent travellers across seven 
Asia Pacific markets (1,063 
of which were India-based 
respondents) revealed that 
49% of Indian travellers ‘feel 
safer at the airport’ when 
they are able to access a 
lounge. The same study also 
revealed lounge access to be 
the number one most de-
sirable travel benefit at the 
airport, leading to 87% of 
Indian travellers expecting 
airport lounge access as a 
premium card benefit; 55% 

revealing they feel ‘reward-
ed’; while a further 52% 
‘feel valued as a customer’ 
when they are provided with 
lounge access.
Sumit Prakash, Country 
Director, India and South 
Asia at Collinson, said: “We 
are delighted to be partner-
ing with Razorpay, a locally 
grown brand that has made 
its mark as one of India’s larg-
est Fintech giants. Known to 
be innovative in its solutions 
and pushing the boundaries 
to deliver the best for their 
clients, we are excited to help 
Razorpay enhance their cus-
tomers’ travel experience. 
India is an extremely excit-
ing market that is leading the 
way in respect to travel re-
covery. Eligible RazorpayX’s 
cardholders now have access 
to a wide network of premi-
um airport lounges and ex-
periences through Priority 
PassTM Access India, and 
we can’t wait to welcome 
them.”

Toyota Kirloskar Motor to Showcase “Sustainable 
Mobility Solutions for All” At Auto Expo 2023

Pune (Voice news 
service):- As the country 
gears up for the Auto Expo 
2023, Toyota Kirloskar Motor 
(TKM) is all set to be a part the 
mega event with its advanced 
technology and product line-
up based on the concept of 
“The Thrill & Joy of moving 
together”. 
The exciting and distinctive 
displays are divided into three 
zones namely the Technology 
Zone, Emotional Zone and 
Environment Zone represent-
ing the overall concept  and 
key sections of the stall.
On display at the Technology 
zone include a range of Self 
Charging Strong Hybrid Elec-
tric vehicles, Plug-in Hybrid 
Vehicle, Fuel Cell Electric Ve-
hicle, Flexi Fuel Hybrid Elec-
tric Vehicle and Electric Vehi-
cles representing wide range of 
green technology line- up. 
Also on display is the Hydro-
gen concept technology. The 
Emotional Zone showcas-
es youth connect through a 
thrilling SUV line-up includ-
ing modified vehicles to ap-
peal to our younger customers 

and audience. 
The Environment Zone em-
bodies TKM’s efforts to build 
a sustainable society through 
People, Process and Prod-
uct thereby contributing im-
mensely to the country’s sus-
tainable initiatives.
Over the years, TKM has been 
focusing on making even bet-
ter cars for the rapidly expand-
ing Indian market. 
With recent launches of Urban 
Cruiser Hyryder and  Innova 
HyCross we are  redefining 
the paradigm and redrawing 
boundaries of technological 
and product excellence, while 
taking customer experience to 
a new high  like never before.
Confirming participation 
at the Auto Expo 2023, Mr. 
Atul Sood, Associate Vice 
President, Sales, and Strate-
gic Marketing, TKM said, “At 
Toyota, we are working to-
wards bringing models which 
are environment friendly and 
based on customer feedback. 
With over two million happy 
customers, our focus in India 
continues to be the introduc-
tion of technologically ad-

vanced products that are safer 
and greener. Achieving car-
bon neutrality has been one 
of our biggest challenges and 
the fight against carbon will 
require multiple technology 
pathways and our latest offer-
ings are another step in that 
direction.
In addition, through this 
event, TKM aims to showcase 
our holistic approach to re-
duce carbon through an array 
of advanced products, tech-
nologies and sustainable plant 
initiatives which are exciting 
to all our stakeholders. 
We are confident that our  
unique range of exhibits will 
further strengthen our bond 
with customers thus enabling 
the creation of lasting and 
valuable associations.”
Currently, Toyota is focusing 
on embracing the shift towards 
sustainable mobility by bring-
ing practical solutions, that 
best meets the customer needs 
and energy mix of the country 
towards achieving the national 
objectives of “Aatmanirbhar 
Bharat”, “Mass Electrification” 
and “Carbon Neutrality”.

Bengaluru, Mumbai, and Pune 
emerged as India’s most searched 

cities for properties in 2022, 
reveals Magicbricks Report

Pune (Voice news 
service):- Bengaluru, 
Mumbai, and Pune emerged 
as India’s most searched cit-
ies for buying properties, re-
vealed How India Searched 
for Properties During 2022 
– A Report by Magicbricks. 
The report further observed 
that about 80% of prospective 
home buyers searched for 
apartments in 2022 as against 
67% in 2021.
Elaborating on the report, 
Sudhir Pai, CEO, Magic-
bricks shared “2022 was a 
year of recovery and growth 
for the Indian residential 
market with tangible signs 
of revival and resilience, 
which is demonstrated in the 
growth of residential demand 
and supply across the coun-
try; and Bengaluru, Pune & 
Mumbai have emerged as the 
preferred cities for real estate 
investments. The recovery 
was largely driven by demand 
from end-users for affordable 
and mid segment residences, 
and demand for rental homes 
as many returned to their 
base locations. 2023 promis-
es a similar growth trajectory 
with continued preference 
towards larger home configu-
rations and growing popular-
ity of tier 2 markets as realty 
growth engines, especially 
with the upcoming project 
launches.”
The report also revealed that 
3 BHK and above bedroom 
configurations were the most 

searched across Indian cit-
ies in 2022. However, in the 
western markets of Mum-
bai Metropolitan Region 
(MMR) and Pune, 2 BHKs 
were most preferred. In terms 
of size, about 36% of home 
buyers sought homes in the 
size range of 1,000-1,500 sf, 
followed by 28% preferring 
homes sized 500-1,000 sf. 
35% of homebuyers searched 
for properties priced in the 
range of INR 50 lakh- 1 crore, 
followed by 25% looking for 
properties priced INR 1-2 
crore.Whitefield and Sarjapur 
Road in Bengaluru, Wakad 
and Baner in Pune, and Ra-
jarhat in Kolkata were among 
the top five most searched 
localities for buying a home. 
In the rental market, it is ob-
served that properties with 
rents of less than INR 20,000 
pm were most searched 
(42%), closely followed by 
properties with rents of INR 
20,000-40,000 pm (40%). 
2BHK rental accommoda-
tions were most sought after 
(46%), followed by 3BHKs 
(35%) and 1BHKs (19%). 
About 55% of the tenants 
searched for semi-furnished 
properties, while 30% pre-
ferred unfurnished prop-
erties. Whitefield and Sar-
japur Road in Bengaluru, 
Gachibowli and Kondapur 
in Hyderabad; and Kharadi 
in Pune were among the top 
five most searched localities 
for rent.

Changing trends in Wealth management in India
By- Vivek Singh Partner at Capco, Arun Vasan Executive 

Director at Capco and Amit Pande Managing Principal at Capco
Pune (Voice news ser-
vice):- Although the wealth 
management market in India 
is growing and presents a huge 
opportunity for both domestic 
and foreign players in India, the 
competitive landscape is only be-
coming more intense with fintech 
players posing bigger threats to 
the traditional players with their 
product, pricing, and digital dif-
ferentiation.
Wealth management players in 
India would need to respond both 
strategically and innovatively to 
be able to compete in an environ-
ment fraught with ever-increasing 
customer expectations – fueled by 
shifting demographics and ongo-
ing technological disruption – for 
digital experiences and
personalized goal-oriented offer-
ings. If correctly executed, nota-
bly through recourse to redefined 
technology and data insight ca-
pabilities, incumbent players in-
cluding banks will be well placed 
to give competitors old and new a 
run for their money.
In this paper, we will offer an over-
view of the wealth management 
market in India and then discuss 
the trends shaping that market 
considering digital disruption. We 
will also recommend key actions 
across strategic, operational and 
technology fronts required kick 
off the transformation journeys 
that will allow players to remain 
relevant and competitive.
INTRODUCTION- The Indian 
wealth management market is on 
a sustained path of growth, driv-
en by India’s long-term economic 
prospects, positive demographics, 
rising income levels and existing 
low levels of penetration. Al-
though, the percentage of wealthy 
individuals in India is small rela-
tive to developed markets, India 
has the second highest number 
of high-net-worth individuals 
(HNIs) amongst the BRICS na-
tions, and hence is well positioned 
as an attractive destination for 
wealth managers globally. India’s 
high net worth individual (HNI) 
population is expected to grow by 
75% from 3.5 lakhs in 2020 to 6.11 
lakhs in 2025.
Ultra-high net worth individuals 
(UHNIs) are predicted to grow by 
39% from current 13,637 in 2021 

to 19,006 in 2026. Wealth in India 
is likely to grow by 10% annually 
and reach US$5.5 trillion by year 
2025. New segment of Millennials 
called digital natives is growing 
fast. It is interesting to
note the emergence of wealthtech 
players disrupting the market for 
incumbent players. These wealth-
tech players are serving a signifi-
cant customer base of four million 
most of which are Millennials. 
Number of investors in wealth-
tech products is expected grow 
three-fold to 12 million
by 2025. This presents a golden 
opportunity for incumbent play-
ers’ expansion goals.
Today, India is much more inte-
grated with global markets and 
likewise aligned with geopoliti-
cal and regulatory developments 
than in the past. Over the past 
two years, that has been demon-
strated by how the Indian equity, 
bond, and commodity markets 
have witnessed huge volatility due 
to geopolitical events. However, as 
global central banks continue to 
impose interest rate hikes to arrest 
inflationary pressures, and despite 
nine continuous months of net 
Foreign Institutional Investors 
(FIIs) outflows through to July 
2022, Indian equity markets are 
showing resilience and
demonstrating the increasing in-
fluence of Domestic Institutional 
Investors and retail investors par-
ticipation.
According to a recent survey 
‘Millennial Mood Index 2021’ 
by CASHe, 84% Millennials are 
more cautious amid the pandemic 
about savings and 35% youngsters 
are taking up health and life in-
surance policies. Millennials are 
tech-savvy and when it comes to 
managing finances, they aspire
to manage on their own. They also 
prefer to have a hi-tech banking 
experience driven by ecosystem 
integration, mobile apps, goal-
based personalized financial 
management, tools to compare 
products and digital payment 
mechanisms for their purchase 
journey. Moreover, they give a 
higher
preference to gamified dashboards 
and recommendations over social 
media, and it is no surprise that 
70% of customers of the new fin-

tech platforms in the wealth man-
agement space are millennials.
KEY IMPERATIVES FOR LEG-
ACY INDIAN WEALTH MAN-
AGERS-1. Grow market share 
amidst the competition driven 
by overwhelming digital disrup-
tion Wealth management players 
in India would need to be more 
vigilant in future with respect to 
their market share since they face 
a daunting task of transforming 
themselves to address challenges 
such as siloed operating model, 
value propositions out of sync 
with customer needs which have 
changed significantly because of 
shifting demographics in India 
and increasing customer prefer-
ence for digital experience. Lim-
itations of wealth management 
players’ traditional models restrict 
them from tailoring their prod-
uct strategies to align with seg-
ment-specific characteristics, and 
consequent inability to offer level 
of personalization in products to 
attract key client segments such as 
millennials.
2. Innovative digital customer 
acquisition and servicing ca-
pabilities the pandemic has am-
plified and accelerated ongoing 
digitalization around customer 
acquisition, servicing and expe-
rience, and the business environ-
ment over this period exposed 
the limitations of some wealth 
managers in India in terms of the 
maturity of their technology and 
digital capabilities. Market play-
ers with greater degrees of digital 
readiness were able to engage with 
customers in very cost-efficient 
ways, and their wealth manager 
businesses outshone the competi-
tion thanks to capabilities such as
digitized account opening, 
e-KYC, e-signatures, and payment 
integration, leading to superior 
customer experience and more ef-
fective relationship management.
3. Leverage AI and machine 
Learning (ML) to boost data 
&amp; analytics capabilities 
to unleash the power of hyper- 
personalization for advisory as 
well as non-advisory services, 
such as customer acquisition 
and servicing As Indian financial 
markets progressively integrate 
more deeply with global markets, 
wealth management players have 

been forced to enhance their ad-
visory capabilities by introducing 
AI/ ML into customer acquisition, 
portfolio recommendations, risk 
management and identifying in-
vestment trends early, allowing 
them to respond more dynami-
cally before scenarios unfold in 
financial markets. We are aware of 
one large global investment bank 
that is exploring partnerships 
with robo-advisors to deliver da-
ta-driven monitoring for risk and 
exposure levels without diluting 
human touch attribute. Other 
banks have  been investing in data 
and are now able to explore AI/
ML initiatives to provide automat-
ed portfolio recommendations 
and tax planning models.
4. Reimagine Technology as 
business partner Incumbent 
players in Indian wealth manage-
ment (banks and large national 
distributors) have grown over 
time with fragmented technolo-
gy platforms and infrastructure, 
which is fraught with limitations 
stemming from this mix of large
legacy applications and architec-
ture. Such challenges are not easy 
to address, not least because im-
plementing change is a slow pro-
cess. Organizations have not been 
able to leverage the full power of 
all their data due to siloed nature 
of IT applications and data sys-
tems. Over the years, banks have 
been investing in digitalization – 
but the investment has not been 
balanced across all components of 
technology capability.
A PATH FORWARD FOR FU-
TURE TRANSFORMATION- 
Wealth management players 
will need to establish a realistic, 
long-term transformation road-
map underpinned by the building 
blocks of a future state model. 
This transformation roadmap will 
require a behavioral step change 
at the executive level to establish 
an environment which fosters ag-
ile innovation while progressing 
though their change journey. 
In India, big banks and large bro-
kers offering wealth management 
products that currently dominate 
the landscape should consider 
five building blocks for a future 
digital operating model that will 
allow them to remain relevant and 
compete.

Global Citizen Scholarship opens its 
2023-24 cycle for studying in Singapore
Pune (Voice news ser-
vice):- Global Indian Interna-
tional School (GIIS) has invited 
applications for its prestigious 
Global Citizen Scholarship for 
Year 2023-24 - a scholarship 
which gives meritorious sec-
ondary school students an op-
portunity to complete their high 
school education in Singapore. 
The scholarship is open for Grade 
10 students across the country, 
irrespective of their city, schools, 
boards etc. This fully-funded 
platform is a dream-come-true 
for many aspiring students who 
will get a chance to live and study 
in Singapore, and often go on to 
pursue their university years in 
reputed Ivy League schools.
“GCS is an initiative to help 
meritorious students across the 
country to pursue their high 
school education abroad,” said 
Mr Pramod Tripathi, Director 
Academic, GIIS Singapore. “Last 
year, 17 students were selected 
for GIIS Singapore campuses 
and so far more than 100+ stu-
dents have benefited through this 
scholarship. The scholarship not 
only provides a chance to study 
at a world-class institution but 
it would also help open doors 
to leading global universities 
for students, after completion of 
Grade 12”.
Global Citizen Scholarship is a 
one-of-its-kind opportunity en-
abling students to pursue grades 
11 and 12 at GIIS SMART Cam-
pus in Singapore since 2008. The 
scholarship gives a 100% waiver 

on tuition and boarding for stu-
dents who move to Singapore 
to study in the flagship campus 
which has been hailed as the 
school of the future. The campus 
has next-gen infrastructure and 
digital environment, and empha-
sises on data analytics for best 
student learning outcomes. It has 
been featured by the National 
Geographic channel as a school 
of the future in a documentary 
released in November.
In addition to 100% waiver on the 
school fees for two years to study 
in grades 11 and 12, scholars also 
avail benefits like free accommo-
dation, travel cost, pocket mon-
ey and more, which amounts to 
approx S$90,000 per student. At 
the end of two years, the students 
will also be counselled to choose 
and apply for higher studies in 
world-class universities.
Students are selected for a writ-
ten exam based on their consis-
tent academic performance and 
Board 10 results, and shortlisted 
for online and face-to-face inter-
views. Applicants have to attempt 
written exams being held in dif-
ferent parts of the country. This 
year students will be able to ap-
pear for exams on 24th Decem-
ber 2022 or 21st January 2023 or 
25th March 2023. The last date to 
apply for the scholarship is 18th 
March.Chosen scholars have the 
option to follow the CBSE route 
or choose an international cur-
riculum like International Bac-
calaureate to pursue their high 
school years.

GIIS Hadapsar hosted Global 
Little Star 2022 for tiny tots to 

showcase their talent
Pune (Voice news 
service):-Global Indian 
International School (GIIS) 
Hadapsar campus hosted 
their annual event-Glob-
al Little Star 2022, an inter 
school event for students 
between age group of 3 to 
6 years to offer them a plat-
form to showcase their tal-
ent and creativity.
Over 300 students partic-
ipated in the annual event 
which is held for pre-prima-
ry students. It not only rec-
ognizes the uniqueness of 
each child but also enables 
them to reach their fullest 
potential through a com-
petitive spirit. Host GIIS 
Hadapsar, organized multi-
ple competitions including 
storytelling, fancy dress, 
clay modelling, an ad-mad 
show, rhyme, and shloka 
recitation- which garnered 
enthusiastic response from 
all participants. 
All activities were a combi-
nation of creative, analytical, 
and speaking skills, which 
encouraged the students 
to use their imagination to 
tell fascinating stories about 
people and historical events. 
Students showcased their 
talent by making clay mod-
els of flowers, animals, etc. 
Winners were awarded cer-

tificates and prizes, adding 
to the excitement of their 
parents and them. 
Speaking about the compe-
tition, GIIS Operations-Di-
rector, Mr. Rajiv Bansal said 
that it was great to see stu-
dents of young age showcase 
so much talent in a single 
event. “Our motive behind 
organizing the Global Little 
Star is to provide these kids 
a platform to showcase their 
talent. GIIS believes that ev-
ery child has inherent skills, 
and we give these skills an 
outlet through such events.” 
Mr. Bansal pointed out at 
GIIS, the 9 GEMS frame-
work is built around the 
belief that well rounded 
students need holistic de-
velopment beyond academ-
ics through platforms like 
Global Little Star. “These 
competitions instill confi-
dence in students and their 
excitement gives us confi-
dence to organize more such 
events.”
The 9 GEMS framework 
is a foundational element 
of GIIS Education which 
strongly believes that healthy 
childhood development de-
pends largely on an environ-
ment that encourages active 
learning and a well-rounded 
education.

‘time dissemination project’
Pune (Voice news ser-
vice):- The government of In-
dia will have a new project called 
the time dissemination project 
that will have its own GPS sat-
ellite system. This will help solve 
cybercrime issues said Shri Rohit 
Kumar Singh, Secretary, Depart-
ment Of Consumer Affairs, Gov-
ernment Of India while speaking 
at the Public Affairs Forum of 
India’s (PAFI) Dialogue on the 
theme, “Balancing Consumer 
Interest with Ease of Doing Busi-
ness”.
He also announced that the 
government will soon come out 
with a new set of standards for 

Artificial Intelligence (AI). The 
government is working with 
the US government to under-
stand more aspects about the AI. 
“Cabinet has approved a bill for 
decriminalisation which will be 
introduced soon, said Shri Singh. 
He further spoke about how the 
department of consumer affairs 
handles various issues like price 
stabilization and other adminis-
trative and huge infrastructure 
issues. “The department is find-
ing the root cause and issues 
related to consumer affairs to ad-
dress them”, he added. He contin-
ued that the economy will only 
grow if the firms are competitive.


